ia™ 


|S 


CHICAGO 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
OSL. 397 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, Ill., under the act of March 3, 1879. 


NEW YORK 
330 WEST 


FORTY- 
SECOND ST. 
BR. 9-6432 


Vol 8, No. 15 


April 12, 1937 


5 Cents a Copy, $1 a Year 


Rough Proofs 


Coming events cast their shadows 
before, and nations suspected of bel. 
ligerent intentions are now putting 
a lot of their tax-payers’ money into 
scrap-iron, 

> FF FF 


In sending boatloads of scrap-iron 
overseas for possible war use, Uncle 
Sam fervently hopes that it won't 
come back to the homeland by air. 


+, & 


Milk producers and non-strikers at 
the Hershey chocolate plant seem to 
have originated a brand-new kind of 
farmer-labor party. 


7, v ¥ 


Some people in show biz are down- 
cast because sponsors are buying so 
many baseball broadcasts. Like 
American Tobacco, the advertisers 
are looking for a hit parade. 


vgv¥ey 


One way of being original is to do 
as Insulite does, and surprise adver- 
tising inquirers by sending them the 
booklet within twenty-four hours. 


-  *¥ 


ADVERTISING AGE has finally con- 
firmed the rumor which has been 
floating around the country about a 
daily newspaper down in Texas 
named Jimplecute. 

° vvwyY 

Mr. Crossley has explained that 
distribution of the sample is the es- 
sential factor in getting a correct poll 
of public sentiment. Too bad b 
didn’t tell us all that last year. 


~~ = F¥ 


Farmer -Stockman does a little 
bragging about “muddy boots under 
our editor’s desk.” That’s one good 
way of proving he’s a dirt farmer. 


> = 


The editor of a farm paper is sup- 
posed to come home with mud on 
his shoes, just like a very good little 
girl who lives in the city. 


= 


A cigarette without tobacco, which 
can’t even be lighted, is being adver- 
tised. The slogan is expected to be, 
“Not a cough in two carloads.” 


+. = * 


The inventors’ congress displayed 
a mosquito-proof netting to be draped 
Over silk-clad legs. The ideal inven- 
tion would combine hair-remover 
and mosquito-discourager. 


7, Ff F 


The economists were doing a lot 
of high-class worrying about rising 
Prices until President Roosevelt had 
his say, and now the people who are 
worrying are the stock-brokers. 


. * F 


Kool cigarettes will sponsor a 
broadcast of the Kentucky Derby 
hext month, but not even a penguin 


could keep cool at Churchill Downs 
When they’re coming down the 
Stretch. 


VY ¥ 


At last Burns and Allen will ap 
sae on their ideal program—Grape- 
Nuts. 


Copy Cus. 


SPONSORS FIND 
BASEBALL MAPS 
SHIFTING FAST 


Pre-Season Survey Reveals 
Revolution 


Chicago, April 8—How radio has 
converted fans of small and medium 
size cities and towns into ardent 
major league followers, thus dealing 
a severe blow to minor league base- 
ball, was disclosed today in ADVER- 
TISING AGE’s annual survey on the 


eve of another baseball season. 
Other developments revealed _in- 
clude: 


How the youth of many of these 
towns have abandoned the orthodox 
game for soft ball, which in some 
cases has become of such local im- 
portance that advertisers are glad 
to sponsor the games. 

How development of night baseball 
has reduced broadcasting because of 
conflict with chain programs; how 
baseball clubs now insist on a voice 
in broadcasts not only by charging 
for the broadcasts but naming an- 
nouncers. 

How technical knowledge has been 
substituted for golden voices by 
placing former baseball stars at the 
microphones. 

The two major leagues will not 
square away for pennant play this 
year until April 20, a week later than 
urual, representing another depart- 

re from tradition and a hope for 
nore propitious weather. 


Exhibitions Are Sponsored 


Despite this postponement, how- 
ever, fans of many cities are being 
tuned up for the official opening by 
direct word from the spots where 
their hopes are engaged in training 
battles. A case in point is the Kel- 
logg broadcasts from the Southwest 
as the Chicago Cubs and White Sox 
engage in internecine games while 
working their way back North for 
the openings of their respective 
seasons. 

With five Chicago radio stations 
planning to carry the regular season 
games, and with competition for 
audiences particularly keen, Kellogg 
Company, breaking into the picture 
over Station WJJD, appears to have 
insured its regular season invest- 
ment by wooing the radio audience 
through pre-season broadcasts. Tele- 
phone surveys indicate that from 50 
to 80 per cent of Chicago afternoon 
listeners have tuned into WJJD, 
according to that -station. Pre-sea- 
son broadcasts will include a three- 
game city series in Chicago. 

Kelloge’s elaborate plans for base- 
ball schools for youngsters, as well 

(Continued on Page 41) 
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NEW SOHIO MANAGER 


Archie H. Knapp, former advertising and 
sales promotion manager, Simplex Piston 
Ring Co., Cleveland, and among the 
younger major advertising executives, 
last week was named advertising man- 
ager of Standard Oil Company of Ohio, 
Cleveland, succeeding Leslie G. Smith, 
now with Fuller & Smith & Ross, Inc., 
Cleveland agency. Mr. Knapp was grad- 
uated from Ohio State University in 
1929 and supervised production of the 
T. H. Ball agency, Cleveland, four years. 


New Law May 
Crack Canada 
Radio Monopoly 


Ottawa, Canada, April 9.—Hitting 
at the Canadian radio monopoly 
which has held American manufac- 
turers at bay for many years, Par- 
liament Wednesday passed anti-com- 
bine legislation which offers a hope 
that American radio sets will be 
allowed to compete in the Canadian 
market on something like equal 
terms with the home product. Clari- 
fication and interpretation by the 
courts are believed to be necessary, 
however, before the exact result of 
the new law is known. 

The legislation is designed to pre- 
vent exploitation of Canadian con- 
sumers under the cloak of patent 
pools or any other guise. It requires 
prosecution of “combinations of two 
or more persons who limit facilities 
for the manufacture, production or 
transportation of any article of trade 
and commerce, or who fix or enhance 
prices, lessen competition or restrain 

(Continued on Page 4) 


Manufacturers See More 
Sales as Price Rise Stopper 


MUST TEACH ORAL 
PRODUCTS’ USE 
ANEW, SAYS PLAUT 


New Advertising Job Faces 
Dentifrice Industry 


New York, April 9.—A new job 
of re-educating the consuming pub- 
lic contfronts national advertisers 
of mouth hygiene products, Edward 
Plaut, president of Lehn & Fink 
Product Co., declared today. 

Expressing his belief that higher 
wages will not bring higher prices 
in the field of nationally-advertised, 
branded toilet requisites, drugs and 
proprietaries, the head of the com- 
pany controlling Dorothy Gray, 
Pebeco, Lysol, Hinds Honey and 
Almond cream among a potent list of 
brand names, in an interview with 
ADVERTISING AGE, went on to outline 
the broad background. of the prob- 
lem facing his industry. 


Used to Black Shoes 


Seventy-five per cent of all Peb- 
eco produced is sold in 30 cities, 
Mr. Plaut pointed out, as evidence 
that the toothbrush is still largely 
an urban habit. Furthermore, said 
the president of Lehn & Fink, anal- 
ysis of the figures on the sales of 
other nationally-advertising manu- 
facturers in the field would produce 
substantially the same results. 

Re-check of a toothpaste and 
toothbrush sampling campaign, con- 
ducted by his organization in 
Bridgeport, Conn., some time ago, 
revealed that of all the brushes dis- 
tributed, 60 per cent were being 
used to black shoes, Mr. Plaut said. 

Furthermore, manufacturers. of 
nationally advertised mouth hygiene 
products are not now, despite vastly 
improved conditions, selling any- 
thing like the number of units they 
were marketing before the depres- 
sion, according to Mr. Plaut, who 
estimates that there are at least 
3,000,000 fewer users of mouth 
cleansers among the approximately 

(Continued on Page 8) 


Last Minute News Flashes 


Plan Campaign for Bantam Autos, Trucks 
Pittsburgh, April 9.—Manufacture of a new line of small cars is to 
be launched in about 60 days by the American Bantam Car Co., Butler, 
Pa., which a year ago purchased the former American Austin Car Co. 


Ketchum, MacLeod & Grove, Inc., 


Pittsburgh, has been appointed to 


handle advertising of the company’s passenger cars and quarter-ton trucks. 


Zenith, La Salle, Hurley Appoint Brown Agency 

Chicago, April 9.—Zenith Radio Corporation, La Salle Extension Uni- 
versity and Hurley Machine Company, all of Chicago, today placed their 
respective advertising accounts with E. H. Brown Advertising Agency. 


American Distilling to Launch Low Price Blend 


New York, April 9—American Distilling Co. next week will launch 
distribution of King James, a new blended Scotch whisky to sell at less 


than half the price of imported Scotch. 


planned in selected markets through 


Newspaper test drives are 
Hanff-Metzger, Inc., New York. 


Davis Named Head of Elizabeth Arden Sales 


New York, April 9.—Robert J. Davis, formerly with Hills Brothers 
Co., New York, has been named general manager of Elizabeth Arden 
Sales Corporation, New York, and Mrs. Terry Cramer Quimby, veteran 
in retail merchandising, advertising manager. 


Advertisers Seek to Slow 
Cost Boosts by Broader 
Distribution 


Chicago, April 9.—A majority of 
the nation’s leading manufacturers 
expect price raises soon for con- 
sumer products in response to in- 
creasing production costs, but many 
will seek to exert heavy pressure 
to hold these down by expanded 
distribution, a survey today by 
ADVERTISING AGE disclosed. 

At least three of these manufac- 
turers plan to increase their adver- 
tising efforts to bring public accept- 
ance of higher prices, which they 
term, for the most part, an in- 
evitable epilogue of rising labor and 
raw material costs. They also hope 
that, in the main, increased distri- 
bution will cut 
unit cost to the 
extent that con- 
sumer prices will 
not suffer. 

Maintaining 
balance between 
high wages and 
selling prices was 
called the most 
difficult problem 
facing business 
management to- 
day by Howard 
Blood, president, 
Norge Division, 
Borg-Warner Corporation, Detroit. 

Basic costs have increased along 
with the purchasing power of some 
portions of the public, but not of 
the public in general, 


Howard Blood 


Guard Against Resistance 


“As everyone knows, basic costs 
have been increasing rapidly,” he 
said. “The trend toward higher 
wages increases purchasing power 
of certain portions of the public, but 
not of the public in general, and 
while in many lines manufacturers 
find it absolutely necessary to in- 
crease prices in order to avoid loss, 
it is also just as necessary to keep 
prices at a level which will not re- 
sult in buying resistance as other- 
wise sales volume will fall off 
rapidly. 

“The problem cannot be met suc 
cessfully by decreasing quality. 
American indus- 
try must con- 
tinue to give the 
public more and 
more for their 
money or our 
progress will 
stop. Every pos- 
sible effort must 
be made by 
management to 
improve engi- 
neering and 
manufac- 
turing efficiency 
as a means of 
paying high wages and at the same 
time avoiding excessive costs.” 


C. H. Lang 


More For Less 


More goods for more people at 
less cost as the answer to the cur- 
rent price problem was advanced 
by C. H. Lang, publicity director, 
General Electric Co., Schenectady, 
| a * 

The quarterly statement of the 
General Electric Co. refers to the 
company’s policy on wages, saying 
that it believes in paying wages equal 


(Continued on Page 42) 
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re Masek Resigns Cues Heads New F lint 
a . Jerry Masek has resigned as pro- Advertising Group . ; - 
rh duction manager of Henri, Hurst &| myomas H. Corpe, director of de a he 
e y Inc., Chicago His fu- E ‘ : 


a MacDonald, ‘ot. been. an.|2vertising and sales promotion for | sarees, see 
= ture plans have not yet been an- Buick Motor Co., was elected first ! Sasa, 
et nounced, president of the newly formed Flint, baste 


Mich., Advertising and Sales Club. 


=s | co Oar rowors Ls % 
Kilbourne to “Redbook” | Other officers are: Earl C. MeGin- | : on 
Don Kilbourn will join the Chi- | nis, advertising manager, AC Spark | . : * Q 
cago staff of Redbook about April 15, | Plug Co., vice president; Thomas F. ES 276 ~ y 


> Bop , | x SAMS ~ide 
'He has been with The American| Wolcott, Flint manager, Walker & ‘ | xs 
| Weekly for ten years. Co., vice-president; Fred Elliott, Jr., e ——S ton 


George Smith, Head of Pub- | [Citizens Commercial Bank, cveas-| Advertising Plan Shows Some 


urer; and Edward Joslovitz, 


f taki a ¥ |founder of the publishing house 80}Fair Department Store, secretary. ‘Wh ') f 36 | 
' lishing House, as |years ago stood the test of time so| yS 0 ncrease 
well that the company showed a 


Heart Attack | profit year after year. He also ex- “Indianapolis News” prey ‘T) 


| sa . ena . : 
| Pressed gratification on many occa Promotes Reynolds San Francisco, April 9.—Constant 
New York April &—George C jmone that Street & Sats wae oe Roger M. Reynolds has become |emphasis on day-to-day “lower” 
we — s. 0 se . , » few ishing ce ‘erns ier . . FA : . 7 
Smith. Jr president of Street & “ the few oe peenenie de = advertising manager of the /ndian-| prices, testimonials such as the Good 
, » vr, 7BIGe Stree ©} this country which have remained in le Means anpeoadtne ‘FR: Ry SR ee ae grates : = : 
J é apolis News, succeeding A. J. Me Faul, | Housekee ping seal of approval on iieaie and aid brands both come 


Smith Publishing Company, died in|the hands of a single family over resigned. He is succeeded as na- 


sa sae i ie Actin es . national brands, shoppers” service! jn for heav lay in the “triple duty" 
Fifth Avenue hospital yesterday | sych a long period. tional advertising manager by Joe é y play P ty 


and local news tie-ups, form the back- central theme of Safeway's savings. 


er SS AS rt 


following a sudden heart attack. The original Smith laid down the| Breeze. Boyd Brown has_ been ap- : : ae ‘ : 

Stricken at his office, Mr. Smith was | formula that fiction might be excit-| pointed local advertising manage ground of Po aucnennens promotion 

rushed to the hospital, but failed to|jng without any sacrifice of decency. Joe Fritsch has left the News’ na- | efforts of Safeway Stores, huge gro-| toward creating in the consuming 

respond to medical treatment, This policy was never changed, and |tional advertising department to be- |cery ee hain, ; | Public’ s mind the thought that the . 
Only 44 years old, Mr. Smith grad- it proved profitable. The Street @& |come advertising manager of the This successful outline W4S! chain is “one of them” also is evi- : 

uated from Harvard in 1915, and| smith magazines, while publishing | Y"cennes Post. | brought into focus today by the | dent in the company’s copy. i 

spent two years with the publishing | advertising, could operate success- - company’s earnings report which A shopping service has been estab- a 

house before joining the colors in/fylly on returns from newsstand Harris Changes showed a volume sales increase last | jished—featured in copy—and money 

1917. On his discharge after the | sales. iid a hai damiaihe daha year of = 480,000 and net income | pack guarantees also work for con- i 

armistice, he returned to the busi-| The young publisher, while follow- manager The Permetit Co. Newl™ $4,157,252, sumer confidence, with “lowest 7 

ness established by his grandfather |jng the traditional pattern, also was | york. has been named to head sales The company’s stores are largely prices” still in the van as a sales 7 

in 1857. forward looking and in March, 1933,]of the Standard Rock & Lime Co.,| located in Western states and muni-|pyjjer on both national and private 7 
Mr. Smith was proud of the fact||aunched Mademoiselle as «a maga-|Baltimore, Md. Mark D. Rowe suc-| cipal units’ advertising is, for the} prands, 

that policies laid down by thelzine for young women. ‘ceeds Mr. Harris with Permutit. | most part, locally-directed 


7 : Paces By Week 


LOCAL HERO Promotions on all major products 


ot a week’s duration running 
throughout the year are scheduled 
for system-wide promotions released 
through division headquarters and 
many subsidiaries also put out copy 
independently, especially on the local 
news tieups. 

Continuance of the policy of close 
cooperation with producer groups, 
originated last year by Safeway and 
followed by other chains, was re- 


oe 


oF 


| LAMB, cHors !) 


Cy 2223 +25 
—— LAMB ROAST « 17), cently indicated in the appointment 


: 


ot Cyrus B. Denman as Agricultural 
Safeway Stores in Denver employ “local | Counsel to the National Association 
heroes” in both illustration and text of | of Food Chains. Mr. Denman, for- 


food copy where the tie-in—as in this mer member of the Federal Farm 
copy featuring the boy-raiser of a cham- ck aan ana alt jucer-dis- ia 
pion lamb—can be effectively made. | soard, wi a Irec a producer-dis- | 
tributor activities. 


The company also announced this 
week that a new magazine, Food, 
will be published by the Western 
|} States Grocery Co., San Francisco | 
subsidiary of Safeway Stores, with 
the first issue appearing late in April. 

A controlled circulation will reach 
more than 10,000 independent food 
outlets in California alone, No ad- 
vertising has yet been scheduled but 
may appear later. Douglas G. Me- 
Phee, former editor, Western Adver- 
tising, will be in charge. 

Stresses National Brands | Safeway sales for the first 12 


The most interesting and _ signifi- 
cant phase of its operations is in 
California where fair trade legisla- 
tion and general trade conditioins 
have acted to focus unusual atten- 
tion on the = giant organization’s 
operations. 

Basically, the company pursues a 
policy of emphasizing the contention 
that Mr. and Mrs. Consumer can buy 
more cheaply at Safeway stores but 
not all emphasis is laid on price. 


Fred Kent, of 
Kent’s Cash Grocery 
Ottumwa, lowa 


C. M. Chester, 
Chairman of the Board, 


General Foods Corp. 


Woven into this pi¢ture uniquely | weeks of 1937 of 15.4 per cent over a 
‘is the subject of national and pri-| Similar period in 1936 are shown in 
|vate brands and in this Safeway |the company report recently issued 
jadvertising presents an interesting |te stockholders. 
| approach to firm support of national Guy Street is advertising manager | 
| brands and effective presentation of of the company, and J. Walter 
ithe price angle. Thompson Co., San Francisco, is the 

While Safeway has a number of | 4asency. 
|private brands and owns some pro- 


RED KENT, aggressive grocer 3 Ottumwa families—read The Sun- Prtseae’ mse ge = “7 ee nee Both in New York 

‘ . ‘ d | preponderantly “national.” Mever Bott Co., Chicago, has i 
in Ottumwa, Iowa, has no spe- day Register. In this, Ottumwa is typ- _—_—The element of “local” interest in| opened New York offices at 245 Fifth 
cial favorites among Maxwell ical of lowa—for in 202 of Iowa’s 205 _—s{'**.- Ad Vertising efforts with the view ' ave., with H. F. Goemann in charge. 


|= — — ee we = aT 


House, Calumet Baking Powder, Jell- cities and towns of 1,000 population — 
O, Swansdown Cake Flour, Minute and over, The Sunday Register has an | 


If You Want to Interest 


Tapioca, Baker’s Cocoanut, and other average coverage of 67 per cent of all Trem mane ' 

General Foods products which he sells families. CESERAS WEta ERECUTEVES 

—they’re all fast-movers and good m Seer Pee 

profit-makers. This may explain to you, Mr. Chester, Be sure your advertising is associated with the 


news of business, finance and industry. pub- ‘ 


why Iowa dealers have the same en- ' Pee 
lished each business morning in 


But when it comes to newspapers, thusiasm for potent advertising sched- 

there Fred Kent does have a favorite ules in The Des Moines Sunday Reg- 

for helping him sell more merchandise ister that Iowa housewives have “< | Chiraigo Sournal of Commerce 

—The Des Moines Sunday Register. General Foods products. They know | a = =" 
Right in his town of Ottumwa, 89 that over 300,000 concentrated circu- 

miles southeast of Des Moines, 4,960 lation right in their local, home com- | NEW. . timely 

of the 7,521 families—2 out of every munities is circulation that counts. STOCK PHOTOGRAPHS 


\ Ready-to-use ‘‘Reserve Illustra’ 
i tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO ~ petrol! 


Jowra 


The D oines Register and Tribune 
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food 


a oat Some like it hot; some like it cold; but it so 


. Me- 


saver. happens that very few like it in the pot nine 


ver a days old. Something ought to be done! 


wn in 
ssued 


nager fi After a conference between the Sales and 
the Advertising Department, it was decided to 
5, use spot radio as the quickest means of clear- 


Rin ing out this old merchandise. 


a eT, 


Now the Peas Porridge Products Company 
are selling only the hot and cold variety, as 
there is no longer any stock nine days old— 
the merchandise moves too fast. 
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markets—who know how to move your mer- ) 
chandise off the dealers’ shelves—and how "peice tacoophout the tsithcd Uitee i 
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AGMA Proposes 
New Emblem as 


Quality Badge 


New York, April 6.—Associated 
Grocery Manufacturers of America 
may adopt an emblem which, used on 
products of members, will give con- 
sumers an additional assurance of 
quality, fair labor conditions and rea- 
sonable mark-up, Paul S. Willis, 
president, said today. 

The new design would be part of 
an association campaign to launch 
a counter-attack against 
sional” consumer groups, price-cut- 
ters and distributors who seek spe- 
cial concessions. Its adoption prob- 
ably would entail use of advertising 
to gain consumer acceptance of the 
association ideals. 

A consumer relations committee is 
being formed to handle all of these 
projects. One of its functions will 
be to provide information to con- 
sumers; another to combat price-cut- 
ting and a third to prevent use of 
advertised brands as loss-leaders. 

Details of the new plans will be 
presented to members at the midyear 
meeting at Hot Springs, Va., May 31 


“profes-|the 15 per cent tax is applicable only 


and June 1, when the entire program 
will be devoted to merchandising 
problems. 


Old Gold Exempt from 
Arkansas Contest Levy 


An opinion issued by Jack Holt, 
attorney general of Arkansas, last 
week declared the Old Gold contest 
exempt from the provisions of a re- | 
cently enacted State law’ which | 
levies a tax of 15 per cent on prize | 
awards given on “Bank Nites” and | 
similar promotion schemes 


| 


desig: | 
nated as “legal forms of advertising.” 

The Old Gold exemption is at 
tributed to the fact that participants 
in the contest are required to con- 
tribute “things of value,’ whereas 


in contests where “no payments of 
money or other things of value” are 
required. 


Tetley in Coupon Drive 

Launching its first major effort in 
the metropolitan New York market 
in more than four years, Joseph Tet- 
ley & Co., Inc., New York, will fol- 
low a sales drive on 19,000 grocers 
and delicatessens with the house-to- 
house distribution of 1,500,000 cou- 
pons, each valued at 8 cents. Coupon 
distribution and store display fea- 
tures are being carried out by the 
Adertising Distributors of America, 


Inc., New York. 
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“Maybe ita a 


RANSCRIPTIONS, these days, are as 


natural as life—and lots of advertis- 


ers are discovering that the alleged “dis- 
advantages of transcriptions” exist largely, 
if not solely, in the professional minds of 


radio experts... 


Transcriptions can enable 


big-city programs anywhere ... assure you 
of uniformly perfect output . . . make it 


possible for you to capitali 


either Chicago 


you, we won't 
you to put on 


ze fully all the 


expect you? 


Viana 


some eye-opening selections 
transcription libraries. 


NEW LAW MAY 


CRACK CANADA 
RADIO MONOPOLY 


(Continued from Page 1) 
or injure trade to the detriment of 
the public.” Severe penalties are 
fixed. 


Troubles of Importer 


The tight was led by H. H. Stevens, 
former minister of trade and com- 
merce, who read a letter from a 
Manitoba radio importer reciting 
some of the handicaps under which 
he labored in his effort to sell Ameri- 
can radio sets at 25 per cent below 
the price of comparable Canadian 
products. 

The communication said that 
hardly had a shipment of American 
radios been unpacked before Cana- 
dian Radio Patents, Ltd., Toronto, 
threatened a lawsuit, and demanded 
10 per cent of the invoice value, plus 
an agreement not to import any more 
like equipment. The Manitoba im- 
porter acceded to the demands. 


ubtion !” 


manifold advantages of spot broadcasting. 


If you'll drop in at our audition rooms in 


or New York, we'll give you 
from our 
If they don’t sell 
even try—which is simply 


another way of promising you that we'll 
not impose on your visit with any high- 
pressure foolishness 


. . When may we 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


WHO. . . . Des Moines 
WGR-WKBW . . . Buffalo 
WHK-WJAY . . Cleveland 
WHKC .. . . Columbus 
KMBC . . . . Kansas City 


WAVE .. . . Louisville 
WTCN . Minneapolis-St. Paul 
KOIL . . . . . Omaha 


KOIN-KALE . . . Portland 
KSD. ... . St.Louis 
WFBL. . . . . Syracuse 
a 


WKBN. . . . Youngstown 


WIS... . . Columbia 
WoC .. . . Davenport 
WOAY...... Foe 
KTAT . . . . Fort Worth 
WDORC . . . . . Hartford 
WNOX .. . . Knoxville 
KFAB . . Omahe-Lincoln 


WMBD .... . Pectia 
WPTF . . . . . Raleigh 
—aEe Ct 


~ re 


SHOW FOR PEANUTS 


This new package, with the relatively 

small label designed to give broad play 

sales power of the product's appearance, 

has been adopted by the Old Dominion 

Peanut Corporation, Norfolk, Va. The 

package was designed by Owens-Illinois 
Glass Co., Toledo, Ohio. 


Canadian Radio Patents, Ltd., rep- 
resents a pool of patents formerly 
held by Canadian General Electric 
Co., Northern Electric Co., Canadian 
Marconi Co. and Standard Radio 
Manufacturing Corporation. C. R. P. 
has steadfastly maintained and at 
times proved in the courts that its 
patents are infringed if any imported 
radios embody any of the following 
features: 

Regeneration, feed back or oscilla- 
tion, tuned radio frequency, grid 
leak detection, neutralization of 
inter-electrode capacity, power ampli- 
fication and power supply, super- 
hetrodyne circuits. 

As a result, the Canadian market 
has been turned over to 12 manufac- 
turers, some of whom are affiliated 
with United States concerns. A few 
other electrical products are in- 
volved. 

Demands 10 Per Cent 


While C. R. P. is reported to have 
decided recently that it is undesir- 
able to license newcomers to the field, 
its terms are regarded as prohibitive 
by the majority of American manu- 
facturers seeking to establish Cana- 
dian plants. An advance payment 
of $10,000 is usually required, this 
covering sales of $100,000 worth of 
sets. If more than this volume is 
sold, further royalties of 10 per cent 
are exacted. 

Numerous other taxes apply to 
American radios coming into Can. 
ada. Under the terms of the trade 
‘agreement between the two countries 
which took effect Jan. 1, 1936, a 25 
per cent ad valorem tariff must be 
paid. Imported radios are also sub- 
ject to a sales tax of 8 per cent and 
a special excise tax of 3 per cent. 

Even with these restrictions, how- 
ever, American radios, when per- 
mitted to do so, can be profitably 
sold at prices below those of the 
Canadian product. Canadian radios 
are believed to be priced about 65 
per cent higher than the correspond- 
ing American product, the average 
Canadian sale involving $95 in 1935. 

All of the foregoing applies to 
radio sets sold as a unit. Patents on 


Final Plans Made 
for ANPA Golden 
Conclave in N. Y. 


New York, April 8.—Representa- 
tives of more than 400 United States 
and Canadian daily newspapers were 
making final plans today to assemble 
here April 20 for a four-day conven- 
tion commemorating the 50th anni- 
versary of the American Newspaper 
Publishers Association. 

Special features observing the 
occasion will come at the morning 
session April 21 when the associa- 
tion’s accomplishments will also be 
reviewed. Jerome D. Barnum of 
the Syracuse, N. Y., Post-Standard, 
will preside. 

Publishers of daily newspapers of 
50,000 circulation or less will dis- 
cuss problems pertinent to their 
fields at special sessions slated for 
April 20, to be presided over by John 
L. Stewart of the Washington, Pa., 
Observer and Reporter. 

The committee in charge of the 
association’s Bureau of Advertising, 
chairmaned by Edwin S. Friendly of 
the New York Sun, will meet April 
20 to pass on a report for presenta- 
tion to the convention the following 
day. Amon G. Carter, of the Fort 
Worth, Tex., Star-Telegram will act 
as toastmaster at the annual dinner 
of the Bureau of Advertising, to be 
held at the Waldorf-Astoria hotel, 
convention headquarters, the evening 
of April 22. 


Power of Books in 


Business Is Explained 


“The Untold Stories of Business,” 
by Humphrey B. Neill, has been just 
published by Kingsport Press, Inc., 
Kingsport, Tenn. It explains the 
power of books in business and de- 
scribes methods and tactics for plan- 
ning and writing books about busi- 
ness. 


Peterson Promoted 
Robert Peterson, in charge of 
copy and production, Brinckerhoff- 
Caron, Inc., Chicago, has been named 
vice-president of the agency. 


Stratford Takes First 


First prize for front page typog- 
raphy, make-up and general readabil- 
ity was awarded to the Stratford 
Beacon-Herald in a recent contest 
conducted by the Ontario, Canada, 
Provincial Dailies’ Association. 


separate parts are held by individual 
companies which have neglected to 
form a pool, and imports from the 
United States consist almost exclu- 
sively of parts, rather than sets. 
Even these imports have dwindled 
from about $9,500,000 in 1931 to 
about $3,300,000 in 1935. 

Imports of receiving sets from the 
United States to Canada in 1935 num- 
bered a scant 5,169, valued at $95,546. 
Total Canadian sales in that year are 
estimated at 190,289, with a retail 
value of $16,513,000. There are about 


1,500,000 sets in use in Canada. 


@DENNISON MANUFACTURING 
COMPANY and WINDOW ODIS- 
PLAY SYNDICATE, INC., announce 
the combining of their facilities to 
handle advertisers window display 
problems on a national basis. These 
facilities embrace the knowledge, ex- 
perience, and equipment to effective- 
ly handle the creation of unique dis- 
play ideas, the scientific planning of 
coverage, the production of the dis- 
play sets and decoratives, and effi- 


RELIABLE! 


NATION -- WIDE 
WINDOW DISPLAY INSTALLATION SERVICE 


WINDOW DISPLAY SYNDICATE, Inc. 
215 W. ONTARIO STREET e CHICAGO 
220 FIFTH AVENUE e 

or any DENNISON sales office 


cient installation service in all (48) 
states or any portion of them. 


@DENNISON is the nation's most 
versatile manufacturer of window dis- 
play products. 

@ SYNDICATE is an efficient organ- 
ization of display services located in 
every city; headed by practical in- 
stallation executive of national repute. 


@ Any Dennison or Syndicate sales- 
man can supply full information. 


NEW YORK 
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ADVERTISING AGE 


. as always, dominant size grips 
attention and commands respect. Inter- 
est centers on the biggest buildings, the 
biggest bridges, the biggest boats... pay- 
ing frank tribute to the universal lure of 
impressive size. 


One magazine . . . irresistible in editorial appeal 
and format . . . provides a page of giant propor- 
tions, nearly 24 to 4 times the size of other mag- 
azines. Week after week this magazine ... The 
American Weekly . . . focuses the rapt attention 
of more than 5,500,000 families . . . the world’s 
greatest market for every type of consumer mer- 
chandise from motor cars to toiletries. 


Undivided Attention 


When manufacturers feature their products in 
powerful color pages in The American Weekly 
they command the undivided advertising interest 
of this vast, responsive readership. For each color 
page... flanked by fascinating editorial material 
... has the added advantage of dominant size ob- 
tainable in no other national magazine. 

In this giant space unit, headlines can be dom- 
inant... impressive. There is also ample room for 
smashing illustrations with type large enough 


Greatest 
Circulation 
in the World 


and text long enough for a strong, readable selling 
message. 


There is no need to sacrifice one important unit 
for another. Copy need never be cut to brief tele- 
graphic sentences nor illustrations cramped in 
pigmy areas. Ample space is provided to feature 
merchandise in use or . . . frequently in actual 
size... illustrated just as the buyer will see it 
in retail outlets. 

In other national weeklies, advertisers who 
seek equal dominance and space enough for a 
selling message must resort to double spreads. 


Bigger Than Double Spread 


But even those are not so big or powerful as a 
single color page in The American Weekly. For 
here is the biggest impression on the biggest 
audience in the biggest market in the world. 

For the advertiser who wants even greater 
space, the largest single unit purchasable in any 
national publication is a double spread in four 
colors in The American Weekly. This spectacular 
display’. .. the most resultful in advertising . . . 
costs $36,000 per issue. 

The American Weekly won and holds its tre- 
mendous readership through the magic of an in- 
fallible editorial formula laid down and applied 


“The National Magazine with Local Influence” 


Branch Offices: Patmorive Buipc., Cuicaco 


Hearst Biepoc., San FRaNcisco 


GeNnerat Motors Buipa., 


Main Office: 959 Eighth Avenue, New York City 


5 Winthrop Square, Boston 


Detroit 


by an editor who knows what interests people 
and why. Universal in appeal . . . “The American 
Weekly sways the emotions and influences the 
lives of men and women in all walks of life. 
Here is the reason why more families buy and 
more families read each issue of The American 
Weekly than any other publication in the world. 
It is the reason for selection of The American 
Weekly by the nation’s foremost advertisers. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the 17 great Hearst Sunday 


newspapers. In 627 of America’s 995 towns and cities of 


10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 

every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 
... and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 
and read The American Weekly. 


all ’ 
=e Cock-A-Doodle-Doo! 
, In the first three months of 1937 (January, 

Z February and March) The American Weekly 
hy ide a substantial increase in advertising lin- 
{| age ind revenue over the same three months 


Foon my 19 %¢ 


Arcape Bipc 


ERICAN 
WEEKLY 


St. Lovuts Eptson BupoG., Los ANGeres 


--» Hanna Bupc., CLEVELAND . . 101 Martettra St., ATLANTA 


National Magazine Mumber One 
—and Its BIG Page 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1935, 1936 and 1937 


American Can Co. 
American Chicle Co. 


American Kitchen Products Co. 


American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 

Armour and Company 


Armstrong Cork Products Co. 


Babbitt, Inc., B. T. 

Bauer & Black 

Beech-Nut Packing Co. 

Ben-Burk, Inc. 

Best Foods, Inc., The 

Borden Co., The 

Boyle Company, The A. S. 
Plastic Wood 
Three-In-One Oil 

Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Mum 
Sal Hepatica 

Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 

California Fruit Growers 
Exchange 

California Packing Corp. 


California Walnut Growers Ass‘n. 


Calvert Distillers Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheramy, Inc. 


Chesebrough Mfg Co., Cons’d 


Chrysler Corporation 
Chrysler 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Continental Can Co. 
Corn Products Refining Co. 
Crosley Radio Corp., The 
Davol Rubber Co. 


Florida Citrus Commission 
Ford Motor Company 
Franco-American Food Co. 
Frank & Co., S. M 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 

Calumet Baking Powder 

* Jell-O 

Maxwell House Coffee 

Minute Tapioca 

Swans Down Cake Flour 
General Mills, Inc. 
General Motors Corp. 

Buick 

Chevrolet Motor Co. 

Fisher Body Corp. 

La Salle 

Oldsmobile 

Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Association 
Glover Co., Inc., H. Clay 
Goodrich Co., The B. F. 


Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 


Grocery Store Products, Inc 
Hecker’s Products Corp. 
Heinz Co., H. J. 
Hormel & Co., Geo. A. 
Hubinger Co., The 
Hudnut, Richard 
Hygienic Products Co. 
Hy-Pro 
Sani-Flush 
Janvier, Inc., Walter 
lergens Co., Andrew 
John Hancock Mutual Life 
Insurance Co. 
Johnson & Johnson 
Knox Gelatine Co. 


Kotex Company 
Kraft-Phenix Cheese Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane Bryant 
Larus & Bro. Co. 
Leeming & Co., Inc., Thos. 
Lehn & Fink Products Corp. 
Libby, McNeill & Libby 
Liggett & Myers Tobacco Co. 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
McKee Refrigerator Co. 


Metropolitan Life Insurance Co. 


Nash-Kelvinator Corporation 
Kelvinator Division 
Nash Division 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co., Inc. 
National Radio Institute 


Norge Division, Borg-Warner Corp. 


Norwegian Canners Ass’n. 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Old Dutch Cleanser 
Packard Motor Car Co, 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Led. 
Pompeian Company, The 
Premier-Pabst Corp. 


Procter & Gamble Co., The 


xydo 
White Naphtha Soap 
Quaker Oats Company, The 
Aunt Jemima 
Quaker Puffed Wheat 
Ralston Purina Co. 
Resinol Chemical Co, 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc. 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Scott Paper Company 
Sealed Power Corporation 
Seminole Paper Corp. 
Servel, Inc. 
Sheaffer Pen Co., W. A. 
Simmons Company 
Simoniz Co., The 


Smith & Corona Typewriters, Inc., L.C. 


Socony-Vacuum Oi! Co., Inc. 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 
Stanco, Inc. 
Daggett & Ramsdell 
Esso Handy Oil 
Nujol 
Standard Brands, Ine. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 
Sterling Products Co. 
Bayer Aspirin 
Phillips Milk of Magnesia 
Swift & Company 
lampax Incorporated 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 
Cutex —Glazo 
Odorono 
Warkins Co., The R. L. 
Western Clock Co. 


Westinghouse Electric & Mfg. Co. 


Willard Storage Battery Co. 


Young, Inc., W. F. 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 1 cent per family . . . the attention of the 
entire family instead of a single buying factor. 
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Ninen Stages N. Y. Retailers 
Blindfold Test BackLawtoBan 


on Packaging Loss Leaders 


Moving to 
price-fixing 


(Pi ture on Paa 417) New York, April (a 

New York, April 7. Despite the strengthen New York's 
application of accepted principles of law with a supplementary act that 
package design and the promotion of would outlaw loss leaders, tobacco 
nationally advertised brands in a\| hain stores and independent retail 
wide variety of media over a long|¢rs this week declared ; 
period of years, many packages hous- overwhelmingly in favor of the Liv- 
ing products that are virtually house- | ingston bill. now awaiting action In 
hold words fail to register accurately the State legislature. _ 
on typical consumers, Dr. H. K.| Dealers’ organizations comprising 
Nixon, in charge of advertising | the New York Tobacco Council bom- 
courses at Columbia University re- | barded legislators with letters and 
ported this week following a “pack-| telegrams urging passage of the 
age recognition” test involving 50 
nationally advertised brands in 
which 100 men, and 50 women con- 
sumers participated. 

Selecting his packages and arrang- 
ing them on shelves much as they 
would be found in retail stores, Dr 
Nixon obliterated the product names 
and labeled each unit by number. 
Then he asked his subjects to write 
down the name represented by each 
product, cautioning them not to 
guess but to leave blank spaces on 
their score sheets where they were 
not positive of the brands. Included 
in the test were seven soaps, seven 
cigarette brands, eight canned foods, 
five tooth pastes, five cereals, four 
cleaners, four packaged fruits, two 
cookies, two coffees, two gelatines, 
and one brand each of salt, cocoa, 
pancake flour and baking powder. 

Only one package, Lifebuoy Soap, 
was recognized by every one of the 
150 subjects. Least known package 
was Pear’s Soap, with only 6 men 
and 5 women recognizing the brand, 
a product which was once a head- 
liner but subsequently missing from 
the ranks of national advertisers. 
Greatest margin of error in replies | 
characterized the answers to the Da- | 
vis Baking Powder Tin. Almost 50 | 
per cent of the subjects mistook the 
package for Royal Baking Powder, a | 
fact which can be attributed to the | 
similarity in coloring of the two 
packages. 

In the cigarette group every one 
of the women recognized Camels, 
but one man out of the 100 called the 
package Chesterfield. Lucky Strikes 
met with the same single boner, the 
fellow likewise calling the product 
Chesterfield. When  Chesterfield’s | 
chance came along all the women 
had a perfect score, but three men 
mistook the package for Piedmonts. 


themselves 


Geare-Marston Prize 


A copy and layout competition for 
students of Mulvey Institute, Phila 
delphia advertising school, features | 
a prize donated by Geare-Marston, 
Inc., Philadelphia and New York 
agency, for the best three full page 
advertisements designed for an insur 
ance company campaign. 


Elrod Joins Erwin, Wasey 

Advertising and sales promotion 
manager of Packard Motor Car Com- 
pany, of Chicago, 10 years, Donald 
S. Elrod last week joined the Chi- | 
eago research and merchandising 
department of Erwin, Wasey & Co. 


CASH 


Cotton prices higher 
than since 1930—the 
folks down South are 


in a jubilant spend 
ing mood. Tell them 
your story in 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


which, dealers believe, 
would eliminate one of the most per- 
headaches in the retail to- 
Organization  offi- 
cials cited the ludicrous position in 
which found them- 
selves on many occasions in the past 
with flagrant 
cartons of popular cigarette brands 


measure 


sistent 
bacco business. 


dealers have 


price-cutters selling 
at prices less than the cost of the 
revenue stamp. 


Price-Fixing Governs 


Passage of the Livingston bill was 
declared essential if manufacturers 
now taking advantage of the Feld- 
Crawford price-fixing act are to be 
Price-fixing agreements 
now govern the sale of about 20 ad- 
vertised brands in the tobacco field 


protected. 


| Lyon will also be on hand to relay 

Kool Sponsors the plentiful details of local color 

for which the Churchill Downs track 
is famed. 

| Promotion of the broadcast in- 

| 


Kentucky Derby 
. 

& Ch cludes newspaper and outdoor copy 

on NB ain ‘in which the exclusive angle of the 


= famous sports event broadcast is em- 
Louisville, April 7..-Heavy promo- | phasized. The annual splurge of tie- 
tion was under way today for the ex-| ins with the winner of course, awaits 
clusive coast to coast broadcast of | termination of the race, 
the Kentucky Derby, May 8, again to jatten, Barton, Durstine & Os- 
be sponsored by Brown & William-! born, Inc., New York office, is the ad- 
son Tobacco Corporation, Louisville,| vertising agency on the account. 
Ky. 


The makers of Kools and Raletgh | Oswald in New Post 
cigarettes will have the veteran | 


. aa. .,| Charles Oswald, formerly vice- 
sports announcer, ¢ oma MeCartny, Ot president, Richardson-Oswald,  Ince., 
the mike on an NBC network Of} @jeyeland. has joined the Cleveland 


from 90 to 100 stations to detail the | office of Beaumont & Hohman, Inc., 
actual running of the race. Charles|as account executive. 
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April 12, 1937 


ADVERTISING AGE 


Outdoor Whiskey 
Copy is Killed by 
New Virginia Law 


Richmond, April 8.---Operators of 
itdoor advertising plants today 
nbarked on the task of removing all 
spectaculars and printed bulletins 
extolling the berits of whisky and 
illied members of the hard drink 
mily, in accordance with the rul- 
ng of the State Alcoholic Beverage 
(Control Board that all such advertis- 
ng must cease by midnight tonight. 
jeer and wine advertisers have 
ntil Feb. 8, 1938, to reconcile them- 
selves to a similar fate, unless the 


| tegislature changes the present law | price and a few other features. 
|or the courts decide that the “A. B. Use of circulars or handbills is 
|C.” exceeded its authority in ban-|killed by the same order eliminat- 


ning such advertising from the out-|ing poster advertising of liquor. 

door medium. The law provides | 

|only that the Board may “regulate” | Bl O 

a oe § Lee Elected by | ossoms Out 


The effect of the outdoor ban has | 
been to stimulate newspaper adver- 


Newspaper Square 


Francis W. S. Lee, 


Student Copy 
for Pall Mall 


7.—Princeton 


ee ! eS | Philadelphia New York, April 
tising of hard liquors, though the | Lvening Ledger, was recently elected University’s five leading advertising 
Outdoor Advertising Association of | President of the Fourth Estate| : “4 


E A . experts as > .y + > 
Square club of that city. berts, as determined by 


America has never permitted IM; igvar f 
Other new officers are: Charles H | Mall cigarette offer to pay 


ings of whisky advertising. Adver- 


post- 


the Pall 
$50 each 


| Sykes, also of the Ledger, and Robert |'®" approved advertisements, were 
placed by 


tising is limited to brands actually B. Vale, Daily Neos, as vice-presi- | revealed today in copy 
on sale in state stores, but no refer- dents American Cigarette & Cigar Co. in 
Ss. d é gi gi \ 


ence may be made to the fact 
they are on sale anywhere. Liquor 
advertisers are also forbidden to 
make any appeal “to order by mail 
|or otherwise.” They are permitted 
only to indicate the brand name, 


that the Daily Princetonian 


Elder to R&R In its original offer the 
Elder Manufacturing Co., St. Louis. | ered to pay for four 
has appointed Ruthrauff & 


of its Tom Sawyer line of boys’ wear.| of $50 applied to each, so 


The Fourth Family 


representing the plus circulation 


of the daily JOURNAL in Portland, 
Oregon, alone spent *4,630,000 


for food last year. 


FOUR families buy more canned goods, more 
cereals, more coffee than three. Then —sel/ four 
families instead of three! 


It can be done—if you use the Journal—because 
you reach four families through the daily Journal 
to every three families reached by the second 
paper. That Fourth Family alone spent $4,630,000 
for food last year in this prosperous city. That's 
plus sales for you! 


Portland retail grocers and markets know this— 
and capitalize on it. In 1936 they reached and sold 
the Fourth Family by using over twice as much 
food linage in the Journal as in the second paper 


—and more than in both other papers combined! 


Sell four instead of three! It’s good sales-sense. 


It's good space-buying. 


THE JOURNAL 


PORTLAND, OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 


New York + Chicago + Philadelphia + Detroit + SanFrancisco ° Los Angeles + Seattle 


company 


advertise- 
Ryan, | ments, and exceeded this by taking 
Inc., Chicago, to handle advertising| five, with the more-than-union rate 


that the 


STUDENT WRITTEN 


Princeton Salutes 


rrr} 


ane 
v 283 © 


——FALLMALL 
The Cigarette Without 
A LINE! 


Try a Pack Today 


_| 
i 
} | 
: a ay 
| peatcy drake, TP reme | 
. 


American Cigarette & Cigar Co., Inc., 

displays results of its student copywriting 

test campaign for Pall Mall Cigarettes 

with this student-written copy appearing 
in the Daily Princetonian. 


|winners now leave the © strictly 
simon-pure amateur copy-writing 
| group. 
The sophomore and _ freshmen 
|winners called upon Princeton, Old 
|Nassau, and the traditional tiger, to 
/come through for them. Two sen- 
| iors, however, relied upon straight 
|football tactics, without prestidigita- 
/tion or other skull-duggery, featur- 
| ing appeals that had no reference 
jin heading or text to their alma 
|}mater, or if you prefer Pall(may 
Mall(ter). 

These seniors registered heavily 
on enjoyment and satisfaction to be 
found from smoking Pall Malls. 
The younger men on the varsity copy 
writing team liked Pall Malls. be- 
cause they don’t “have a line’ and 
are “free from artificial flavouring,” 
because they are masculine, and un- 
contaminated by “lipstick’s traces,” 
and because they fit in with that 
“indefinable ‘Princeton atmosphere’,” 
and hence are not subject to “bick- 
ering,” which is Princeton vernacu-: 
lar for pulling and hauling prior to 
social club membership selections. 


Louis H. Lee, advertising manager 
of American Cigarette & Cigar Co., 
stated that the advertisements were 
very well written, and brought forth 
satisfactory results. About 150 ad- 
vertisements were submitted. 

He said that distribution of Pall 
Malls was being expanded rapidly, 
having already reached the Pacific 
Coast, where newspaper copy has 
been started. 


Fenn toB& S 


R. S. Fenn, Jr., has been appointed 
production manager of Bennett & 
Snow, Inc., Boston. He was formerly 
production manager of Steinbeck 
Lithographing & Engraving Co., New 
Haven, Conn. 


Hygrade to Mathes 


Hygrade Sylvania Corporation, 
Salem, Mass.. has appointed J. M. 
Mathes, Inc., New York, to handle its 
advertising. W. T. Okie is account 
executive. 


* 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, let BAKERS’ 
HELPER, the industry's 50 year 
leader, help you. 

Check the data you need below, tear 

out this advertisement, attach to your 

letterhead and mail to us. 


“The Bakers’ Billion,” a 
CJ market data folder. 
7 A sample of “Selling Leads,” 


an every week service. 


Sample pages from the “Bak 
C] ing Industry Blue Book. 
Copies of BAKERS’ 
C] HELPER, issued fortnightly. 
Audit Bureau of Circulations 
statement. 


In Its Slst Year 


330 South Wells Street 
Chicago 


“ ‘4 
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ADVERTISING AGE 


April 12, 1937 


B. & O. Starts Contest 


Baltimore & Ohio Railroad has 
launched a newspaper advertising 
campaign in Eastern cities featuring 
a cash prize contest for the best 
letters and snapshots on, “My 1937 
Vacation Out West.” Awards total 
$1,000. Direct mail, station posters, 
timetables and menu notices are be- 
ing used to supplement the news- 
paper space. Richard A. Foley Ad- 
vertising Agency, Inc., Philadelphia, 
handles the account in Eastern 
States. 


Knox Names Agency 
The Hat Corporation of America, 
New York, has appointed Geyer, 
Cornell & Newell, Inc., advertising 
agency, to handle national and retail 
advertising for Knox, Dunlap and 
Byron hats. 


MUST TEACH USE 
OF ORAL PRODUCTS 
ANEW, SAYS PLAUT 


(Continued from Page 1) 
130,000,000 inhabitants of the United 
States than there were among the 
129,000,000 of a decade ago. 

“All this educational work is go- 
ing to have to be done over again,” 
declared Mr. Plaut, “and advertising 
is the only means of doing the job. 

“This explains why we have to 


keep margins greater in the cosmet-|his reasoning will not at all apply 
ics and @¢rug field than they do in|to automobiles or home appliances, 


other lines such as automobiles and 
home appliances. But because these 


for example, Mr. Plaut pointed out 
that the price of standard brands in 


margins are broader, our prices are |the field of toilet requisites does not 
relatively more stable through all|in most instances vary from year to 


sorts of business conditions. It sim- 
ply means that when prices of labor 
and materials are down, we can 
make a better manufacturing profit 
—if we can keep sales volume up 
and selling costs within” reason, 
Then, when cost factors advance, 
our margin of profit, being broader, 
serves as something of a cushion 
and we have to content ourselves 
at the same time with a smaller 
margin for the house.” 

Making it clear that the situation 
in his field does not parallel that in 
numerous other industries and that 


year, through good times and bad. 
Citing Lysol as an example, Mr. 
Plaut stated that the price of this 
product has not varied an iota since 
it was slightly increased to take 
care of complicated raw material 
adjustments and war time condi- 
tions during the world war. 


Tin a Factor 


The price of tin, a factor in the 
packing of Pebeco tooth paste, has 
vastly increased without influencing 
the price to retailers of this prod- 
uct. The cost to the manufacturers 


WITH A MONEY MAKER 


IT’S sw OPING 


With the crocus .. 


and the robin — it’s spring! Just once a 


year, 


$$$ But with the money makers it’s al- 


ways spring. 


$$$ They always have an urge to grow 
higher or fly faster or dig deeper. 
$$$ They always have a drive to bigger 


and better things — more sales, more 


profits, more business. 


. and the blue bird... 


do in May? 


-making and selling toys and tables, soap 


flakes and scissors. 
lace. 


$$$ 


$$$ Where are these money makers who 


work as hard and fast in December as they 


$$$ All across the map you'll find them 


You'll find them reading witha happy 
unity of purpose and result a single pub- 


lication —The Wall Street Journal —that 


carries nothing but business news, that 
talks the language of money making in 
such clear, credible, true and fair tones 
that 31,000 business men pay $18 a year 
for it and share its reading with 65,000 


associates. 


$$$ This single-purpose paper — with no 


editorial side shows, no comics, oddities 


or box scores — devotes 16 to 20 pages 


lipsticks, lager and 


every morning but Sunday to the news of 
major money making. Advertising agen- 
cles, magazine and newspaper publishers, 


radio chains, and institutions ambitious 


to catch the eye of men who do bigger and 


better business should run their most co- 
gent copy in The Wall Street Journal, the 


‘morning must of the money makers.” 


MERCHANDISING RECIPE 


Pr 


H. J. Heinz Co., Pittsburgh, has devel- 
oped this new point-of-sale display to 


merchandise the new $3,500 Eaters 
Digest recipe contest being staged in 
conjunction with the “Heinz Magazine 
of the Air” program over Columbia 
Broadcasting System. 


of an important ingredient in Lysol 
has advanced from a recent 64 cents 
per pound to more than $1 in Europe 
with local manufacturers refusing 
to quote on future deliveries under 
any circumstances. Still the price 
of Lysol remains the same. 

Labor is also admittedly a factor 
of importance in the production of 
some toilet requisites and proprie- 
taries, according to Mr. Plaut, but 
usually less so than the factors of 
research, production under discus- 
sion. 

No Price Raise 


“Advertising and merchandising 
costs are also advancing but these 
costs, while they seem a more likely 
source of increased prices in our 
field, will probably not advance re- 
tail prices of merchandise either. 
Increased costs in this direction 
simply mean that we’ll have to get 
along with fewer pages of advertis- 
ing and less time on the air because 
the appropriation is budgeted in di- 
rect proportion to sales volume and 
we have to take what we can get 
on that basis.” 

The factor most likely to increase 
prices of cosmetics and branded 
medicines to the public, in Mr. 
Plaut’s opinion, is the wave of fair 
trade legislation now sweeping the 
United States in the wake of recent 
Supreme court decisions upholding 
some of the earlier state fair trade 
acts. 

“For example,” said Mr. Plaut, 
“when we fixed the recommended 
retail price of a product at 87 cents 
before the passage of fair trade leg- 
islation and some retailer uneco- 
nomically sold it for the same price 
he paid—64 cents—there was noth- 
ing much to be done about it. Now, 
when we say the price is 87 cents, 
it is 87 cents and this price control 
will work out to everyone’s advan- 


‘tage including the consumer’s. 


Drug Store Problem 


“I have always felt that the man- 
ufacturer depending on drug outlets 
for distribution has a much weight- 
ier responsibility than the producer 
who distributes his products 
through, say, grocery stores. To en- 
gage in the drug business with any 
likelihood of success, a man must 
spend three—and now it’s four— 
years in schoo] following his gradu- 
ation from high school. The phar- 
macist has much more of an invest- 
ment in his business for this reason 
than the man who can, without any 
specialized educational eauipment. 
embark in the grocery business or 
various other fields of retailing with 
reasonable prospects of coming out 


jon top.” 


‘IN APPRECIATION of 
the thorough and ef- 


ficient representation 


you tave given this publication, we are volun- 
tarily increasing your commissions to 33-1407.” 


May I do as much for your pub- 
lication? 


Write or wire'to 


J. A. KENDALL Qo oenntive 


176 Arcade Sta. Los Angeles, Calif. 
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UT TWO AND A HALF million energetic 
drivers behind steering wheels and you're 


bound to see some action ! 


With an incurable urge to go places and do 
things, the Active Market burns up more gas, 
drives more miles, grinds down more tires than 


any group of equal size in the world! * 
It’s in their blood. 


And Collier’s is the only weekly magazine that 


fully caters to their turn of mind. 


It’s fast moving both in print and pictures. Many 


base 
idea 
». i of its features are complete on a single page! Its 
air 
= editorials are brief, straight-to-the-point, hard- 
ing 
ade hitting. It carries ten times more 4-color illus- 
o trations than its nearest competitor. And every germ, 
its . A bee 
ag page from first to last maintains the pace. “ge 
20- ii 
h- That’s the kind of magazine that naturally grabs 
W, : 
~ the interest of every active-minded man or 
n- 
woman. And it’s the kind of magazine that blasts 
. gat 
sales loose in a hurry. ee | 
- Was 
s 
E More and more advertisers each month are find- 
r 
s : . . — 
ing that it’s just good advertising sense to head 
for the Active Market, and let the other fellow 
worry about the rest of the world. Ws ehicked 
ecked the speed 
om- 
yrs Y 2435 motorists 
artford, Connecticut 
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THE CRO 
WELL PUBLISHING COMPANY 


—More than 9, 


NION 
000,000 Circulation 


THE AMERICAN MAGAZINE 


THE COUNTRY HOME 


¢ opr 1937, The ¢ rowell Publishin Co 
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B t ° k H d ‘and capital invested. | 9,000,000th PHILCO FETED 
Os WIic ea Ss “Like the recent expansion of ' 
used car merchandising facilities,” 
New Chevrolet said Mr. Holler, “establishment of 
the research department is a further ; 
Research Plan effort by Chevrolet to gear its op- 
erations to modern methods. There q 
— was never a period when ability to 
Detroit, April 8—Creation of a|/keep informed counted so much to: IN TOWN Mi : 
central research department to feed| ward success.” ; 
timely information to dealers was an- snimaninineitiila 
e is wee rw, 2. or ° Se a 
teemtc naliaaend gfe ree “Electrical Merchandising \| p t 2 th Sid ’ 
manager of Chevrolet Motor Car Plans Home Data Edition Va ee resents 0 | eS; 
Company. H. J. A program designed to increase ’ 
eeneani is in business for the electrical and build- Listeners Opposed 
nen at the ing industries by $100,000,000 and to | 
; y Ris develop 600,000,000 additional kilo- seishinaty 
new division > , Pay "ar 
. watt hours of revenue for power . ee i el on i , 
Any trend in- companies during 1937, is being etd seem, nares oe ” + 
side or outside launched by Electrical Merchandis- to be, ae applied to the cra ad of 
of the motor in- ing, New York, L. E. Moffatt, editor, | Studio audiences during radio broad- 
dustry, which announced today. casts, was still a moot subject this 
affects the busi- A 300-page issue entitled, “The} week following an impromptu sym- 
ness of Chevro- Electrical Home in Print,” will be posium conducted by George V. 
let dealers. will published as the magazine’s May is-|pDenny, Jr., director of America’s ‘ 
be noted by Mr. sue, containing reference data for|pown Meeting of the Air, in which 
oe rt merchandisers, public utilities, archi- ABE Per ain etnies 
Bostwick's tects and builders, A special mafl-|50th Prominent radio artists and 
staff. The de- ing will also go out to architects and |tyPical listeners participated. The 
partment will H. J. Bostwick builders, calling attention to the| discussion was held as an unsched- ; ; : . me : 
pay special at- ideal adequately electrified home. uled followup to the Women’s Na- Sayre M. Ramsdell, vice-president, Philco Radio and Television Corporation, 
tention to determination of used car ———_—__—— tional Radio Committee’s annual Philadelphia (right), gives pleased acceptance to congratulations from oe 
potentials, especially in larger cities. Shinnick Changes award luncheon. —_ ioe eee = — os peer _ a 
This effort will tie in with work of Aeier , : Rudy Vallee offered a complete re- oe ee ee ee ee 7 “ni ‘ 
: : : 4 Harry A. Shinnick, formerly with tant a tan Uiteitian. tine Gn then news commentator, and James M. Skinner, president, Philadelphia Storage Battery 
the Quality Dealer Committee, | ietchum, Inc., Pittsburgh, has joined | V'°W 0° bie Siuation, crn ee kes Co. completed the audience. 
whose objective is stabilization of| Ketchum, Macleod and Grove, Inc., and dislikes of radio performers and} _ Cane a ee ae 
dealerships from viewpoint of space, | advertising agency as account execu-|Stressing the obligation that artists} ; nee 
equipment, man power, management | tive. owe to their unseen audiences for| Whom broadcasts are primarily in-| Need 20%, Greater 
a = = we i Production to Match ’29 
Se ee - When studio performances are ‘ “ . 929 
graded for those present, he said, ra- “ute, Gr as ake ee poe 
dio listeners almont invariably = duced in this country would be neces- 
to get the best of the presentation. sary to reduce present unemployment 
He deplored the persistence of some | to the 1929 level according to a study 
radio artists who invariably gear|released last week on “Unemploy- 
their work to the reactions of the | ment and Increasing Productivity” by 
comparatively few people in the |the Works Progress Administration. 
studio. The report, prepared by David 
Get “Mike Fright” Weintraub, director of the National 
Research Project on “Reemployment 
He pointed out, however, that | Opportunities and Recent Changes in 
many performers, despite repeated | Industrial Techniques,” for the Na- 
appearances before the microphone, | tional Resources Committee, gives 
still are overtaken with “mike yearly averages from 1920 through 
fright,” a condition which can be 1935 for various phases of production 
Agi loy 3 
dissipated only by the presence of and emp dupeacdad 
a studio audience. As for himself, ° 
Mr. Vallee declared, he attempts to Krug Business Manager 
direct his program’s appeal to the| Peter Krug has been appointed 
radio listeners and the presence or business manager of Station WBNX, 
Sa ent lack of presence of a studio audience ———, V we vad po taimogg has 
ie Pata Re g is immaterial. He dissented from stint ssc 
po Pe ira. cue 4 the views of some screen and stage 
cs Foe ang Ms executives who maintain that studio 9.9.9.9.9.9.9.9.9.9.9.9.9.0.0,0,0) 
ig Se agen audiences tend to cut down attend-| JCOCOCOCICICUCUCUCUCUCICICICICICOK 
— Bes in 3s o ee ance at motion pictures and con- 
oe — , Se. , a certs featuring radio stars. 
Queena Mario, Metropolitan Opera Ce ‘ 
soprano, and Reinald Werrenrath, verything comes 
concert baritone, presented opposite 
viewpoints of radio artists. Miss ° ” 
Mario declared herself unalterably op- to him who a 
4 posed to studio audiences because of 
the detrimental effect on subsequent 
concert appearances of the artists. 
C ON S F | 0) lJ [ Requires Special Technique Ue 
aes | Radio requires a special technique 
| for singers, she pointed out, and fre- 
‘quently the performer’s deliberate 
— conditioning KNOW definitely that s | adaptation of the voice to microphone Who wants to wait? 
: |requirements creates a bad impres- : ; 
they have a future so great potentially that only 'sion on the studio listeners who find Especially when that deadly 
the wildest of guesses would be adequate to It is in this, their expansive period, that the |it difficult to hear the singer over closing date is right on top of the 
: ; : x ; the orchestra’s accompaniment. This z 
e sure it. Asin every young industry, it took manufacturer has the greatest opportunity to inability to enjoy the studio perform- sheet — plainly printed,inescapable. 
some time for the men in it to realize what they —_ brand the consciousness of his product on their | ance, Miss Mario said, makes those ‘That’s when it’s profitable to 
had before them. Now that these men in heat- minds. In their irresistible forward drive they | Who are present disgruntled and scstiadeties aiid 
Z . yieget j = . : : nm a wor iticism is emember a certain number 
ing and air conditioning have satisfied them- — will take with them the products in which they acai lb ps a ee ee is 
‘ : : = : ; . DASE V OEE arrison 2722 
selves that theirs is an industry with immeas- learn to believe now. the artist. mn Sie 
urable gains ahead . . . they established better Talk to them through AUTOMATIC HEAT Mr. Werrenrath, disagreeing with Because we'll break a trace 
: - Miss Mario’s viewpoint, maintained ‘ : oe 
* : , to help you get out those Tena- 
than 40 To gains in the last two  doesia ... there’s and AIR CONDITIONING, the paper that |that expression before an audience ; ; : 
no holding them back. They’re pressing for- was created for them, to serve specifically their is the artist’s natural medium and plate Electrotypes, Stereotypes, 
4 . ; ‘ . . should in no way affect either his PO PES Pe Se p 
ward with all the enthusiasm of men who have interest in this field. Write for the latest copy of | radio performance or subsequent Mats, Nickeltypes that you 
put solid groundwork behind them. the monthly bulletin “Current Conditions in | concert appearances. just must have — or else. 
the Automatic Heat and Air Conditioning In-| [listeners who participated in the long schedule or short) you : 
dusters” symposium held generally that stu- ; 
=7- dio audiences mar the radio listen- can count upon P.& A. to save 
tad enjoyment of the program. the dav. We’re geared to 1937! 
Survey Shows Marriage Facilities unbounded; enthusi- 
T and | and Divorce Preference astic service the same, 
| A majority in favor of marriage 
© ® & j Borers the age of 30 is disclosed in 
| the Fortune quarterly survey based 
on 5,000 personal interviews. 
| ‘The results, and an emphatic ma- 
| jority against liberalization of di- 
| vorece laws, coincide with the recent] p : . 
= 1900 PRAIRIE AVE., CHICAGO | results of a reader survey by True I artridge & Anderson 
&: = Story magazine. ees eee ree 
S tie 712 FEDERAL STREET 
Bridgewater Joins Katz PHONE: HARRISON 3732 
J. C. Bridgewater, copywriter, 
Blackett-Sample-Hummert, Inc., April | ——___________— 
1 joined the Joseph Katz Co., Balti- PIVIVIVIVIVIVIVIV IY IYIVIVIV VIVA 
nore, Ma WOSSCOC CC OOOTR OVE 
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The Trend .. . 
is to [he Times 


NEW HIGH RECORDS IN CIRCULATION 


Weekdays 


517,732 


A gain of 
30,880 over 1936 
53,793 over 1935 


Sundays 


791,161 


A gain of 
29.906 over 1936 
61,216 over 1935 


Noes regularly file 
average sales for six months 
ended March 31—the period accept- 


ed for comparisons. The Times now 


reports new peaks in circulation. 


Accuracy «+: freedom from bias: « 
completeness «enterprise 1n news 
gathering ---and outstanding news 
and editorial staffs create growing 


demand for The New York Times. 


Che New York Cimes 
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Tax Money for Advertising 


The survey of advertising by states, 
cities and civic organizations to pro- 
mote community interests, including 
tourist travel, development of recrea- 
new 


tional facilities, industries, etc., 


which appeared in the April 5 issue 


of ADVERTISING AGE, is interesting 
from many viewpoints. 
For one thing, it shows that ad- 


vertising of this kind definitely pays. 
The direction of tourist business has 
been guided to a considerable extent 
by advertising, and states and cities 
which have told of the attractions 
of their climates and the enjoyments 
offered by their beaches, lakes and 
mountains have found that the pub. 
lic has responded in sufficient num 
bers to make the investment profit- 
able. 
It is 
which 


advertising 
in- 


basis of 
that 
promotion 


the 
out 
the 
oF political and civic 
been authorized. The 
by the editorial staff of ADVERTISING 
AGE the fact that 
many new campaigns are under con- 


on 
paid so 


in 


many 
creases programs 
groups have 
survey made 


also emphasized 


sideration, and that the state legisla- | 


tures which have been meeting in| 
such large numbers during the past | 
few months have almost invariably | 
given attention to the question of | 
advertising. | 

Another interesting angle on this | 
kind of advertising, in which the) 
taxpayers’ money is spent for the| 


benefit of the whole community, is 
the official endorsement thus given 


to advertising as a legitimate promo- 
tional activity. 
written 


So much is said and 
regarding the 
that it 
legislatures 


these days 
faults of 


while 


advertising 
to 


governors of 


alleged 
is worth have 


and states authorizing 
expenditures which approve the fune- 
tion and 

It should not be forgotten, either, 
that the United States 
is a regular user of advertising 
promote sales of its securities or to 


use of advertising. 


Government 


to 


increase the use of its facilities, such 
as those set up by the Federal Hous- 
ing Administration. 

Advertising by states and cities is 
a development of co-operative adver- 
Most of the 


operative campaigns were organized 


tising, of course. CO- 
flourished might- 


While the 


by industries, and 


ily during the twenties. 


| 
| 


| 


| 


aepression eliminated many of these, | 


others continued without a break, 
such as that of the Portland Cement | 
Association, recently reported on in 
ADVERTISING AGE, 

We should like to make a_ predie: 
tion, and that is, that more = co-op- 
erative advertising, whether  spon- 
sored by states and cities or by 
trade and industrial groups, will de- 
velop, and that the increase in this 


tvpe of advertising will be among the 
most 
the 


spectacular recorded during 


hext few years 


Sponsored Sports Broadcasts 


Variety. the weekly publication of 


show business, reports with appar- 


ent disfavor the trand of radio adver- 
baseball broadcasts. 


tisers toward 


While the substitution of sports pro- | 
> : : : | 
grams for studio broadcasts in which 


musical talent is 
ployed may not be a favorable devel- 


and dramatic em- 
opment from the standpoint of actors 
and 


definite 


advertisers. — | 
National interest in sports has al- 


musicians, it is one reflecting 


trends among 


ways been an American characteris- 
tic, and it More 
ple are interested in sports than ever 


is continuing. peo- 
before. The interesting fact is that | 
while more people are playing games, 
such as golf, tennis and 
more are also attending professional | 
and the 


Winter sports are having more | 


baseball, 


contests listening in on ra- 


dio. 
attention and participation than ever | 


before. More travel is giving an op- 


portunity to more people to indulge 
in sports than ever before, since they 


can do so in winter as well as in 


the 
country is paying more attention to 


summer. Consequently 
sports than ever before. 
advertis- 
follow public 


and other 


compelled 


Broadcasters 


ers are to 


taste and desires. The use of movie 
well- 
advertising is 


and other 
in 
due to the known and demonstrated 
public 


tivity. 


actors, sports stars 


known personages 


interest in these fields of ae- 


There is romance and glamor 
connected with sports, just as with 
the movies, the stage and other de- 
the 


partments of amusement 


While 


world. 


baseball and other sports 


a price, not necessarily a bargain 
Now, if ever, the slow way and the|.... yee ‘ : ‘ i Be 
ehiggga sink eae price. A buyers can be conscious of 
sure Wav 1s Dest. Ss eSS Ce .V : . : : : 
+ : dle ‘ Sra” price without being price-conscious. 
; st advantage at ec: > hadi «a> - ; 
le mos AT vanta e that can be had When a buyer looks for price alone, 
out of fortuitous circumstances, but} pe ig peing very short-sighted. The 
. ° ° . . 5 - ‘ “PhS = | 
the safe way is to increase profits | petter the product and the lower its 
jand insure the future by taking | cost, the more intelligence must. be 
larger earnings out of selling more | exercised in buying. 
units at a less cost, by investing a 
considerable number of today’s easy a 
dollars in keeping present customers 
happy, and providing public confi- | 
dence and respect for leaner days. E ollow-! Ips 
_ — (1s Viewed in Exide News of the 
Blectric Storage Battery Co., 
Circ l tio Philadelphia) 
u a a) Another form of laziness is that 


whole | 


SIT UP VIEW FROM THE FARM 


THING S 
FARMERS 
Buy 


S\T- DOWN 
RACKET 


Farm Journal 


"The system seems to work well for the present but when unnecessarily high prices 


begin to appear, it won't 


Views from 


be so funny for anybody." 


the Outside 


Rising Prices 


(As Viewed in Business Week) 


Rising the 


subject of 


commodity prices 
general business 
und in some quarters, concern 
ders on alarm. This is as it should 
For, if the price tendency con- 
tinues to the danger point, it will be 
so because thousands of corporations 
and countless business executives do 
what slick and opportune in 
taking advantage of a temporary 
tendency which, it unbridled, can 
bring grief to all of us. 

Those 
the 
Was a 


are 


be. 


seels 


remember 
1921. Here 


should 
and 


who can, 
events of 1920 
full-fledged panic which was 
exclusively the result of a 
heedless commodity boom, occasioned 
not much by an extraordinary 
consumptive demand for goods as by 


almost 


sO 


excessive buying predicated on a 
panicky fear that prices would be 
higher tomorrow and = that goods 
might not be available even at the 
advanced price. 


(As Viewed in The Newspaper World, 
London) 


So many agencies are competing 
|for the attention of the publie in 
these days that the press has long 


broadcasts may be overdone from | 


certain standpoints, such as having 
a single game broadcast by 
that 
the 


advertisers who have tried 


idea and have their 
employment of it this year are doing 
belief that. this 


type of program is popular and thus 


increased 


so because of their 


can deliver the audiences they are in- 


terested in reaching 


a large | 
number of stations, it is quite evident | tit ale eee 

: jtry and of Time in the United States 
out | 


since been obliged to realize that its 
position cannot be taken for granted. 
A measure of the press 
has achieved in meeting this compe- 
tition is provided by the enormous 
increase in the number of newspape 
readers in the last few years. There 
is no doubt, however, that a large 
part of this increase has been due to 
methods such as insurance, competi 
tions and gifts, which entirely 
extraneous to plain newspaper 
lishing. 

These 
in the 
readers 


the success 


are 


methods may be necessary 
modern world to attract new 
though such records as that 


ot The Daily Telegraph in this coun- 


that 
essential. 


show they are by no means 


These extraneous methods, 


| however, if helpful in obtaining read- 


ers, have not proved so effective in 
keeping them. 

To keep readers the old, plain, 
straightforward methods will prob- 


concern, 
bor- | 


pub- | 


|ably prove best; in a word, a return 
to first principles. And one of these 
first principles, as has been noticed, 
is having well-founded opinions with 
which to lead public opinion. 


| 
| 
| 
' 


Minds’ Meeting 


(As viewed 
molding 


Donald 
Corporation, in 
Review) 


Dew, Die- 
Bakelite 


by 


It may sound like old stuff to say 
that intelligent buying is nothing 
more or than the meeting of 
minds. But it’s a fact for once 
minds have met, a buyer won't be so 
anxious to “Your price is too 
high.” 


less 


Say, 


There is one thing in getting to 
know a buyer very well, and another 
in knowing what he wants. Sue- 
cessful buying is a matter of intelli- 
gent co-ordination between buyer and 
seller, which will result in securing 
a product of quality at an economical 


| Sreat disinclination to do the things 
j}that we don't like to do, or that w« 

don't believe to be important enough 
| to do. 

Applying it to retail selling, it is 
quite easy to understand why retail- 
ers get into the habit of looking upon 
| their job as one of only selling cus- 
/tomers who come in and 
the necessity for exerting 
ibring them in. Many a man who 
| will work from early morning to 
}late at night yanking batteries out, 
|}demounting and mounting tires, and 
| filling gas tanks, will balk at keeping 
a mailing list of these customers and 
| prospects and following them up with 
inexpensive advertising matter. 


overlook 
effort to 


And yet this work is very impor- 


tant, but many a man in business 
for himself has an easy boss, while 
the employes of large organizations 


in the same business have to do these 
things whether they want to or not, 


co-operative presentation 


| 
| 


|gives a 
Canadian markets. 


| 
| 


| per and radio station WCLO. 


| 


| With the result that such important 
work as customer foliow-up is done 
by the one and left undone by the 
other. There is no limit to what can | 
be accomplished by muscle energy, 
directed by brain work, and. con- 


{trolled by will power. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1152. Southern Market’ Facts 


and Circulation Analysis. 

Holland's Magazine has issued this 
booklet of market information, out- 
lining facts about sales opportunities 
that exist today in the South. It 
contains a breakdown of Holland's 
circulation by states, counties, cities 
and towns. 


No. 1153. Phila- 


delphia, 


Payroll Policies in 


This study of the time of payment 
according to volume by days of the 
month and by check and cash has 
been prepared by Howard T. Hovde, 
assistant professor of marketing, 
Wharton School of Commerce, Uni- 
versity of Pennsylvania. 


No. 1154. 

The increase in farm cash income, 
1936 over 1935, was $78,179,000, says 
this folder issued by the business 
departments of the Winneapolis Jour- 
nal, Minneapolis Star, Minneapolis 
Tribune, WCCO, St. Paul Daily News, 
St. Paul Dispatch-Pioneer’ Press, 
KSTP, WTCN and The Farmer. This 
beats, by 38 million dollars, the pre- 
diction of the Third Minnesota Busi- 
ness Map issued by this group in 
August, 1936. 


Minnesota Today. 


No. 1127. The Family Circle Market. 

Retail sales figures from the 1935 
U. S. Census of American Business 
have been used in this new circula- 
tion map which charts sales activity 
by counties and indicates coverage of 
the territory by The Family Circle 
Magazine. 


No. 1129. We Stayed the Air— 


and on the Street. 

Flood history is told, and the parts 
taken by WHAS, The Courier Jour- 
nal and The Louisville Times during 
the catastrophe are described in this 
illustrated brochure’ published by 
these organizations. 


on 


No. 1107. Dynamic Buying Power. 

This brochure, issued jointly by 
National Home Monthly, Canadian 
Home Journal, Chatelaine, Maclean's 
Magazine and Canadian Magazine, 
comprehensive picture of 
It marks the first 
of their 
market by Canadian magazine pub- 
lishers. 


No. 1079. “On”- 

This one of a series of booklets 
published by Grit relates, in conver- 
sational form, some_ information 
about the publication which put Grit 
on another advertiser’s list. 


No. 1067. Sales-Spot Advertising. 

In this booklet The United States 
Printing & Lithograph Company de- 
scribes its Regional Spot Advertising 
Plan and shows the circulation value 
of point-of-sale advertising in com- 
parison with other forms, with com- 
parative costs. 


-To Stay. 


No. 1095. A New Service in Screen 

Advertising. 

This folder describes the sales and 
service activities of the Jam Handy 
Picture Service, Inc., and gives an 
idea of the growth of screen adver- 
tising as an advertising medium. 


No. 1150. Keeping You Posted in 1937 
on Janesville’s $65,000,000 Mar- 
ket. 

The Janesville Gazette has issued 
this convenient file of market data 
on the area served by this newspa- 
It cov- 
ers information on buying trends, au- 
tomobile registrations, employment, 
and farm data, as well as circulation, 
merchandising co-operation and press 


work of the Gazette. 


| 
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New practices, new 
machinery, help to 
turn every particle 
into crop yields. 


By J. H. FORD 


UBBER tires on the manure spreader. 
R What next for this Cinderella of farm 
implements? Streamlining? Knee ac- 

tion? Silent second? Four-wheel brakes? 

No telling; but whatever it is, you can 
be pretty sure of this: When manure makes 
news, the headline will be tied up with 
something of practical value just as all the 
headline features have been to date; some- 
thing that adds extra manure mileage. 

That is especially true of the spreader 
with rubber tires, which reduce draft; true 
of the spreader with power take-off attach- 
ment which makes it possible to operate the 
spreader with power from the tractor. 

It is also true of the widespread use on 
New England dairy farms of superphosphate 
for stretching manure. Since the announce- 
ment in 1933 by Midgley and Weiser of 
Vermont that superphosphate holds _ its 
availability better mixed with manure than 
when it is applied directly to the soil, there 
has been a tremendous upturn in winter 
sales of this material in New England. 


Super phosphate 


RIOR to this announcement a few farm- 

ers had used this substance only to keep 
down barn odors, absorb ammonia, and raise 
the phosphoric acid content of the manure. 

From one to two pounds of superphos- 
phate per cow per day, in the gutter after 
stables are cleaned and before bedding is 
spread, is the way farmers are using this 
material in their barns. There it is ready to 
do its multiple work and protect itself as 
well. One pound per cow per day means 
30 pounds per ton of manure. 


latest news and info 
farm interest . _ | 


read, easily appli e 


New in the | 
manure; new in the West, cisterns and tank wagons 


FARM JOURNAL ® April 1937 


East, superphosphate and synthetic 


Long-time records from the 
Ohio Experiment Station probably 
furnish the best proof of the 
economy of this practice. In these 
trials, superphosphate applied in 
the stable at the rate of 30 pounds 
per ton of manure brought an in- 
crease of $1.70 in crop value. 
Superphosphate costs less than one 
cent a pound. 

Different in nature, but right in 
the same groove, is the new practice on the 
Pacific Coast of using cisterns and tank 
wagons for saving and spreading manure. 


Underground Cisterns 


N underground tank (preferably con- 
crete) 1s placed beside the dairy barn 
where both liquid and solid manure may be 
washed or drained into it. When the land is 
ready to be fertilized, the manure (a thick 
liquid) is pumped from the tank into a tank 
wagon and sprinkled on the land. Some 
farmers even go a step further and run their 
irrigation water through the tank. 
Preparatory to emptying the tank, the 
contents are stirred with either a hand paddle 
or a mechanical agitator. The manure is 
pumped into the spreader wagon by means 
of centrifugal pump. If the barn is on a 
hillside the wagon may be filled by gravity. 
The spreader tank has a simple attachment 
at the back, say an old shovel blade bent 
upward, to spread the fertilizer. Pacific 
Coast farmers empty their fertilizer tanks 
(covered) from one to twelve times a year. 
This method is being widely used in 
pasture fertilization. County agent W. D. 


and usable 


them to the reader w 


Pine, Humboldt county, California, says 
cattle will not graze until rain or irrigation 
has washed the manure into the soil. 

A Swiss immigrant, Dr. Jordie, a practical 
veterinarian, brought this practice to Tilla- 
mook county, Oregon. There he built a 
manure tank, claimed to be the first in this 
country. From Tillamook county the prac- 
tice may spread to all parts of the country. 
It has long been a valuable practice in 
Europe, where it is almost criminal to waste 
a particle of manure. 

The tanks have a capacity of 100 cubic 

(Continued on page 69) 
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up—up (now 1,300,000) 


FARM JOURNA 


Fastest Growing Magazine in 
the Nationa] Farm Field 
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STUDENTS TOLD 
OF ‘WILD CLAIMS’ 
IN ADVERTISING 


Consumers’ Reports Used at 
NYU, Other Colleges 


New York, April 8.—Faculty mem- 
bers of New York University and 
other Eastern universities and col- 
leges in some cases characterize ad- 
vertising as laden with “wild claims,” 
“exaggeration,” and  wastefulness, 
but their approach is relatively temp- 
erate, ADVERTISING AGE’S investigation 
of academic attitudes toward adver- 
tising showed this week. 

The economics department in the 
liberal arts faculty of New York 
University maintains a semi-neutral 
attitude, holding that advertising 
serves aS an important tool in creat- 
ing demand, but with the qualifica- 
tion that it frequently misleads buy- 
ers and may be wasteful in some 
instances. 

Professors Hugh E. Agnew and 
George Burton Hotchkiss, both in 
the field of marketing, have long 
been active in defending advertising 
from unfair criticism. 

Advertising cannot be believed 
without checking or careful evalua- 
tion, Miss Mar- 
guerite M. Hus- 
sey, teacher of 
physical educa- 
tion courses in 
the School of 
Education, said. 

“TI want my 
students to have 
an open mind, 
and question 
everythin g,” 
Miss Hussey 
said. 

Both Consum- 
ers’ Research 
and Consumers Union reports are 
cited as references for use by her stu- 
dents together with the writings of 
Kallet and Schlink. These are not 
recommended as being authoritative 
by Miss Hussey, but she regards the 
absence of refutation as an indication 
that this material contains a good 
deal of truth. 

Her students approach advertising 
and advertised products from the 
health angle, closely studying drugs, 
cosmetics and product for personal 
use. 


Miss Hussey 


Criticizes Manufacturers 


Miss Hussey. severely critcized 
manufacturers for promoting prod- 
ucts which have harmful ingredients, 
or which destroy the vitality of man- 
kind, such as many dentifrices and 
foods. 

“In many cases,” she said, “adver- 
tising reflects exploitation on the 
part of manufacturers who charge 
too much for their merchandise, as 

(Continued on Page 34) 
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3 Months Campaign in 
N. E. for Refrigerators 
A three-months New England cam- 
paign on gas refrigerators was an- 
nounced at a recent sales meeting 
in Boston held under the auspices 
of the New England Gas Association 
Newspapers, magazines and radio 
are scheduled. Batten, Barton, Dur- 
stine and Osborn, Boston, is the 
agency and Roy Dreher, account ex- 
ecutive. 


Needham Becomes “Prof” 


W. R. Needham, Needham & Groh- 
man, New York, will be the _ in- 
structor in advertising, publicity, 
business promotion and public rela- 
tions at the summer school of hotel 
administration at Cornell Univer- 
sity, Ithaca, N. Y. 


KANS JOINS NBC 


Herb Hollister, manager, KANS, Wichita, 
signs on the dotted line effecting hookup 


with NBC for his station. 
of NBC station relations, looks on. 


Keith Kiggins, 


Cupid Chases. 
Middle Class 


in Depressions 


Philadelphia, April 7.—Marriage 
rates among average citizens are 
scarcely affected by depression, while 
|appreciably checked in the upper 
economic strata, according to a 
“Cupid calculus” worked out by Dr. 
James H. S. Bossard, professor of 
| sociology at the University of Penn- 
sylvania. 

While in some areas of Philadel- 
phia the marriage rate fell off by as 
much as half, in other sections it in- 
creased from 20 to 50 per cent, Dr. 


Bossard found in a study of 20,000 
marriages. 

In residential areas where large 
numbers of professional and semi- 
professional classes reside the mar- 
riage rates, even though compara- 
tively low in 1929, fell still lower 
during the depression, he stated. 

“One of the most striking features 
revealed by the study is that the 
areas with low marriage rates in 1929 
usually went lower during the depres- 
sion, while areas with high pre-de- 
pression rates went higher during 
the depression,’ Dr. Bossard said. 


Midwest Agency Moves 

Midwest Advertising Agency, 
Rockford, Ill., has moved to new 
quarters in the Talcott bldg. 
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Says Space Buyer 
Seeks ‘Keys’ to 
Confidence First 


Chicago, April 6.—Space buyers 
iook first for “keys” to consumer 
confidence in newspaper or mag- 
zine editorial pages, E. Ross 
Gamble, vice-president and secretary 
of Leo Burnett Co., Inc., told stu- 
dents here last night in his lecture 
nm “The Buying Phase of Agency 
Service.” This was the tenth of the 


Mr. Gamble said. Reader interest, 
that intangible quality, is what ad- 
vertisers buy and not merely circu- 
lation alone, Mr. Gamble pointed 
out. 

“The space buyer should be able 
to analyze and interpret, and should 
be able to select the best medium 
to use,” said Mr. Gamble. “He is 
far more important today than he 
ever has been. A good space buyer 
should be honest and without favor- 
ites. He must seek the truth with 
an open mind.” 


Wants Radio ABC 


Mr. Gamble believes that what is 


be asked at the end of the lecture, 
Mr. Gamble said that evening news- 
papers seem to be the best market 
place for women, and morning pa- 
pers for men, but emphasized that 
this is just a general rule. 


Sullivan in New Post 


B. A. Sullivan, formerly director 
of sales for the Drake and Blackstone 
Hotels, Chicago, has been named to 
serve in a similar capacity with the 
Book-Cadillac, Detroit. 


“Skol” to Peck Agency 


Skol Products, Inc., New York 
Skol antiseptics, has appointed Peck 


series being sponsored by the Chi-|needed for radio stations is some Advertising Agency, New York. 
cago Federated Advertising Club. kind of Audit Bureau of Circula-| wagazines, radio and newspapers will 
A publication has personality, or | tions. be used. Ivon Newman is account 
is. at least, the result of personality Anticipating a question that might ! executive. 
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Boston, April 8.—Tying up pri- 
marily to “news” breaks, a unique 
advertising campaign was launched 
today by the New England Telephone 
and Telegraph Company, in daily 
newspapers of all New England 
states covered by the utility. 

Copy that changes with the turn 
of seasonal and social events is be- 
ing used, with a change of pace is 
provided by copy bringing to the 
layman in simplified manner the in- 
ternal problems of the company. 

This copy has an ulterior purpose, 
to pave the way for public under- 
standing of telephone rates, calm 
possible employe unrest and clear 


possible misconstruction of wage 
increases. 
Opera Star Speaks 
Taking the social significance of 


the arrival of the Metropolitan 
Opera Company to Boston into con- 


TELEPHONE TESTIMON 


New England Telephone & Telegraph Co., 

Boston, took the Metropolitan Opera 

Company's appearance as a hinge for 

this timely copy in New England news- 

papers featuring a statement by Lily 
Pons, famed soprano. 


sideration, special copy will be run 
during the stay of the opera com- 
pany. These advertisements will 
be featured by a _ testimonial by 
Lily Pons, opera star. 

Sports are not overlooked in this 
versatile advertising campaign when 
a novel piece of copy featuring tele- 
phone numbers in the snow terri- 
tory was used, proved that an un- 
usual number of telephone calls re- 
sulted, officials said. 

Plans are being formulated to ex- 
tend this type of copy. 

W. B. Blake is advertising man- 
ager of the company. Doremus & 
Co., Boston office, are handling the 
advertising account, with Paul Hoag 
as account executive. 


Form Rosevear Agency 


Rosevear Advertising Agency, 
headed by W. Lindley Jeffers, has 
been incorporated at Atlantic City. 


New England T&T Puts Copy 
Stress on Society, Seasons 


NEW 
ae ; ‘ 


I 


| 


The waning winter sports season was an- 
other hinge for the N. E. T. & T. "news" 
copy campaign. 


Promotional 
Advertising 


Up in March 


Chicago, April 8.—The advertising 
press carried 331,044 lines of promo- 
tional advertising in March, accord- 
ing to a tabulation released here to- 
day. This was a gain of 14.43 per 
cent over a total of 289,282 lines 
used in March 1936, but a decrease 
of 4.72 per cent from the February 
total of 347,438 lines. 

Again newspapers accounted for 
the largest portion of the March line- 
age with 98,224 lines, or 29.67 per 
cent of the total. Magazines ranked 
second with 84,028 lines, or 25.38 per 
cent, and radio went into third place 
with almost 10 per cent, or 31,388 
lines, 

Other leading classifications during 
the month were business papers with 
22,722 lines, 6.9 per cent; advertis- 
ing production, 21,728 lines, 6.6 per 
cent; and farm papers, 14,938 lines, 
4.5 per cent. 

The publications upon which this 
tabulation is based, with their in- 
dividual lineage records for March, 
are as follows: 


ADVERTISING AGE (W)........ 153,860 
Advertising & Selling (bw).. 41,874 
Printers’ Ink (w)........... 46,816 
Printers’ Ink Monthly....... 16,702 
Sales Management (sm)..... 39,718 


Tide (sm) 


Ozite Boosts Quality 


Quality over price is the theme 
of a booklet recently released by the 
Clinton Carpet Co., Chicago, maker 
of Ozite rug cushions. Issued in 
collaboration with Good Howsekeep- 
ing for salesmen’s use, it outlines 
answers to many consumer queries 
and points the way to quality, rather 


than price sales. 


AN +$8,000 COFFIN! 


tion department. 


UTRAGEOUS and a ghastly waste—but 
some magazine pages cost that much 
and more, and are nothing short of burial 
boxes for poorly produced advertisements. 


Poor type selection and badly managed 
plates are largely responsible for many good 
advertising ideas falling flat. 


Grant me an interview if you feel in need 
of someone to command your production 
department. Ten years experience in charge 
of production on over fifty national accounts 
makes me a logical choice for any adver- 
tising agency ready to overhaul its produc- 


Address Box 1088—Advertising Age 
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Western Private Power Group (HRYSLER COPY 


Outlines Promotion Avenues 


Salt Lake City, Utah, April 6. 
Striking at Federal and municipal 
ownership of electric service, 300 


utility executives of Utah, Idaho, Ore- 
gon, Washington, Montana and Brit- 
ish Columbia discussed promotion 
efforts at their twelfth annual three- 
day conference here. 

Public companies or pub- 
lic utilities alone are responsible for 
the development and utilization of 
equipment whose widespread use has 
made possible lowering of rates and 
acceptance in the home and on the 
farm of electricity’s manifold con- 
veniences, according to George M. 
Gadsby, president of the Utah Power 
& Light Co., and head of the utility’s 
association said in a keynote address. 

Home ownership, home building 
and home modernization as a stimu- 
lus for increased employment and 
more electrical sales were stressed 
during the convention. 


service 


Model Homes Help 


George W. Madison, merchan- 
dise manager of the Portland Gen- 
eral Electric Co., Portland, Oreg., de- 
clared Federal Housing Administra- 


c— 


tion, banks, manufacturers and pub- 
lic utilities are combining to create 
activity and increase production in 
the heavy industries, thus increasing 
employment by building their own 
business. He lauded construction by 
power companies in many sections of 
the country of model homes to stim- 
ulate public interest in home mod- 
ernization and home ownership. 

Nancy Finch, director of home 
service for Utah Power and Light 
outlined the service being given by 
a group of 50 girls and women in en- 
couraging conservation of eyesight by 
better lighting and better home liv- 
ing by modernization. Miss Finch 
defined a well planned kitchen as one 
electrified, “having arrange- 
ment, time and effort-saving equip- 
ment, plenty of light and air.” Women 
delegates from the entire northwest 
attended Miss Finch’s committee 
meetings. 


good 


Agency Names Holiner 

Mann Holiner has been appointed 
director of radio for Lennen & Mit 
chell, Inc., New York, to succeed 
Carlo De Angelo, resigned. 


MAY BE RESUMED 
BY APRIL 20 


| Detroit, April 8—-Ending of the 
|Chrysler strikes Tuesday set the 
stage for early resumption of adver- 
tising, but not quite as soon as some 
representatives thought. Space sales- 
men who hopped trains for Detroit 
as soon as the news reached them 
were told to come around next week 
for something definite. 
Other developments on 
motive front: 
Reo’s strike at 


the auto- 
Lansing has been 
settled. That of Hudson here lingers 
on, with indications pointing to an 
ugreement by the end of the week. 

Reo will probably return to the 
passenger car field under auspices of 
Frank A. Vanderlip, Jr., and = his 
father. 


Starts Ball Rolling 


Upon affixing his signature to the 
agreement with the union, Walter 
Chrysler issued an order for a con- 
‘ference of sales and _ advertising 


FOREIGN SALES FIELDS 


| 
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DESCRIBED BY NICHOL 


Frederick W. Nichol, vice-president and general manager of the International 
Business Machines Corporation, New York, tells members of the Export Managers 
Club of factors in expansion of foreign sales markets, during the club's recent 


annual get together. 


Behind Mr. Nichol are H. H. Moran (left) Reynolds Inter- 


national Corporation; J. A. Bentley, vice-president, Carrier Corpdration, and 


H. L. Gemberling, foreign sales director, Sherwin-Williams Co. 


executives of his four manufacturing 
divisions to be held during the com- 
ing week-end, with their advertising 


agencies also present. While this 
presages some burning of the mid- 


night oil by the agency boys, it does 
}not necessarily point to early resump- 
|tion of advertising. 

The first Chrysler effort will be 
aimed at replenishing depleted dealer 
stocks throughout the country. 
Analysis of Chrysler production and 
registrations indicates that there are 
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~ Fill in your age 


YOUR RUGS AND OTHER 
FLOOR COVERINGS? 


fillin your age 


fillin your age 


YOUR FURNITURE? 


YOUR PIANO? 
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YOUR HOME? 


fill in your age 


THE BULK OF YOUR 
INSURANCE? 


fill in your age 


YOUR WASHING MACHINE? 


fillin your age 


JUNIOR'S BABY CARRIAGE? 


fillin your age 


From 25 to 35 is the 


In these expanding years, 
people buy more necessities, 
more luxuries than in any other 
period of their lifetime 


k COURSE, if you have a private 

yacht anchored off Newport 
or even a paltry $25,000 income, you 
will go on buying heavily far past 35. 

The rest of us are born, grow up, 
marry, raise children, grow old and 
die—according to a pattern. 

Woven into this life pattern are 
the ten years when people do their 
heaviest buying— between 25 and 35, 

During this period, when homes 
are being established, people buy 


Osmo 


IT PEAKS HIGHEST IN THE 


yolitan 


“AGE OF ACCUMULATION” 


most of their permanent possessions. 
Nearly every cent of family income 
goes into rugs, radios, refrigerators, 
washing machines—and a long list 
of goods. 

By selecting media and writing 
copy that will reach this buying 
group, advertising effectiveness can 
be increased. 

\s to media, Cosmopolitan, of all 
the large national magazines, most 
nearly parallels the market for goods. 

It selects readers by their ages in 
almost exact 
buying. There is no finer medium 
for selling people between 25 and 35 
in the “Age of Accumulation.” 


proportion to their 


“AGE OF ACCUMULATION’”’ 


MORE BUYERS AND MORE COSMOPOLITAN 
READERS IN THE “AGE OF ACCUMULATION” 


COMPOSITE CHART OF COMMODITY BUYERS 

People between 25 and 35 buy 35.2% of all 
radios, new cars, vacuum cleaners, floor 
coverings, refrigerators, ranges, washing 
machines, homes—so over 100,000 separate 
purchases show. Note how closely Cosmo- 
politan’s readers parallel this group in the 
“Age of Accumulation.” 


higures trom sturve Market Research 

Co , Lomerica i leading antomotile 
himance ompan md) Starch magacine 
siuclte ) 


COSMOPOLITAN IS EDITED TO 
ENTERTAIN AN INTELLIGENT, AC- 
TIVE AUDIENCE. IT PRINTS MORE 
BEST SELLERS AND TOP-RANK 
SHORT STORIES THAN ANY OTHER 
MAGAZINE. 


Copyright, 1937, Hearst Magazines, Ine. 


iso 


less than 100,000 Chrysler cars in the 
field—probably no more than an 
average of six or seven to a dealer. 
No cars are enroute to distributor 
and dealer points and the slim sup- 
ply must be bulwarked before any 
promotional effort actually appears 
in print. Guesses place this happy 
date as April 20 or thereabouts. 

Estimates of the volume of adver- 
'tising actually lost by the Chrysler 
hiatus range as high as $1,500,000. 
Some, it is said, will be regained in 
the effort to make up lost ground. 
Little of the copy can be salvaged, 
that Chrysler will necessarily 
blossom out with brand new cam- 
paigns, 


Plans of Reo 


The Hudson agreement, according 


/to advance reports, will be patterned 


after that which ended the Chrysler 
strike. Hudson was spending about 
$100,000 a month in advertising when 
the strike occurred. It cancelled as 
much as possible in March—probably 
about $50,000 worth. Any time lost 
in resuming this month can be val- 
ued at $25,000 a week. Hudson 
dealers are fairly well stocked with 
cars so that advertising will follow 
closely on the heels of the expected 
armistice. 

Frank A. Vanderlip, Jr., and his 
father head a syndicate which has 
bought control of Reo Motor Car 
Company, according to stories ema- 
nating from the East, and will press 
for an early return to manufacture 
of passenger automobiles, in addition 
to the truck and bus line which at 
present constitutes the sole activity 


|of the company. 


GM Sets Record 


Confirming ADVERTISING AGE's: re- 
cent analysis which found that one 
motor car manufacturer’s poison was 
another’s meat, General Motors Cor- 


| poration announced today that March 


was the biggest month in its history. 
Sales to dealers reached 260,965, 
compared with 239,114 in December, 
1936, the previous high month. 


Miss Oglesby with Grey 

Catherine Oglesby has been ap- 
pointed to the executive staff of Grey 
Advertising Agency, Inc., New York. 
Her work will be concentrated on the 


toilet goods accounts of the agency. 
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believe, more 


service 
nois’” listeners. 


carries, we national! 


and local advertising than any 
other station its size in a market 
its size, 

We appreciate your good business 


in the past and await your furthe! 
orders may 
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sO We show 


results. 
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Farm Markets are 


Individual as Thum 


... Lhat’s the secret of ... 


| iaal. sie atlas 


oe oe 


1) AS a ial RE « 


Is your farm advertising doing 
THIS? ... A HAZY, unlo- 
calized selling job in NA- 
TIONAL farm papers . 


; 
ie 2—Twice nile 7 FARMS vensinil as a“ : 
i National Farm paper, and more than all 
a _ five National farm papers combined. ee nv 
4 - 3—Greatest mnorelisitiGinind: power, backed by © 
“a 9 to 1 dealer preference. ee 
‘ : 4—Greatest reader preference. | me 


& 


- 5 —Lowest cost per actual FARM reached. 


PRAIRIE FARMER NEBRASKA FARMER 
WISCONSIN AGRICULTURIST AND FARMER 


Chicago—@ No. Michigan Ave. 


aft 


THE MIDWEST Bit FAR 


New York—250 Park Ave.; 420 Lexington Ave. 


ADVERTISING AGE 


= 5 Ge Beeeee s ss 

“FOCUSED” localized job in 
MIDWEST FARM PA- 
PERS. 


MIDWEST 
FARM PAPERS 


Verified by Post Office Count * 


When you advertise to farmers, rememter this . . 
In California, farming means prunes, oranges. 
In Iowa, Illinois, Indiana, it means corn, hogs. 


In Nebraska “cattle’’ means beef, while in Minnesota and Wisconsin it 
means milk. 


That’s why the localized editorial service of Midwest Farm Papers commands 
more intense reader appeal than any National farm paper possibly can get. That’s 
why Midwest Farm Papers have been able to build GREATER FARM COVER- 
AGE THAN ALL 5 NATIONALS COMBINED in these states. That’s why 
9,464 dealers recently voted 9 to 1 preference for Midwest Farm Papers in a poll 
made by 36 jobbers. 


You can’t beat localized appeal in Midwest Farm Papers to sell farmers— 
or to get local dealer cooperation. When that is coupled with “focused” concen- 
tration in every midwest farm market—with no waste—with lower cost per farm 
reached—it makes “Focused” Advertising in Midwest Farm Papers the big buy 
in 1937 farm salesmanship. 


Write for comparative post office counts covering YOUR best markets. Get 
the facts. No obligation. 


* Actual Post Office count of subscribers, on every rural route, out of 
every postoffice in every county in every state. Before you buy 
space in ANY farm papers, demand to see verified Post Office Count. 
KNOW what you are getting. 


M PAPERS 


THE FARMER, ST. PAUL 
WALLACES’ FARMER & IOWA HOMESTEAD 


San Francisco—1548 Russ Bldg. Detroit—542 New Center Bldg. 
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HECHT SCORES 
PROMOTION COUP 
ON CONSTITUTION 


Washington Store Distributes 
Timely History Volume 


Washington, D. C., April 5.—Lat- 
est advertising coup of the Hecht 
Company, local department store 


operators, involves not only the pur- 
chase of newspaper space in large 
amounts but also an extensive mer- 
chandising operation which, despite 
the definite net loss involved, is 
leading Hecht officials to smile 
broadly as they tag it “an outstand- 
ing success.” 

A full page advertisement in the 
Washington Times signaled the use 
of similar advertising in all local 
dailies to sell “The Story of the 
Constitution,” official publication of 
the United States Constitution Ses- 
quicentennial Commission, at 10 
cents per copy to the Washington 
public. Immediately the campaign 
broke, the public began buying the 
book faster than the printer, busily 
engaged on the first edition of 100,- 
000 copies, could make deliveries to 
the Hecht downtown store. 

The company, second only to R. 
H. Macy & Co., New York, in vol- 
ume of department store advertis- 
ing, according to Media Records, 
Inc., had a national reputation for 
institutional advertising to support 
its cause when it approached the 
Sesquicentennial Commission some 
time ago with the suggestion that 
it be granted first opportunity to 
distribute the book which represents 
two years of intensive research and 
preparation. 


Children Can Understand 


The book itself is of attractive 
format and reflects profound schol- 
arship though it is written in lan- 
guage well within the grasp of 
school children of tender years. To- 
tal production cost per copy on the 
initial edition has been estimated as 


high as 40 cents. 
Created by an Act of Congress, 
the commission named to prepare 


and carry through plans for an ade- 
quate observance of the 150th anni- 
versary of the Constitution hit upon 
“The Story of the Constitution” idea 
as the means of carrying the sig- 
nificance of the document to the en- 
tire American public. Despite the 
fortuity which some _ political ob- 
servers profess to read into release 
of “The Story of the Constitution” 
just at this time, the fact remains 
that the activity is entirely non-par- 
tisan and non-political. 

Ultimate distribution of 25,000,000 
copies of the book is the hope of the 
commission, according to Congress- 
man Sol Bloom of New York who is 
director general of the body ap- 
pointed to observe the constitutional 
anniversary. Thus the commission 
welcomed the suggestion of the 
Hecht Company that it undertake 
initial local distribution and looks 
upon the Hecht promotion as an in- 
formal “test campaign.” 


Williams to Feature 
$200 Unit in Roto 


A unit selling below $200 installed 
will be featured in a spring and sum- 
mer advertising campaign of Wil- 
liams Oil-O-Matic Heating Corpora- 
tion, Bloomington, IIl., using roto 
gravure as the primary medium. 

In addition to Metropolitan Sunday 
Newspapers, Des Moines Register, 
Milwaukee Journal and St. Paul Pio- 
neer-Press will be used. The agency 
is Roche, Williams & Cunnyngham, 
Chicago. 


MARKET ANALYSIS 


What ts the nature of your most vital problem? 
Our analysis of a single marketing. distribut- 
ing, selling, merchandising or advertising prob- 
lem may make your entire selling effort more 


effective. 
A. C. WEICK CO. 
20 W. Jackson Blvd. 
Wabash 6890-] 


Chicago 


, because of a theft-proof construction. 


Pat., Ltd., and M. J. Boylston, adver- 
tising manager, A. B. Dick Co., par- 
ticipated in the round table under 
the direction of Harry Neal Baum, 


Intrigue Tilts 
with Facts in 


a _—" advertising manager, Fairbanks, 
Headline Clinic | ss « ¢o. 
Stressing the importance of the 


headline, Mr. Baum made the gen- 
eral point that “rules” frequently 
anyone knows anything about your| fail to apply and advertising manag- 
product,” Stuart G. Phillips, adver-|ers are often more surprised than 
tising manager, Dole Valve Co., told! other executives at the results of 
40 Chicago advertising managers last | their headline handiwork. Mr. Phil- 
| night during a “clinic” on good head- |lips gave a series of interesting 


Chicago, April 7.—‘‘Don’t presume 


| lines. '“don’ts” on headline construction 

Mr. Phillips, R. A. Phelps, adver-| applicable, he pointed out, in- the 
| tising manager, Clinton Carpet Co.;| consumer as well as the industria] 
| Ralph Heineman, advertising man-| advertising field. 


Old Mr. Boston Bakelite display finds a ; : 
resting spot on vantage points of sale | 28¢!, Maurice L. Rothschild Co.; Pa- 
| tricia Gordon, president, 


“Be sparing and careful with un- 
Princess | derlines and emphasis,” he said. “It 


is dangerous to be funny in a head- 
line. Be careful of wrong applica- 
tions of good rules. Avoid questions 
in headlines. Headlines must be 
personal to be read.” 

Mr. Boylston distributed a ques- 
tionnaire on the two types under 
discussion—intriguing and@ factual] 
headlines—while Mr. Heineman came 
out flatfootedly for straight state- 
ment of facts in retail copy. 


Detrola in New Field 


A new division of the Detrola 
Radio and Television Corporation, 
Detroit, will invade the refrigeration 
field with initial output of refrigera- 
tors retailing from $129 to $219. 
Grace & Bement, Inc., the agency in 


charge, is completing campaign plans. 
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ADVERTISING AGE 


Cross Stresses 
Follow- Through 


on Advertising 


lod 


Chicago, April 7.—Continuous fol- 
low through was emphasized as the 
prime necessity in any advertising 
campaign by Fred Cross, advertising 
manager, Stewart-Warner Co., Chi- 
cago, who addressed a luncheon 
meeting of the Direct-Mail Advertis- 
ing Club at the Hotel Sherman. John 
L. Scott, the Dartnell Corporation, 
presided at the meeting, attended by 
100 direct mail and representatives 
in many allied fields. 


Taking Alemite of Stewart-Warner 
as an example, Mr. Cross discussed 
the two main points of this cam- 
paign. First, the dealer is sold an 
idea rather than the product alone. 
Second, while Alemite pays for na- 
tional advertising such as the Hor- 
ace Heidt network show and na- 
tional magazine copy, the dealer, 
through the distributor is required 
to contribute 5 per cent of his net 
receipts for such advertising ma- 
terial as he uses locally. 

Mr. Cross’ comprehensive showing 
of the dealer helps used by Alemite 
aided the group in seeing how effi- 
ciently direct mail follow-ups and 
novelty items could be worked into 
other campaigns as well as this. 

Mr. Scott outlined the programs 


for forthcoming meetings. On April 
21 Stuart G. Phillips, advertising 
manager, Dole Valve Co., will dis- 


cuss industrial use of direct mail, and 
May 5 James T. Mangan, Mills Nov- 
elty Co. advertising manager, will 
talk on design in direct mail adver- 
tising. 

Joseph C. Gries, vice-president, 
Manz Corporation, and De Forrest 
Sackett, art director, Walgreen Co., 
are other speakers scheduled for 
May 19 and June 2. 


Designers Merge 
Warner W. Hoople, Chicago de- 
signer, has joined forces with Trace 
Christenson, Chicago architect, to 
form a new firm of industrial design- 
ers. 


“News-Press” on Air 


The News-Press, Santa Barbara, 
Cal., has secured approval from the 
Federal Communications Commission 
for construction of a full time broad- 
casting station. 


Lacquerwax to Hoyt 


The Minute Man Products Co., 
Hartford, Conn., maker of Lacquer- 
wax, has appointed the Charles W. 
Hoyt Co., Hartford, as advertising 
counsel, 


Haller Shifted 


Louis F. Haller has joined the dis- 
play advertising department ot 
Standard-Exraminer, Ogden, Utah. He 
was formerly in the classified adver- 
tising department. 


MANS WORLD’? 


SoME deep retreat . . . like the “Members Only” lounge 
at the engineers’ club... might still truthfully be called 


““a man’s world.” 


But certainly not a department store! Hardly, even, 


a drug store... since 78 out of every hundred persons 


entering the drug store are women! 


But there’s a logical reason why retail stores are a 


woman’s world. Women do the buying in this country. 


Men earn 80% of the family income. Women expend 


¥,, of it. The woman out shopping is “on her job” as a 


consumer, just the same as the man in office or factory 


is on his job as a producer. 


Some 70% of all women who enter a store, go to buy 


a specific article. More than a million women a month 
go to buy McCall Patterns. And last year, 258,000 went 
to stores to see McCall Style Shows. Merchants know 


that the easiest sales are often made on McCall-advertised 


articles that these women have seen in the magazine 


while they were studying the styles and patterns. There- 


fore, when you advertise here, your product is in direct 


line for a store promotion. 


Take a quick look at this whole women’s field. Open 
the May issue of McCall’s (out April 8th). See how it 


spotlights women’s interests. More color-pages on fashion 


than any other women’s magazine. Food ideas and 


recipes! New things to buy for the family and home! 


New ways to decorate and entertain! And all so bright 


with big pictures and brief text that you’ll know why 
McCall’s is called “The News Magazine for Women.” 


Advertise here and you’ve placed your product in 


women’s realm... the richest realm of retail-buying 


in the whole wide world! 


cee 4 E 
WHY McCALL’S HAS THE LARGEST NEWS-STAND 


SVS AAR 
SALE OF ANY agg tt CONSUMER MAGAZINE 


“LIVABLE” KITCHENS 
When we plan a kitchen for 
McCall readers (as we do in 
the May issue, out April 8) 
we first find out what women 
really want in their kitchens. 
And it’s not just an efficiency 
layout! It’s a livable as well 
as a workable place, where 
meals are prepared ... and 


often eaten. 


MARKET: 175% of the read- 
ers interviewed want to redec- 
orate their kitchens; 62% want 


new equipment. 


SPEED COOKING! May 
McCall’s covers electric cook- 
ing from the first switch-on of 
heat to the finished meal! The 
April issue of McCall’s cov- 
ered this important point thor- 
oughly from the standpoint of 


gas ranges. 


MARKET: Nearly 50% of 


the readers interviewed want 


new kitchen ranges. 


MERRY MENU-MAKING! 
See how we present the plan- 
ning of those eternal “three 
squares a day” in the May 
Menu-making is a 
.. we fill it with zest 


McCall’s. 
fine art. 
and color as well. 


MARKET: McCall families 
eat 250,000,000 meals a month, 
and 52 different grocery prod- 
ucts are advertised in the May 
issue of this buying magazine. 


ARRANGED READING! 


McCall’s is edited for related selling. Reading matter 
and advertising on similar subjects are grouped to- 


gether. 


The mind is prepared for the advertising 
message ... and sales result. 


FICTION 


j Association of 


Jean Colbert, stage and radio star, takes 
@ leading role in the new transcription, 
“Phenomenon — Electrifying History," 
being syndicated through the power and 
light industry by Arthur Church, presi- 
dent, KMBC, Kansas City, Mo. 


Transcription 
Drama Designed 
for Utilities 


Kansas City, April 8.—Arthur B. 
Church, president and general man- 
ager of Station KMBC, and long 
prominent in affairs of the National 
Broadcasters, as- 
sumed an additional role this week 
as first pressings of “Phenomenon— 
Electrifying History,” reached this 
city from Hollywood. 

Mr. Church’s transcribed drama is 
designed especially for the power 
and light industry, which some re- 
gard as rather backward in promot- 
ing the value of its services ade- 
quately. 

To prove his high regard for ad- 
vertising men, Mr. Church had the 
author insert an advertising angle 
in the first episode. “Jerry Powers,” 
hero of the piece, reads an adver- 
tisement offering “$1,000 for a hu- 
man life,” and the fireworks proceed 
apace. 

Mr. Church had Hugh Conrad, of 
March of Time fame, handle the 
narrative and his cast includes such 
stars as Claude Rains, Warner Bros.; 
Fred MacKaye, Robert Frazer, Jean 
Colbert and other celebrities of the 
films. A tested merchandising plan 
accompanies the broadcast series. 


Join to Promote June 


Wedding Market 


Eleven’ electrical manufacturers 
are cooperating in the concentrated 
sales effort to sell electrical appli- 
ances to the June wedding market, 
the Edison Electric Institute re 
ported today. A national co-opera- 
tive magazine spread highlights the 
promotion. 

The following manufacturers are 
lending their support to the effort: 
American Electrical Heater Co., Gen- 
eral Electric Co., Hamilton-Beach Co., 
division of Scovill Manufacturing 
Co., Landers, Frary & Clark, Man- 
ning, Bowman OCo., Proctor & 
Schwartz Electric Co., National En- 
ameling & Stamping Co., Samson 
United Co., Swartzbaugh Manufactur- 
ing Co., The Silex Co., Waters-Genter 
Division of McGraw Electric Co., and 
Westinghouse Electric & Manufactur- 
ing Co. 


“Press” Adds Brewer 


Wheaton Brewer, formerly with M. 
E. Harlan, Advertising, has been ap 
pointed advertising manager of the 
Pacific Rural Press, San Francisco. 


Bamberger Appoints 
George Slockbower, formerly ad- 
vertising manager of Wanamaker’s 
Philadelphia store, was named ad- 
vertising manager of L. Bamberger 
& Co., Newark, N. J., April 5. 


RADIO EVENTS, INC. 
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Voice of the Advertiser 


No Chic Sale Touch 
In This Illustration 


To the Copy Cub via the Editor: 
Take it back! 
“Those little houses at the bottom 


the antennae in the broadcasters’ 
promotion pieces” 
look as if they 
by the lamented Chic Sale.” | 

Consider this photograph of | 
WEEI’s new directional, high-fidelity | 
transmitter, dedicated April 38. You | 
will see it soon again—in the coal 


of 


do not “always 


had been designed 


broadcaster's literature. 
Did the lamented Chic Sale ever, 
in all his years as a specialist, design 
one with glass sides? I ask you. | 
EpwINn S. REYNOLDS, 
Broadcasting System, 
New York, N. Y. 
v v v 
Story Prompts Query on | 
Books for Invalided Boy 


To the Editor: My attention has 
been called to the recent articles 
appearing in your publication regard- 
ing textbooks on advertising given to 
students of advertising. 

I want some information on books, 
either reference or texts, to purchase 
for a student wishing to study adver- 
tising and to do supplemental read- 
ing while confined in a hospital. 

This student is 16 years old. 

I would appreciate any sugges- 
tions or help that you can give me. 
Since I am not a student of adver- 
tising myself, I wish to avoid giving 
him any “propagandic”’ material if 
possible.. 


Columbia 


LEWAN HENDRIGKSEN, 
Los Angeles, Calif. 

Editor’s Note—-Following is a list 
tailored to Mr. Hendricksen’s query. 
History and Development of Adver- 
tising, by Frank Presbrey, Double- 
day, Doran; 20th Century Advertis- 
ing, by George French, Van Nos- 
trand; What About Advertising? by 
K. M. Goode & H. W. R. Powell, Har- 
pers; Introduction to Advertising, 
by A. J. Brewster and H. H. Palmer, 
McGraw-Hill Book Co.; Careers in 
Advertising, edited by Alden James, 
Macmillan; Making Millions Read 
and Buy, by W. A. Thomson, Wal- 
ter Drey, and Selling Mrs. Consumer, 
by Mrs. Christine Frederick, Busi- 
ness Bourse. 


v v v 

Copy Trend Changing? 

To the Editor: The trend in adver- 
tising will soon be away from sicken- 
ing superlatives, sucker bait and fic- 
tion, and toward clean copy and 
facts. 

Will your editors give the trend a 


This department 


boost? 
A. BALLARD WALTON, 
Lakewood, O. 


CAMERA TURNS NIGHT TO DAY FOR COPY 


reader's forum. Letters at 


WEEI'S GLASS SIDES 


gare 


— 


is a 


Sad HIG Ge woe y 
ee K tie EO 


os ; 
. 


Pe Pa 
Sama: 


Midgets 
rR 


are 


To Copy Cub's comment on "little hou 
this proud pictorial rebuttal—antenna and all. 


ae 


‘e welcome. 


CAN TOSS STONES 


ses,’ a defender of promotion presents 


Voice of the Interviewed 
To the Editor: I appreciate your 
treatment of our interview in con- 
nection with the Columbia Univer- 
sity advertising story in your last 
issue. I think the article was very 
fair. 
May B. VAN ARSDALR, 
Professors of Household Arts, 


Columbia University Teachers 
College, 
New York, N. Y. 
v v v 
Blowups Make Background 


To the Editor: 
synthetic photo? 
The photo for the Aeroshade Co. 
was taken at night in its factory at 
Waukesha, Wisconsin, under direc- 
tion of Harold Klau, art director, 
Kau-VanPietersom- Dunlap Associ- 
ates, Inc., Milwaukee. The vista 
through screens was obtained by a 
background of blown-up photostats. 
FRANK D. Boyp, 
Klau-VanPietersom-Dunlap Asso- 
ciates, 


How's this for a 


Milwaukee, Wis. 


ey 


Believe it or not this photograph was taken in the dead of night at the Aeroshade 
Co. factory at Waukesha, Wis., under direction of Harold Klau, Klau-Van 


Pietersom-Dunlap Associates, Inc., art director. 


1,001 Facts Told About 
New York: 1,001 Left Out 


To the Editor: Of the numerous 
hotel booklets—many of them attrac- 
tive in themselves—we have often 
wondered just how much_ reader 
interest they really contained and 
how long they were kept by the re- 
cipient. 

We wanted 


to create a_ booklet 
which would be educational, infor- 
mative and interesting enough for 
a person to want to keep indefinitely. 


UNIVERSAL FACTS 


This is a French version of the interna- 
tional promotion launched by Eastern 
Advertising Agency, New York, for the 
Picadilly Hotel with "1,001 Facts About 
New York City" told in various languages 
in the direct mail folder. 


The “1,001 Facts” idea took root— 
and proved successful. There have 
been four reprints since the initia 
order last year and the copy has 
been translated into French and Ger- 
man for distribution abroad. 

The compiling of the facts took 
days of research. Incidentally, the 
hardest part of the job was in de- 
ciding what facts to leave in and 
what ones out. 


for the Hotel Picadilly, our 
tant thing. 

It seems to us that if hotels, and 
all other businesses would surround 
the advertising of their products and 
services with real, human interest 
material and try to dramatize seem- 
ingly “cold” facts, there would be a 
proportionately greater reader inter- 
est and a resultant increase in sales. 

Ropert H. KuPSICK, 
Eastern Advertising Agency. 
New York, N. Y. 


Almost as many were 


client, 
and that of course is the all impor- 


Mexican Admen Are 
Contest-Minded Too 


To the Editor: We had the pleas- 
ure of communicating your essay 
contest to the organizations which 
might be interested in taking part 
for the love of it, as your rules spe- 
cify that only undergraduates in the 
United States can take part. 
| You will be interested to know that 
lwe are carrying on an “Advertising 
| Advertising” campaign, which has 


can consumer to see, read and 
|lieve in advertising. I am maiting 


| reproductions of advertisements ac- 
| cepted in the recent contest we had. 

We would very much appreciate if 
in one of your issues, you mention 
that at the last election of the As- 
sociaci6n Nacional de _ Publicistas 
(National Association of Advertis- 
ing Men), the following persons were 
elected: J. M. Duran y Casahonda, 
president; J. R. Pulido, vice-presi- 
dent; F. Sanchez Fogarty, treasurer; 
E. G. Kuenzler, executive secretary, 
and myself, secretary. 


F. G. YANIz, 
AssociaciOn Nacional de Publi- 
cistas, 

Mexico, D. F. 


° FY F 


Holes in One Score 
for Advertisers, Too 


To the Editor: Every year we re- 
vise our hole-in-one prize list and 
supply it to those delirious hundreds 
who write in here and want to know 
what all they can get free as a re- 
yard for their performance. 

Hole-in-one trophies, as you know, 
provoke their winners to loud and 
persistent advertising. Hence quite 
a few advertisers have offered tro- 
phies for aces. 

There probably will be between 
two and three thousand = aces 
reported this year and each man 
or woman who has scored his 
or her first ace will be expecting the 
country to stand still and join the 
world acclaim. 

HERB GRAFFIS, 
Editor, Golfing, 
Chicago, Ill. 


as its purpose educating the Mexi- | 
| 
be- 


MEXICAN WINNER 


A nadie le inspira confianza 


una carta ANONIMA 


' 


This model advertisement was one of the 

winners in the "Advertising Advertising” 

contest conducted by the Mexican Asso- 
ciacion Nacional de Publicistas. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STate 0366 


COUPLES °« 
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Write for this Book 


An idea book, more than 
1200 photographs. We bill 
you $5.00 and refund it on 
your first order of $10.00 


Much 


or more, 


dull. 


views. 


FOOD PRODUCTS - 


Re THAT HOUSE ORG 


INDUSTRY « 


PS neeitnniown in RitO 


fIN 


= needs Hhwtrations 


straight type, not relieved or en- 


livened by pictures, makes a bright book 


Ready-for-use photographs from the 
Kaufmann & Fabry Illustration Library 


will give your house organ new life and 


left out as were retained! | force—at a modest cost to fit a practical 
: 
Needless to say, this booklet has | 

’ : hose budget. 

resulted in a good deal of business | 5 


Posed photos — scenics — industrial 


Photographs sent on approval. 


KAUFMANN & FABRY CO. 


Commercial Jllustrative Photographers 


425 South Wabash Avenue - 


CHICAGO - Harrison 3135 


New York Representative: Ferdinand S$. Hirsh, 122 East 42nd Street, Phone Caledonia 5-4594 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 
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| new mid-month newsupplement 
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‘The Editors of THE ARCHITECTURAL FORUM 

invite your participation in a publishing experi- 
od ' ment which takes form in this, the first issue of 


with inquiry cards like this =: | #77 % 
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n its first seven business days [4 


INFORMATION X v I « 

crm ms EIS 
coca ms) ENT  tt 
\.2. ~ heb Si 
pv £ Nene aes 


; it produced 21125 inquiries 


; from top-flight, active architects, builders, devel- 


opers, dealers, bankers, owners, managers. 


bs MAY ISSUE CLOSES MAY 1 e@ WIRE COLLECT FOR SAMPLE COPY, RATES AND PARTICULARS @ 
G-P-SHUTT, ADVERTISING MANAGER, BUILDING REPORTER—135 EAST 42nd STREET e NEW YORK 
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is a two-fisted person who prefers POINT OF SALE BALLOON COPY 


Horace Vaile, 
Industrialist, 
in New Sphere 


Chicago, April 8.—Horace S. Vaile, 
who as assistant to the vice-president 
in charge of United States 
Steel Corpora- 
tion, figured in 
the development 
of the country’s 


sales, 


largest indus- 
trial unit, this 
week became 


comptroller of 
one of the largest 
consumer opera- 
tors, Marshall 
Field & Co. The 
company is en- 
gaged in clear- 
ing the decks for 
promotion of its 
national scale. 
Mr. Vaile was largely responsible 
for the reorganization of the adver- 
tising program of the giant steel cor- 
poration and its subsidiaries, result- 
ing in the development of the na- 
tional advertising campaign which is 
reported to have been outstanding. 
Mr. Vaile, who was with McGraw- 
Hill Publishing Company before cast- 
ing his lot with the big steel 
company, succeeds E. L, Olrich, who 
becomes operating manager of Field's 
retail store in Chicago. Mr. Olrich 


H. S. Vaile 


brands 


own on a 


activity in the field to drawing deduc- 
tions from figures. 

Stanley T. Scofield, assistant to 
Mr. Vaile for the last five years, and 
former advertising manager of Fair- 
banks-Morse & Co., Chicago, succeeds 
him with United States Steel. 

Kenneth Armstrong been ap- 
pointed secretary of Field’s and con- 
tinues as assistant to the comptroller. 
W. C. Munnecke has been appointed 
assistant treasurer in charge of retail 
credit. 


has 


Champagne Guild 
Has Quality Badge 

A badge of quality for every bottle 
of domestic champagne is assured as 
the result of a contract signed yes- 
terday by the American Champagne 
Guild, Inc., for 1,000,000 copies of 
the official seal adopted by the or- 
ganization at a recent meeting in Chi- 
cago. 

The seal, to be used on every bot- 
tle of American champagne distrib- 
uted by members of the guild after 
April 15, is a red, white and gold 
drawing of a popping cork, sur- 
rounded by the guild’s name and 
showing the words, “member” and 
“seal of quality” at the bottom. 


Willbarger in New Post 


H. Willbarger, for 28 years in the 
biscuit industry in Columbus, O., has 
been appointed sales manager of the 
newly-formed Mutual Biscuit Co., Co- 


lumbus. 


Putting point of sale color in the copy, 

this display is one of a new series clevel- 

oped for the Atlantic Ice & Coal Co., 

Arianta, by James A. Greene & Co. 

Lithography is by Strobridge Lithograph- 
ing Co., Cincinnati. 


New Wine Campaign 


Fruit Industries, Ltd., Los Angeles, 
Cal., has begun a New York City 
promotion schedule to run through 
the year with copy stressing brand 
confidence. Lawrence Fertig & Co., 
New York, is the agency. 


Enters Premium Field 


With appointment of A. H. Noelke 
as head of its premium sales divi- 
sion, American Can Company, New 
York, is planning an aggressive cam- 
paign in the new field. 


New Quinlan 


Product Free; 
Makes Profit 


New York, April 6.—General sales 
increases and wide distribution 
through introduction of the new 
Kathleen Mary Quinlan cream for 
dry skins at no cost with each pur- 
chase of $2.25 worth of other Quin- 
lan products, were described today 
by Charles T. Malding, vice-presi- 
dent in charge of advertising. The 
new cream is a $1.75 item. 

He reported that the firm has just 
closed the biggest first quarter 
business it has ever done, and that 
the 1936 volume of business, also a 
record-breaker, nearly doubled the 
1929 sales. Mr. Malding pointed out 
that selective distribution and co- 
operative advertising were impor- 
tant factors in this performance. 

“We have less than 400 accounts 
throughout the country,” he _ said, 
“and these are carefully selected 
for the merchandising job they can 
do.” 


The company does no national ad- 
vertising, and uses only one business 
publication, he emphasized, but it 
participates substantially in the cost 
of advertising placed by its dealers. 
On promotion of regular merchan- 
dise at full prices the company 
stands ready to pay the entire cost 
of local copy, up to 5 per cent of 


ATLANTA 


- 


__ SOUTHERN 
AUTOMOTIVE 
JOURNAL =: 


CONSIDER, TOO, 
WHAT THIS HISTORIC 


P. 3. 


EVENT MEANS TO 


THE SOUTH 
AS A MARKET 


It is significant that the Edi- 
tor of COTTON, a W. R. C. Smith 
paper. was chosen as Secretary of 
this history-making mission. 


-C- SMITH PUBLICATIONS 


Grant Bldg. 


Represented in Principal Cities 


Cartoon style in this display combines 


balloon technique with the balloon- 
adorned model for Atlantic beer, At- 
lanta, Ga. 


the store’s sales of Quinlan prod- 
ucts. A different arrangement pre- 
vails for the annual sales and clear- 
ances, when the company agrees to 
pay half the cost of space up to 2% 
per cent of total sales. 

Many dealers, Mr. Malding ob- 
served, match fully the advertising 
allowance of the company, and ex- 
pend even more, up to 15 per cent 
of total sales in some cases. This 
is purely voluntary, he added, since 
they need only match the 2% per 
cent outlay, according to the agree- 
ment. 


Peterson to Forbes 


Edward E. Peterson, formerly in 
charge of the Research and Market- 
ing Division, U. S. Printing and Lith- 
ograph Co. and Associates, has joined 
the Forbes Lithograph Manufactur- 
ing Co., Boston, as research and mar- 
keting service director. 


Pearson Joins Spencer 


Sally Pearson, recently advertis- 
ing manager of the MacDougall- 
Southwich store, Seattle, Wash., has 
joined Lloyd Spencer, advertising 
agency, Seattle. 


SOUTHERN T 
eerron POWER SOUTHERN ELECTRICAL SOUTHERN 
JOURNAL JOURNAL 
Covers the Textile In- reaching Southern plant- serving the entire trade— The one publication read Gees to all worth-white 
dustry in direct propor- owners, superintendents, distributors, jobbers, deal- in the South by dealers, jobbers and dealers in 
tion to activity — 75% chief engineers and mas- ers, garages, service sta- Jobbers, contractors and ardware and farm oper- 
South, 25% North. ter mechanics. tions. engineers alike. ating equipment. 


MORE THAN THIRTY YEARS 


HELPING BUILD TRADE IN THE SOUTH 


HAVING A 


LEFT SHOE 


NO RIGHT 


IS NO WORSE THAN 
HAVING SPEED 
WITHOUT QUALITY 
IN 
"STATS 
Sure! Rapid has speed; it 
was Rapid that brought this 
business to a 30-minute 
service standard and 24- 
hour service on out-of-town 
orders—BUT—Rapid ALSO 
developed 8 out of 10 of 
the new ‘stat ideas used 
today. AND NOBODY 
WHIPS RAPID ON QUAL- 
ITY. Why miss out on ideas 


and quality? Why not 
deal with Rapid, sir? 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 
ton, 444 Madison, VAnderbiit 3 - 3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 

Ave., STAte 5977. 
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ives one million eight hundred 
thousand potential listeners with- 
in one-half millivolt line...40% 
increase in signal strength...latest 


high fidelity specially built RCA — 


transmitter in the making. 


NOTE—Thousands on thousands of potential listeners beyond 
the one-half millivolt line not calculated. 
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Mother's Day Gift 
Tieup for Holeproof 


Milwaukee, Wis., April 6.— 
Three color gift wraps were 
offered today as early dealer 
helps for Mother’s Day promo- 
tion by the Holeproof Hos- 
iery Co. 

Designed in black and yel- 
low on lavender, the wraps 
carry the words, “To Mother— 
ireetings,” in script, together 
with the head of a woman, and 
hold one or two pairs of hose. 
Newspaper mats and Peacock 
Girl displays are also available 
to dealers for the May 1-8 cam- 
paign. 


Aird Joins Cue 


Allen E, Aird, formerly business 
manager of Forbes, has been ap- 
pointed business manager of Cue. The 
publication has announced a guar- 
anteed circulation of 30,000 for the 
last half of 1937. 


Carter Incorporates 
The Charles Carter Advertising 
Agency, Kansas City, Kan., has re- 
cently incorporated and changed the 
name to Carter-Owens Advertising 
Agency. A branch office will be lo- 
cated in Wichita. 


FARM MONTHLIES’ 
APRIL GAIN IS 
13.74 PER CENT 


New York, April 8.—Farm papers 
carried 1,144,722 lines of display ad- 
vertising in March, for a gain of 
1.92 per cent over the 1,123,155 pub- 
lished in March, 1936, according to 
figures provided by Publishers’ In- 
formation Bureau, Inc. The gain of 
the field as a whole was reduced by 
a 10 per cent loss sustained by 
weekly farm papers in March, as 
compared with March, 1936. 

Monthly farm papers enjoyed a 
gain of 15.74 per cent in April, Pub- 
lishers’ Information Bureau reports. 
The monthlies, the only type of 
farm publications for which April 


figures are available, carried 317,385])in commercial display and 34.43 per 


lines of commercial display and 
10,511 lines of poultry and livestock 
display in April. 
for 1936 are 275,838 and 7,461, the 
gain in commercial display 15.06 per 
cent, and poultry and livestock dis- 
play, 40.87 per cent. 

The March gain of monthlies was 
only 4.49 per cent for commercial 


SALES STAMP 


Photographic illustration and utility as 
well as promotion power feature the new 
Product Stamps, gummed paper product, 


developed by MclLaurin-Jones Co., 
Brookfield, Mass. 


display, but 40.29 per cent for poul- 
try and livestock display. 
Semi-monthlies enjoyed a March 
gain of 12.67 per cent in commercial 
display and 8.65 per cent in poultry 
and livestock display. 
Bi-weeklies gained 7.4 per cent 


cent in other display classifications. 
Weeklies, as indicated, suffered a 


Comparable figures|loss in March commercial lineage, 


carrying only 62,441 lines, compared 
with 69,325 for March, 1936. They 
made a gain of 16 per cent in poul- 
try and livestock display, however. 


panying table. 
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LETS HAVE SOMETHING HOT ! 


LTHOUGH the archives of musical immortality 
are reserved for the grandes oeuvres of the 


that whether yo 


their larger audience. 


For it impressively indicates 


u write a song, compose a_ tune, 


Detailed figures are in the accom- 


Masters, the melody marts of today demand _ the 
gay, if tess dignified, syncopations of a more practi- 
cal minded Tin-Pan Alley. 

While there are appreciative devotees of Beethoven, 
Schubert, Bach, and such “ 
the great masses 
preference 


golden company” 

of people show unmistakable 
for those less orthodox moderns who 
grind out their torchy tune-hits in the shadow of 
Times Square. 

Yes, popular taste in music runs strong in the 
vein of simplicity. Offer the average 
“Prelude in C2” or “Moonlight Sonata,” 
would probably giggle you down as a_ practical 
joker. But play “Take a Number from One to 
Ten,” or “You've Gotta Eat Your Spinach, Baby” 

and watch restive feet drum a tap to the 
swing-time music. 


gathering 
and they 


America’s foremost songwriting team learned the 
lesson. Mack Gordon and Harry Revel, authors of 
more hits than a fast band could play in an eve- 
ning, first “hit the Street” with comparatively sophis- 
ticated ditties. Fine compositions, but a naive public 
yawned behind apathetic hands. 

Then came “Doin’ the Uptown Lowdown,” and 
millions perked up to listen. Here at last was the 
kind of tune the public wanted. Followed “Love 
Thy Neighbor,” “Here Comes Cookie,” and re 
cently, “Good Night, My Love.” 


The sensational success of Gordon and Revel 
carries a lesson for many advertisers whose copy 


messages are pitched above the mental level of 


or prepare a piece of advertising copy, both theme 
and tempo must be keyed to mass responsiveness 
if the rewards are to be rich beyond measure. 


After all, average men and women are likely to 
have comparatively simple basic reactions. Vivid, 
dramatic things arrest them. Subtleties are passed 
unnoticed. Word pictures painted with bold strokes 
successfully grip their attention where scholarly 
logic only makes them yawn. 


These are the facts. Educators and psychologists 
know and deplore them. We, 
also deplore 


as individuals, may 
them. But, as advertising men, we 
dare not overlook them. 

The salvation of the advertiser lies in the selling 
of his goods. To that end he must deal with people 
as he finds them. Song writers, editors and movie 
directors give the public what it wants, because 
they have found it financially profitable to do so 

And the advertiser, and advertising writer, 
will do well to study their example. 

It has been our privilege to serve many clients 
for whom a change of advertising copy has increased 
business and profits right through the years. With- 
out larger appropriations per case or unit, without 
sensational price reductions, they have garnered a 
larger share of the nation’s business than they en- 
joyed even in the boom days at their best. 

We shall be glad to go further into this important 
phase of advertising with any executive who is 
interested enough to write for an interview. No 
obligation, of course. 


RUTHRAUFF & RYAN, ie. 


NEW YORK 


ST. LOUIS DETROIT HOLLYWOOD 


SAN FRANCISCO 


Advertising CHICAGO 


LAKELAND, FLA. SEATTLE 


Monthlies 


Country Gentleman 
Buccesetel PAFMIMS «occ cccccess 
Progressive Farmer & Southern 
Ruralist 
Carolina-Virginia Edition 
Georgia-Alabama Edition 
Kentucky-Tennessee Edition 
Mississippi Edition 
Texas 
All Editions ...... : 
Average 5 Editions ........ 
Capper’s Farmer 
eo ae” eee ee we 
Southern Agriculturist 
Southern Planter 
Farm Journal : fee 
POMIEY “TRIUBO. 40sec shin vee 
American Poultry Journal 
eral. PRORTOON occa cd vrwces cs 
California Citrograph 
Breeder's Gasette i... iiss scces 
Nation’s Agriculture ae 
tOhio Farm Bureau News...... 


Monthlies 


Progressive Farmer & Southern 
Ruralist 
Carolina-Virginia Edition 


Kentucky-Tennessee Edition 


Average 5 Editions 


California Citrograph 


Southern Planter 
Southern Agriculturist 


American Fruit Grower 


Edition ..... ere, ee 


FARM PAPERS ADVERTISING LINE 


Country Gentleman ...........- 


teorgia-Alabama Edition ... 
Mississippi Edition ........ 


Wowas Bee ks é kc cee te es 
RR eres er 


Succesful Farming ..........«.. 
Capper’s Farmer .......:. 5 ihe dics 


COMBUIY HOMO: 6 o.oo ceiedin vai 
PONE SANUORL boinc vs eos 4050 ve en 


Poultry TriPUMe 6205. eec nse 
American Poultry Journal ...... 
Fivtnl PYOMPORE. «os kos s'esxpeiees 

(Continued on Page 30) 


Commercial 
Display 

1937 1936 

Lines Lines 
Nee 36,949 37,997 
Ay 26,299 22,262 
25,956 23,638 
25,170 21,999 
23,606 21,045 
a ee 23,337 19,715 
22,016 18,289 
19,063 15,691 
Soe etd 24,017 20,937 
. 25,548 25,378 
path bas 19,782 17,933 
Seid 17,506 15,783 


pntaes See &exees 
oes 7088 8 (+009as 
vali 5,126 5,162 
Laewee 20,932 13,903 
were 5,068 5,407 
eee ee 1,846 
SNe 7,480 4,537 

317,385 275,838 


Commercial 
Display 

1937 1236 

Lines Lines 
areca ee’ 32,486 36,461 
28,680 25,051 
Pi cer ars 26,402 24,193 
eer 24,183 23,397 
were 24,180 21,780 
ae Gets 21,427 21,658 
Pena ate 18,524 18,397 
Be area 24,974 23,216 
(ona 25,715 23,497 
eck ie 24,644 25,882 
ae 19,488 17,084 
Summa 18,783 17,732 
cdtershare 18,355 11,545 
eat 17,289 13,754 
ee 15,365 18,336 
Sb yank 5 ie 
eee ee 
Arne ere 


FARM PAPERS ADVERTISING LINEAGE FOR APRIL 


Poultry 
and Livestock 
Display 
1937 1936 
Lines Lines 
1,418 1,481 
914 679 
581 561 
545 430 
697 531 
684 364 
711 364 
| 
644 450 
688 464 
870 562 
391 296 
1,139 630 
1,236 753 
Geen ks ien 
Gee ~~ beaks 
429 297 
2 
14 ac 
208 49 
10,511 17,461 


AGE FOR MARCH 


Poultry 
and Livestock 
Display 
1937 1936 
Lines Lines 
2,393 1,967 
623 622 
566 530 
881 461 
720 626 
911 428 
332 ‘ 
740 533 
1,090 642 
808 517 
963 671 
1,592 976 
922 560 
494 417 
| re 
lS ae 
738 563 


Never in the history of cigarette smoking has there | 


| sanitary ashtray. 


| must fall inside 


into inner chamber where it 1s extinguished by suffocation. 
Beetle in beautiful colors, it’s a clean break in 


idea that’s bound to succeed as a premium. 


It holds the cigarette in its teeth. 


ashtray tradition 


FOOLPROOF ASHTRAY MAKES 
IDEAL PREMIUM 


peen suc h al safe a na 
/f it burns down it 


never over the edge. Stub slides through trap opening 


Molded of 


anew 


For particulars write to Beetle 


Products Division of American Cyanamid Company, 38 Rocketeller Plaza, 


New York, N. Y. 
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| tastically imaginativ’, ne Ln 
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an audience © aad 


eriment bu “t 
1 aa es tm tested by actu 
& Tested 8 thie” already ary 


broadcasting for - 
i lectrically 
tstanding E y 
Mest eet Educational notte . 
por Feature In Am 


Keyed to cover every phase of the sales problems 
now confronting you—“Phenomenon” has been 
audience-proved. It is a merchandising success in 
selling appliances—in BUILDING LOAD—the in- 


, WRITE OR WIRE for 
“FLICK THE SWITCH” 


ANOTHER KMBC 
TESTED FEATURE! 


THIS MERCHANDISING PLAN for 


ELECTRICAL INDUSTRY we Hal Load’ 


Custom-Built for 


POWER & LIGHT 


From the pages of history come 
drama, romance, adventure to tell 
one of today’s most thrilling stories 
— presented by New York and 
Hollywood network stars, under 
Broadway direction. Not syndi- 
cated material—but custom-built 
electrical transcriptions; auditions 
immediately available! 


dustry’s major problem, and has been created solely 
for this purpose. A radio-merchandising plan to 
entertain and educate as it sells. A program for ev- 
ery member of the family. Send for details at once! 


KANSA 


— —a sales manual which describes the load-building possi- 
' bilities of Phenomenon; also a beautiful illustrated brochure. 
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MIDLAND BROADCASTING CO. missscr' 
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! 
for additional printed matter trom | Goodyear Makes Bid | FLOOD REACTION Evans Heads “Tennessean” T 
|schools which had received details . “pi: %” | Silliman Evans, president of the 

DAILY OFFERS | With New Pliofilm f |Maryland Casualty Company, has v 
|}also become president and publisher 
|of the Nashville Tennessean and 
| Evening Tennessean recently pur- 
|chased by Paul Davis, president of 
|the American National Bank, Nash- 
| Ville. 


of the contest several weeks ago. ; c 
| Because of the several local tie-up| The Goodyear Tire & Rubber Co., 


Pp ea eee ra ae + ye-| Akron, O., plans an active bid for the 
] 10 LOCAL pearson as wane wags ~ssertage ae cellophane market with its recently i! ' 
luctance of entrants to subm! 1€! | developed product, “Pliofilm,” P. W.| ° 


= essays any earlier than necessary, It) Titchfield, president, announced at 


; is impossible to estimate the quan-|the annual stockholders meeting. a 
tity of returns. However, those Current use of “Pliofilm” in rain- | ee 
already in come from widely scat-| coats and umbrellas will be extended | IT 


tered areas, and indicate that inter-| to the field of wrapping materials. 


—— | | GAME THRU 


est in the 1937 contest has been more —— es 


Long Island Paper Ties Up widespread and more general than — Buys Sage | THE FLOOD 


last year. 


with Student Contest meena | And Mullins Agency 


” | The Izzard Co., Seattle, Wash., has| With a unit resurrected from the recent | : n ¢ 
| Bagge to “Weekly purchased Sage & Mullins, Seattle | flood area as focal point of the copy, Hamilton Promoted i 


Arthur W. Bagge has joined the|agency, effective April 1, William H.| Andersen Frame Corporation, Louisville, Sidney J. Hamilton, Jr., formerly 
New York, April 8.— One of the Chicago staff of The American | Horsley, Izzard president, announced, | Ky., is staging @ mew consumer and secretary, has been elected vice-pres- a 

most intensive local tie-up campaigns| weekly. He has been with A. C.jand will maintain the Izzard name| builder campaign for the Andersen ident and director ot the Fletcher & in 

i. being conducted in co-operation with | Nielsen Company, market analysts. | unchanged. Casement Window. ' Ellis, Inc., New York. — 

the ADVERTISING AGE student essay oat ——— = - = a = eran ener 

contest is that of Nassau Daily Re- 

} view-Star, Long Island newspaper of 

- which James KE, Stiles is publisher. 

A two-column story on the front 
page of the MReview-Star’s April 2 
issue announced that the publication 
was tying up with the national con- 
test, and was offering $100 in cash 
prizes for local winners, in addition 
to the $1,000 which ADVERTISING AGE 
will distribute among national win- 
ners. 

“High school and college students 
of Nassau County have an opportu- 
nity to compete for $1,100 in prizes in 
an essay contest to be conducted this 
month by the Nassau Daily Review- 
Star in conjunction with ADVERTISING 
AGE, National advertising trade 
paper,” the story said. 


Offers $100 in Prizes 


“In response to an invitation for 
newspapers and other organizations 
to assist in promoting interest in 
the contest in their localities,’ the 
story went on, “the Nassau Daily 
Review-Star will offer its own prizes 
aggregating $100 for the best essays 
from the county to be entered in the 
national contest. 

“For the best essay on the sub- 
ject submitted by a student of Adel- 
phi or Hofstra College or the Nas- 
sau Collegiate Center, the Review- 
Star will offer $25 in cash. A similar 
prize of $25 will be given for the best 
essay submitted by a student of any 
of the high schools in the county, in- 
cluding private and parochial high 
schools. The second and third prizes 
in each class will be $15 and $10 
respectively.” 


‘ 
4 


Miller Changes 
George Miller, formerly with the 
Simpers Co., Philadelphia, has joined 4 acco 
|the Donovan-Armstrong advertising & ords 
|agency, Philadelphia. veal 


—— ———— colo 


Judges in the Nassau County con- Pr 

test, it was announced, will be John 

; p H. Glass, of the New York Daily 
a * News; Edward Perey Howard, Lyn- pe 
brook, L. I., former editor of the lay 
: e American Press; and William C. 
j Fowley, advertising manager of the yo 
; Review-Star. m! 

be 

Requests Increasing th 

As the ADVERTISING AGE esSay con- 

test enters its final weeks, a notice- 
able pick-up in the number of “last m 
minute” requests for information on tic 

the contest, from both students and 
educators, is evident. Not only have va 
schools and colleges not previously pe 
heard from requested information su 

during the past week, but in several 
instances requests have been received CO 
ee ————————————————————— yo 

mn the 
GRAND CENTRAL ZONE Bi 
Opposite the Waldorf-Astoria 

vi 
Single, $4 . . . Double, $6 De 


Featuring two-room suites from $8 
daily. Serving Pantries, Electric Re- 
frigeration, 

e 


Special monthly and yearly rates 
. 
excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Mus during Cocktail 
Dinner Hour 


HOTEL 

125 EAST 50th ST. |i 
WM. A. BUESCHER, Manager 
NEW YORK 
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Trilene Leads 
with 173 Color 
Pages in 1936 


April 7.—The Chicago 

ibune printed more newsprint 
Jor advertising during 1936 than 
ny other newspaper in the country, 
ecording to a report by Media Rec- 
ords. Inc. It carried 173 pages last 
year, the largest volume of newsprint 
color advertising run by the Tribune 
in any single year. This is an in- 
erease of 47 pages over 1935, the 
previous peak year for the Tribune 
in this kind of advertising. 


Chicago, 


General advertisers placed the 
greatest number of newsprint color 
pages, a total of 82 pages compared 
to 38 pages in 1935, representing a 
gain of 44 pages or 116 per cent. 
General advertisers using the most 
color in 1936 were General Electric 
Co., 18 pages; Norge Division, 15 
pages; National Biscuit Co., 11 pages, 
and General Cigar Co., 10 pages. 

Goldblatt’s led in the retail field 
with 14 pages of newsprint color, an 
increase of 12 Other large 
users of color pages last year were 
M. L. Rothschild with 9 pages; Olson 
Rug Co., 8 pages; The Fair and 
Mandel Brothers, each with 7 pages. 

The automotive classification 
showed an increase of 12 pages or 
120 per cent over 1935, the newspaper 


pages. 


99 


printing 22 newsprint color pages 
from automotive advertisers during 
1936, compared with 10 pages in 
1935. Leading advertisers in this 
group were Shell Petroleum Corpora- 
tion with 7 pages; Continental Oil 
Co., 6 pages, and Ford Motor Co., 5 
pages. 


Townsend for WOR 


Edward S. Townsend has been ap- 
pointed West coast sales representa- 


tive for WOR, Newark, N. J. His 
offices will be in San Francisco. 
Black Star Named 

The Black Star Publishing Co., 


New York City, has been named rep- 
resentative for Shigeta-Wright, Inc., 
Chicago photographers studios. 


Vandel to BBDO Radio 


George Vandel has joined the radio 
department of Batten, Barton, Durs- 
tine & Osborn, Inc., New York, in 
writing and production capacities. He 
was previously with WMCA and 
WHN, both of New York. 


Kahlert in New Post 


Col. Charles C. Kahlert, former 
publisher of the Perth Amboy, N. J., 
News has been named vice-president 
of Brooke, Smith, French & Dor- 
rance, Inc., New York. 


Richland Appointed 


Philip Richland has been appointed 
vice-president and general sales man- 
ager of the Gemloid Corporation and 
its affiliated divisions, New York. 


HELP 


YOUR SALESMEN UP 


And in countless cases, the final step is BUSINESS WEEK 


Every day, the salesman’s job becomes just a little 
bit harder. Larger companies. . 
...more men to see before the projected order hits 
the big desk behind the doors marked “ PRIVATE.” 
From there on, all he can do is wait—and hope. 


But you can help him. Up and down the line — 
perhaps more than you have been doing. You can 
lay the groundwork for him, give the right men 
your product's background, make its name a fa- 
miliar one in many minds before he even crosses 


their threshold. How? 


By advertising in the business papers which these 


.more departments 


takes your sales story to the most important men in all 
lines of American business... nearly 100,000 of 
them a week! * 


These important men subscribe to, and read, Busi- 
ness Week. Surveys reveal a ‘‘pass-along’’ office cir- 
culation of 3 to 4 executives per copy—a weekly 
audience of at least 350,000 for your sales story. 


Business Week is strictly their paper. The paper 
of American Business Leaders who must watch the 
broad movements, yet need news of the immediate 


developments. If you want their favorable decisions, 


men read. Both the specific papers which detail par- 


ticular industries, and the broader ones which cover 
various specialized functions in industry. These pa- 
pers are read —relied on. They are the trusted con- 
Sulrants of the men who suggest or recommend 
corporate purchases. They offer invaluable help to 
your salesmen — use them. But remember this: 


Business W eek provides the Final Step 
to the sale, in countless cases! 
Business Week gives you the Opportunity to help 
your salesmen in those anxious hours when the 
pencil is poised for Yes’ or “No.” Business Week 


put your sales message in Business Week. 


1936 


ADVERTISING LEADERSHIP 


Recognition of Business Week’s ability to sell 
executives has made it the outstanding leader 
in advertising gains. 


BOOS och senan 


455 pages 
. 610 pages 
. 752 pages 

..1128 pages 

And a 42% Gain for 1937’s 1st Quarter 


* Current rates are based on a guaranteed average of 75,000 circulation. 
Actual circulation for six months ending Dec. 31, 1936 — 96,648 A.B.C. 


THE EXECUTIVE’S BUSINESS PAPER 
ALERT... ACCURATE... AUTHORITATIVE 


NEW YORK, N. Y. 


330 W. 42nd STREET 


This official poster will be one of the pro- 
motional spearheads in the National Cot- 


ton-Textile Institute sponsored “Cotton 

Week" celebration May 3!1—June 6. 

More than $2,000,000 in tie-in advertis- 

ing will be spent by manufacturers, it is 
expected. 


Outline Plans 
for Promotion 


of Cotton Week 


New York, April 5.—Plans for the 
seventh annual promotion of Na- 
tional Cotton Week, May 31 to June 
6, outlined this week by the Cotton- 
Textile Institute, Inc., indicate that 
at least $2,000,000 will be spent by 


advertisers in newspapers, maga- 
zines and radio. Soap manufactur- 
ers, laundries, pattern companies, 


washing machine and sewing ma- 
chine manufacturers and _ dealers 
are expected to tie in with the cot- 


ton industry’s merchandising pro- 
gram. 
The official poster symbolizing 


the occasion is executed in red, 
white and blue with the words “Na- 
tional Cotton Week” superimposed 
over the familiar cotton boll which 
has been a feature in previous 
years. According to Charles K. 
Everett, promotion manager of the 
Institute, 125,000 of the posters will 
be distributed to retailers and 
other participants in the promotion. 
These are being mailed out so as to 
reach users before May 15. 


Hupp Underuritten 
Plan to Re-Open Plant 


Stock of Hupp Motor Corporation, 
suspended since 1935, was underwrit- 
ten last week by investment houses. 

Stockholders met April 7 in De- 
troit to consider plans to resume 
manufacturing. 


Sullivan to Cole 


The Sullivan Co., Memphis, Tenn., 
manufacturer of a termite extermi- 
nating fluid, “X-IT,” has placed its 
advertising with Cole & Co., Mem- 
phis. Magazines and business papers 
will be used. 


“LITHOGRAPHED ~ 
LETTERHEADS 


at New Low Prices 


Alert buyers in every section of the U. S. know 
from experience that “it pays to order from 
Universal.’’ There is not only the direct saving 
in price made possible by our large-scale buy- 
ing and modern high-speed presses, but the 
added satisfaction of knowing that QUALITY ts 
an inherent part of every letterhead that leaves 
our plant. 


Send for our FREE Portfolio of modern Litho- 
graphed letterheads and price list. It will go 
forward to you promptly and without obligation. 
See for yourself why you SAVE MONEY when 
you deal with Universal. 


Attention—Advertisers 
and Advertising Agencies 


in our modern plant we have facilities for 


of mailing matter you may use, 
use. We cooperate with agencies by sup- 
plying sketches without cost or obligation. 
Write—or telephone—and we'll gladly ex- 
plain this service in detal 


Universal Litho & Stationery Company 


4317 Diversey Ave., Chicago, tl. 
Telephone: Spaulding 7000 
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| (Continued from Page 26) | UNCOVER HIDDEN FACTS IN U. S. CAMPAIGN 
Poultry 
Fy Judge Compensates Commercial and Livestock 
. Dry Spots in Rates Display Display 
a ae ae ea Monthlies 1937 1936 1937 1936 
: i pad gota * —_ Lines Lines Lines Lines 
ge —_ that = per cent of its ae ae a 5 343 4.972 1591 
; matters seaide tn wet. ctates. reede Sanh pic fu resecuton be &mat ak s 5,343 972 591... 
ener tite <aale auemaiminae . National Livestock Producer ........ 5,275 6,256 2a 
discount of 6 per cent for liq- Wroming Stockman-Farmer Sheeewee es page are sp 10 | 
uor advertisers who have no : Natten's Agriculture ps ara eek eae re anes 2,371 : re et el , ashen / 
desire to reach “the 13,000 tNational Live Stock Producer........ 5,412 6,256  ..... “er * w ee b 
readers who may be interested ate a eee mnie ‘i. sua ——— es 
in advertised liquors but who = Semi-Monthiies ........ ssreserees -BB6,853 912,790 12,893 9,190 Reported increase of 800 per cent in dealer sales followed inauguration of this 
can’t buy them legally.” if : ’ a cm ‘ 1937 direct mail campaign by U. S. Tire Dealers Mutual Corporation based on 
This is said to mark the first Farm & Ranch ................+...-. 21,901 21,817 1,727 996 “hidden facts" about U. S. Reyal truck tires, uncovered and presented with the 
ronda aggre rin eek EEE -seee++ 20,159 14,085 3,659 2,946 aid of "Believe-It-or-Not" Robert L. Ripley. (Story on Page 38). 
........... secs e ses 19,700 19,226 448 370 
wang oe pivinagitl'g kane Arizona Producer ...............eeee0.% 18,033 13,399 ee Wisconsin Agriculturist & Farmer.... 24,265 22,063 3,518 3,059 
iiamihihiin th sedis poe Hoard’s Dairyman ............-+..+5. 17,866 15,398 2,134 1,891! New England Homestead ......... .. 24,176 20,289 4,223 2,990 
ee © the total Giveniattia: Western Farm Life ........-...++++-: 15,663 12,689 337 = 306 | Nebraska Farmer ...............---:- 23,998 21,285 1,206 1,352 
eee {\ Utah Farmer ..........0.00se000 - 14,539 14,650 930 1,970 zone Advertising ..............-. 10,072 5,303 1,030 455 
Missouri Farmer ........-..-..-+--+-- 6,085 = 6,545 956 “a Average 4 Editions............... 26,516 22,611 1,462 1,466 
: Arkansas Farmer ++ 2,791 3,548 56 2/Ohio Farmer ..............0ee0ee0ees 23,459 17,062 1,378 1,431 
. Carlson Resigns i ~.|Indiana Farmer’s Guide ............. 22,468 138,919 1,158 351 
GC. Mi. Coreen, Westera advertising 136,737 121,357 9,291 8,551| washington Farmer ..... oes eee 22,849 22,653 220 14 
roar ee tie ie xf Selling. | Bi-Weeklies (Two issues) Zone Advertising ......... eevee O82 «21,2460 49 
oe an Rg eagtatay once ee The Farmer Michigan Farmer ................ _.. 22,201 16,913 2,441 2,238 
H - Sheela, Chicago representative Local Edition ........... -. ++ 85,452 27,415 3,321 2,842 Oremon PAPMer ........ sc ccscccsevvccns 21,606 21,988 222 14 
of Americon Printer, succeeds Mr. General Edition .................. 27,109 20,055 2,705 2,058 ee Miieiieies ............... 543 648 —ti‘(i<‘<‘(<;tw;:;W 49 
Carlson. Wallaces’ Farmer & Iowa Homestead. 31,988 26,23 9,004 3,984 Idaho Farmer ...............e-ceceee 20,616 19,248 712 84 
—__——_ California yO a a 28,439 28,489 82 133 Zone Advertising ...............- 154 0g ee 49 
Get Electro-Voice Prairie Farmer American Agriculturist .......... -.. 20,112 15,226 6,317 3,120 
Electro-Voice Mfg Co.. South Bend Illinois Edition —TEEPTTECRACC TE i 26,819 27,943 3,490 1,150 Zone Advertising aatine oat tite ocim arsiart 1,124 2,129 92 182 
Ind. has placed» its. advertising Indiana Edition ............... .. 23,435 17,588 2,850 744/ kansas Farmer ..................... 17,157 12,792 2,651 1,092 
account with Lorin Collins & Asso- {Pennsylvania Farmer versescesess 25,948 21,952 4,036 3,302) Dakota Farmer ......... soa he -... 16,382 18,854 783 1,040 
ciates, Chicago. }*Rural New Yorker ................-- 24,868 25,073 7,960 9,334 Missourt Wureliat .............-...ccs 15,344 12.651 362 132 
= = === Boma AGVOTtISING « ..<5 . 6 ives veee Semone eee: = «sean Sean's 
537,232 457,606 57,223 42,567 
Poultry 
Commercial and Livestock 
/ Display Display 
Weeklies (4 issues unless 1937 1936 1937 1936 
otherwise indicated) Lines Lines Lines Lines 
Pacific Rural Press 
Northern Edition ... rere ee 1,443 1,721 


tFigures provided by publisher. 
IS IN THE JOURNAL... 


EDITED BY Slua Lee 


Edna Lee's Fashion Page in The Atlanta 
Journal each Sunday is the most construc- 


Southern Edition ................ SG:000 .é-vees of Sire 
Capper’s Weekly ..... wspessevese SplOR- FB680 609 48 
Dairymen’s League News puaed esas NRGREE 75,421 f. ar 

Semi-Weekly Farm News 
Tuesday Edition ................. 46,355 7,374 | 
& 62,441 69,325 2,052 1,769 
Grand totale «onc csacvceccncans 1,063,263 1,061,078 81,459 62,077 

+5 issues. 


tive influence in Atlanta for “trading up." 


New things found in Atlanta shops make 
this page bristle with information. Edna 


Austin, Texas, while not classed as a major market, enjoys 
an enviable position among its larger brothers. 


The Austin market has a population of more than 400,000 


: on 2 persons, with a plus of the University of Texas enroll- 
Lee runs the scale of fashion in ready-to- 4 : ment (9,000) and visitors to the State Capital on official 


business. 


wear, hats, shoes, furniture, house furnish- Retail sales in 1936 exceeded those in 1935 by 13.9%, 


(The Bureau of Business Research, University of Texas). 


ings and cosmetics on Sundays. The Austin market has many industries, to mention a few 


Mt a —as bedding and bed springs, canneries, chemicals, Diesel 
Interested readers may learn where to buy £ engines, soft drinks, structural steel and wrought iron. 
of This is a market, even though not a major one, that the 
the gadgets she describes by telephoning wise advertiser cannot afford to overlook. 
The Hearst Station, KNOW, is the only station in the 
her. Out-of-town readers depend on her to Capital of the Largest State. 


do their personal shopping for them. She 
is a vital force, both from reader interest 
and merchandising viewpoints, and has a 


And remember this—when dealing with Hearst Radio you 
do business with one organization from the time your 
order is placed until the final program signs-off. May we 
tell you more? 


HEARST RADIO 


New York ® Chicago ® Dallas @ Los Angeles 


tremendous following. 


The Journal is the only Atlanta newspaper 


having its own Fashion Editor — another ro 
reason why The Journal "has carried the REPRESENTING 
mail" for department stores for 26 years. WBAL....... BALTIMORE  WCAE....... PITTSBURGH 
KTSA.....SAN ANTONIO KOMA.OKLAHOMA CITY 
ESO KYA....SAN FRANCISCO KNOW........... AUSTIN 
| Che Atlanta Jourrwal KEHE....LOS ANGELES WISN....... MILWAUKEE 
WINS... NEW YORK WACO............ WACO 


~The Journal Covers Dixie Like the Dew : 
_ National Representatives The New York State Broadcasting System 


The California Radio System 


. Chicago, Boston, Detroit, San Francisco, Los Angeles, Adl 
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BUYING POWER 


of Boston Post reader-families 
by annual Income Group 


$10,000 and over...... 4,732 families 
$5,000 to $9,999...... 47,516 families 
$3,000 to $4,999...... 129,193 families 
$2,000 to $2,999...... 91,702 families 
$1,000 to $1,999...... 83,414 families 
Under $1,000 5,320 families 


ra baases 


Downtown Boston and Historic Boston Common 


BOSTON, the heart of New England 


Where live the people who have the largest per 


capita savings deposits of any section of the United 
States and whose annual retail purchases amount 
to well over two billion dollars. 


The Boston Post is the favorite newspaper among more than 
a third-of-a-million of these families who can afford to buy 
what advertisers have to sell. Their confidence and prefer- 
ence for The Boston Post is proven by the fact that many more 


thousands of them read it than any other New England daily 
newspaper. 
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| Net paid daily average : 


circulation for 6 months | 
ending September 30t 
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MASSACHUSETTS 
Leads the Nation in Per 
Capita Savings Deposits. 
All New England States 
Are in the First Eight. 
MASSACHUSETTS $578 
New York .......--. 531 
CONNECTICUT .... 523 
RHODE ISLAND... 474 
NEW HAMPSHIRE 463 
VERMONT .......-. 398 
California ........... 298 
MAINE eeeveevsreee eee 293 
Delaware ........... 278 
New Jersey. ......-. 278 
Maryland ..........+ 237 
District of Col. .... 208 
Pennsylvania ........ 224 
Minnesota ........--+ 433 
Ohio ....------eeeeee 131 
Wisconsin _.......... 117 
Washington ......... 105 
Illinois eeeevverveee eee 99 
Utah eevee eoveeeeeeeee@ 99 
Oregon ....seeeeeeree G1 
Virginia ....+--eeeee 91 
MaeeNe ccccccscoccce Oe 
Colorado .......+.--. 84 
Michigan .......---+- 86 
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By far the largest daily — 
_ circulation of any news- 
_ paper in New England. | 
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ADVERTISING AGE 


April 12, 1937 


Earnings of 
Advertisers 


The Container Corporation of 
America and subsidiaries reported a 
net profit for 1936 of $1,286,942 as 
compared with a profit of $1,238,009 
in 1935. This year’s figure would 
have been larger, said Walter P. 
Paepcke, president, if the Cincinnati 
plant had not been closed down for 
several weeks on account of the 
flood. 

v v v 

Profits of the Lehn & Fink Prod- 
ucts Corporation for 1936 was $2,- 
265,943 as against 2,180,857 for 
1935. 

v v v 

The report of Westinghouse Air 
Brake Co. and subsidiaries for 1936 
shows a net profit of $5,548,782, 
against $302,473 in 1935. 


v v v 
The report of the American Radi- 
ator and Standard Sanitary Corpora- 
tion, with subsidiary and affiliated 
companies added, shows a consoli- 
dated net profit for 1936 of $7,344,- 
514. Net profit for 1935 was $2,798,- 
860. 
v v v 
Life Savers Corporation lists a net 
profit for 1936 of $844,134 as com- 
pared with $814,430 in 1935. 


v v v 
Report of the Keith-Albee-Orpheum 
Corporation and subsidiaries for 1936 
shows a net profit of $1,237,141 as 
compared with $403,073 for 1935. 


7. + F 
Net income for 1936 for the West- 
ern Union Telegraph Co. was $7,199,- 
120, an increase of $1,941,042 over 
1935. 
v v v 
Earnings of General Motors Corpo- 
ration for 19386 came within 4 per 
cent of the 1929 level, it was re- 
ported. Net income for 1936 was 
$238,482,425 as compared with $167,- 
226,510 in 1935 and $248,282,268 in 
1929. 
v v v 
A new model tractor, introduced 
the latter part of 1935, aided the Ol- 
iver Farm Equipment Co. to return 
stockholders a net profit for 1936 of 
$1,153,640, it was reported. This com- 
pares with a loss of $482,006 in 1935 
and is the first net profit listed by 


was $5,157,164, as 
$1,842,844 in 1935. 
v 7. 

The annual report of the Califor- 
nia Petroleum Corporation and sub- 
sidiaries (controlled by the Texas 
Corporation) shows a net profit for 
1936 of $2,543,399 against a net loss 
| in 1935 of $51,470. 
| 


compared with 


v v v 
The Great Northern Railway com- 
pany reported a net profit for 1936 
of $9,903,986. Net income for 1935 
was $7,139,860. 


Speed Up Saratoga 


Race Track Promotion 
The Saratoga Association for the 
Improvement of the Breed of Horses 
has increased its advertising budget 
for the August racing season 40 per 
cent over the figure for 1936. Al} 
standard media will be used. Leigh- 
ton and Nelson, Schenectady, N. Y., 
is the agency in charge. 


SAFETY FEATURE 


New display for General Electric 
radio offers a convenient test. 


Name Whidden V. P. 
Directors of the New York Journal 
of Commerce have elected Charles D. 
Whidden, financial advertising man- 
ager of the paper since 1929, vice- 
president. Mr. Whidden will con- 
tinue in charge of financial adver- 
tising. 

Hill Diesel Appoints 

Hill Diesel Co., Lansing, 
Mich., has appointed Kirkgasser- 
Drew, Inc., Chicago, to handle its 
advertising, effective April 1. Maga- 
zine and business papers will be 
used. 


Engine 


Monarch Gets Hanger 


Henry Hanger Company of 
America, Inec., New York, has selected 
Monarch Advertising of that city to 
handle his firm’s advertising of cloth: 
ing hangers and display devices. 


John Kelly Takes 
Over Tucker-Kelly 


Effective April 1, the public rela- 
tions and publicity firm of Tucker- 
Kelly and Associates, New York, was 
dissolved and the business taken 
over by John Kelly, formerly direc- 
tor of publicity of Batten, Barton, 
Durstine & Osborn, Inc., New York. 

Present offices will be maintained 
at 347 Madison ave. 


Organize Monarch Agency 

Monarch Advertising Co., Inc., Cin- 
cinnati, O., has been organized by 
Leon Strikman, Henry L. Monarch 
and Stuart R. Drucker in the First 
National Bank bldg. 


Ivie With Don Lee 
Kenyon Ivie, formerly with John 
Blair & Co., New York, has joined 
the commercial staff of Station KHJ, 
Los Angeles, as account executive un- 
der Roger K. Huston, sales manager. 


the company since 1929. 


v v v | 

The report of Cannon Mills Co. | 

and its subsidiaries for 1936 shows a| 

net income of $4,275,558 in compari- | 

son with a net income for 1935 of $3,- | 
271,588. 

v v v | 

Crown Cork & Seal Co., Inc., and | 

subsidiaries reported a net profit of | 


$2,332,048 for 1936, against $1,880,- | 
753 in 1935. 
v v v 


The report of the Ohio Edison Co., 
(subsidiary of Commonwealth & 
Southern Corporation) and subsidi-| 
aries shows a net income for 1936 of | 
$4,185,581, compared with $3,452,052 
in 1935. 

v v v | 

Net income for 1936 of the Chi- 
cago, Burlington & Quincy railroad 
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Simplicity Is 
Essential in 
Copy: Goode 


New York, April 7.—Sincerity 
and simplicity are the essential qual- 
ities in writing good advertising 
copy, Kenneth M. Goode, of Ryan, 
teach and Goode, sales consultants, 
and lecturer in advertising at Co- 
lumbia University, advises readers of 
his new book, “How to Write Adver- 


tising,”” published by Longmans, 
Green and Co. 
Force and exactness, briefness 


and vividness, humor and modesty 
are the next qualities in importance, 
in Mr. Goode’s opinion. 

“The five essential requisites of 
profitable advertising are inexpen- 


sive,” Mr. Goode writes. “They are 


tion, continuousness and 


action.” 


easy 


Repetition Is Necessary 

Of these qualities, Mr. Geode says, 
“A good copy writer will explain ex- 
plicitly absolutely everything. An 
excellent copy writer will keep this 
explaining so casual as to seem to 
explain nothing. 

“A single news item hardly makes 
a dent. Watch people when they 
must ‘memorize’ by voluntary repeti 
tion. So many complications have 
crept into modern advertising that 
we all tend to forget that advertis- 
ing’s only essential element is repeti- 
tion. Force in  advertising—one 
might almost say effectiveness in 
advertising—-comes mostly from im- 
placable repetition. Repetition, in 
fact, is the essence of advertising. 


simplicity, direct suggestion, repeti- | 


ple is the basic formula. 


tition,’ remember, 


ing great markets.” 

Mr. Goode 
advertisements is cheaper 
change human nature. 
when they have located 


“So 
their 


states that to change 
than to 


pros- 


Enough repetition to the right peo- | 
doesn’t so much | 


mean repetition by the advertiser as | 
repetition to the prospect, either in | 
moving the single individual or sell- | 


AIR PISTOL AT 
ADULT MARKET 


pective customers, wise copy writers 


no longer attempt to call a reader's 


attention to their article. 
their article to the 
tion.” 


Barnes Named Publisher 
William C. Barnes, 
been named president 
manager of the 
Corporation, 


reader's 


and 


Martinsville, Va., 


They bring 


| 
| 
| 
even 
| 
atten- | 


Detroit, has | 
general | 
Bulletin Newspaper 
pub- 


Plans National Campaign To 
Popularize Shooting 


New York, April 8.—An air pistol 
| for adults, the Targeteer, is to be in- 
troduced shortly through national 
advertising by Daisy Manufacturing 
Company, Plymouth, Mich., maker 


. a . . . | 7 « ; “hte air ; , 
lisher of Daily Bulletin and Martins- | Daisy air rifles for boys. 


ville Morning Post. 


Advertise /zrst- 
in Magazines that Men Want 


Use Buseness Papers 


When your sales message hits the print of a ranking 
business paper, there’s no uncertainty about its desti- 
nation. It’s readership is hand-picked for the men 
who manage and direct, operate and maintain! Its 
home is not a living room table — bur an office, a 


mill, a plant. It calls by invitation, and is paid for 


making the call. 


could name. 


ITT COTE CMEC Cr 


| In its bid for the adult market, 


The business paper gives your sales message the 
absolute minimum in waste circulation. It doesn't 
burn up a dime competing with personal or family 
appeals. It has, therefore, a higher purchasing power, 


per reader, than any other form of media which you 


Approximately 3000 advertisers have testified by ac- 


Minimum Waste Circulation 


Business papers are as necessary to the conduct of 


successful business as blueprints 


‘re regular consultants and valued authorities on the 


parucular problems of an industry. Men want them 


ask for them 


.. pay for 


ceptance that McGraw-Hill Publications perform a 


to an architect. They 


them — in advance. 


your message. Use it! 


selling job that is second to none. An editorial influ- 
ence of over 50 years’ duration lends its prestige to 
your advertising in any McGraw-Hill paper. The 


strongest proved readership in any medium awaits 


McGraw-Hill Publications 


“The Best Sellers in Industry” 


*merican Machinist 
A 


Bus Transportation 
B ISINESss Week 
Coal Age 


Engineering 


Equipment 


Chemical and Metallurgical 
Construction Methods and 


Electrical Contracting 
Electrical Merchandising 


Electrical West 
Electrical Wholesaling 
Electrical World 


Electronics 


Engineering News-Record 


Engineering and Mining Journal 


Factory Management and 
Maintenance 

Food Industries 

Industrial Selling 

Metal and Mineral Markets 

Mill Supplies 


McGraw-Hill Publishing Company, Inc., 330 West 42nd Street, New York, N. Y. 


Power 


Product Engineering 
Radio Retailing 
Textile World 
Transit Journal 


SHOOTS AT SOCIALITES 


ou try it... 


~ 


New Campaign of the Daisy Manufac- 
turing Co., Plymouth, Mich., aims to 
make the Targeteer, air pistol, center of 
social gatherings. 


Daisy plans to make air pistol shoot- 
ing a parlor game, suggesting it for 
the “distracted hostess at a loss to 
amuse her guests,”’ as well as for 
the sportsman who wants to keep 
his shooting eye up to par. Spin- 
ner bell as well as the traditional 
“bull's eye” targets are furnished 
in the original outfit. 

The Targeteer is described as safe 
enough to fire at one’s hand without 
causing injury, and is rated at .118 
calibre, while its 10-inch barrel made 
of blued heavy-gauge steel provides a 
formidable enough appearance, 

The new pistol sells at $2 complete 
with targets and a tube of 500 shot, 
in a package that can be used as a 
backstop for targets. 

Copy is scheduled to appear in 
Detroit Athletic Club News, Esquire, 
Junior League Magazine, Life, and 
New Yorker, through Campbell- 
Ewald Company, New York. Robert 
Wesley is advertising manager. 

Thriller Heroes Featured 

Merchandising will be concentrated 
on hardware, sporting goods and de- 
partment stores. Large city sales 
are expected on the Targeteer, while 
the Daisy air rifles find their great- 
est popularity in rural markets. 

The 1937 Daisy campaign will con- 
tinue to feature heroes of Wild West 
movie thrillers, headed by Buck Jones. 
Magazines scheduled include Amer- 
ican Boy, Boy's Life, Open Road for 
Boys, and space in comic books, to- 
gether with trade papers. 

Offering of an air pistol for adults 
followed observation of the Daisy air 
rifle’s popularity among grown-ups 
whenever it was available at parties. 
Hollywood's similar interest con- 
vinced Daisy executives that while 
adults frequently bought the rifles 
for their youngsters, there may have 
been more personal reasons involved, 
as toy train manufacturers have pre- 
viously discovered to their advan- 
tage. 

By thus giving adults their own 
toys, Daisy should also win the 
gratitude of youngsters who can now 
proceed to have full use of their air 
rifles. 


W oodside Named 


Kenneth L. Woodside has been ap- 


pointed advertising manager of the 
Bridges Furniture Co., Charlotte, 
Ia; Ao: 
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i PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 
Send me your free book on Porcelain 
Enameled Signs. 
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STUDENTS TOLD 
OF ‘WILD CLAIMS’ 
IN ADVERTISING 


(Continued from Page 14) 
in the case of cosmetics, or tooth 
paste, and other drug products.” 

She added that there are many 
reputable manufacturers whose prod- 
ucts and advertising both are con- 
structive and helpful to consumers, 
but they must suffer because of of- 
fenses committed by unethical and 
predatory competitors. 

Advertising also comes in for care- 
ful scrutiny in home _ economics 
classes of Mrs. Dorothy S. Day who 
said, “We take nothing for granted, 
though many advertisers are offer- 
ing good products, and their adver- 
tising is on the whole truthful and 
satisfactory.” 


Wants Students to Choose 


Students should know the ingredi- 
ents of products they buy, Mrs. Day 
maintained, and then can proceed to 
make an intelligent choice. 

Consumers’ Research and _ Con- 


sumers Union are examined and re- 
ferred to, but not accepted in the 
home economics work, Mrs. Day 
said, since independent tests made in 
the school or standard authorities 
are relied on for guides. 

Students approach various prod- 
ucts with a view to usefulness in 
the home, and are instructed on 
qualities to be noted, where and how 
to buy with respect to foods, cloth- 
ing, drugs and cosmetic items. 

Classes also tear advertisements 
apart to see whether they contain 
true or false statements, Mrs. Day 
explained, and whether the claims 
are pertinent. “Advertising today 
has so many 
wild claims that 
no intelligent 
person can fail 
to derive a great 
deal of amuse- 
ment from them, 
just as my own 
classes do merely 
from _ reading 
aloud many cos- 
metic advertise- 
ments,” she 
said. 

Prot. Floyd R. 
Eastwood, who 
gives courses comparable to those of 
Miss Hussey’s, except that most of 
his students are men, objected to 


Mrs. Day 


FIRST FOR TWENTY 


A favorite 
with millions 


CIGARETTE . 


TBA 


GRAND CIGARETTES 


This poster, prepared by McCann-Erickson, Inc., New York, marks the first out- 
door advertising by Axton-Fisher for Twenty Grand, !0-cent cigarette, and will 
complement current advertising of this cigarette in other media. 


much advertising as “containing a 
kernel of truth which was distorted 
to prove a point rather than stand- 
ing by itself.” 
Says Consumers Unfair 

In his classes, books by Kallet 
and Schlink are used as references, 
though Prof. Eastwood believes that 
they may err occasionally in going 
to extremes. “Consumer groups too 
often go overboard, and are unfair,” 
he said, adding that he tries to fol- 
low a middle road in his class work. 
“Much advertising is sheer puffery, 
and it is unfortunate that we do not 


-a rich market for YOUR product / 


With 179 autos per 1,000 of popula- 
tion throughout the nation, Nebraska 
boasts 25442% more than the average 


for the U. S. 


The folks in only 3 states, and the 
District of Columbia, buy more autos 


per 1,000 of population. 


Besides, Omaha people are above the 
average in Spendable Income. 
words, the Omaha market offers one of 


est O'M 
tO “Us. 


Boston 


ara & Ormsbee, Inc. office 


Chicago 


the richest opportunities for the sale of 
your product. 
You can cover this market with ONE 


newspaper, the Omaha World-Herald. 


families . 
55.549, 


In other 


Throughout 
World-Herald is delivered—every day- 


to almost EVERY Home! 


Notice—Omaha’s city zone has 57,581 
. the World-Herald daily 


paid circulation in this city zone is 


block after block. the 


GET THE INTERESTING FACTS 
ABOUT THE OMAHA MARKET 


lor complete facts about the Omaha market and how thoroughly 
it may be covered by this one newspaper, phone or write the near- 
or send your request direct 


March 1937 Net Paid Circulation Averages 


135.005 DAILY 


132,250 SUNDAY 


@®maha dAorld-Hoerala 


O’MARA & ORMSBEE, Ine. 


National Advertising Representatives 


Atlanta Detroit 


San Francisco Los Angeles 


have a real agency for control over 
,"" 

Prof. Willard E. Atkins, head of 
the economics department at Wash- 
ington Square college division of 
the university, said that he regards 
many of the Kallet and Schlink writ- 
ings as extreme, though they make 
interesting reading. 

“The advertising profession has 
failed to unite to tell the whole 
truth, rather it is told in part, and 
people are therefore cynical toward 
advertising,” Prof. Atkins pointed 
out. 


Honest Advertisers Suffer 


“The good advertiser who is hon- 
est pays the penalty, rather than the 
offenders, in many cases. On the 
other hand, advertising is utterly 
necessary to get information and 
even the state has to lean upon it in 
countries where freedom of competi- 
tion is restricted. We cannot dis- 
sociate advertising from large scale 
distribution, and it plays a construc- 
tive role in this process.” 

Prof. Myron W. Watkins, head of 
the economics department at the 
University Heights college division, 
warned against increasing advertis- 
ing beyond the point of producing 
social gains. For several years now, 
he said, advertising outlays have 
amounted from 2 to 3 per cent of the 
national income, and there is possi- 
bly an increasing amount of waste 
in this total which should be elimi- 
nated. Care should be taken that 


increase in advertising be accompa- 
nied by similar gains in the total 
national income, he remarked. 

“A large portion of advertising 
effort is devoted to creating demand 
for unnecessary articles instead of 
telling consumers how best to satisfy 
their real needs,” Dr. Broadus Mit- 
chell of Johns Hopkins University 
and teacher of a required course in 
“Elements of Economics,” declared. 

Dr. Mitchell told ADVERTISING AGE 
that he does not attack advertising 
alone, but as an integral and typical 
part of the profit system. He has no 
faith, he said, in its being improved 
by regulation, either by advertisers 
themselves or by a _ government 
chosen by adherents of the profit 
system. 


Question Health Claims 


“Advertising is much less truthful 
than it should be,” Dr. R. J. Bullock, 
who teaches a marketing course, 
said. “I refer in particular to the 
unsubstantiated health building and 
theurapeutic claims of certain tooth 
pastes and food products and the 
pseudo-scientific advertisements sim- 
ilar to those stressing the importance 
of vitamins from breakfast foods to 
cosmetics.” 

Dr. Bullock does not feel that so- 
licited and paid-for testimonials used 
in cigarette campaigns do any harm, 
because “there was no confidence in 
cigarette advertising, to begin with.” 

In his courses, Dr. Bullock stresses 
that advertising is a necessary and 
important part of modern business, 
but that abuses and lack of regard 
for the public are leading the ad- 
vertising industry inevitably toward 
regulation. 

He considers Consumers’ Research 
generally unreliable, and uses its 
findings in his classes as evidence of 
their fallibility. 


Freiwald & Coleman Move 


Freiwald & Coleman, New York 
advertising agency, has moved to 
new quarters at 347 Madison ave. 


Posner in New Quarters 

New address for Posner Advertis- 
ing Service, New York, is 461 Highth 
ave. 
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1000-WATT . . . FULL TIME 


Mutual 
System 


KTAT Joins 
Broadcasting 


On May 1, through Radio Sta- 
tion KTAT, listeners in the 
Fort Worth area will get full 
service of the Mutual Broad- 
casting System for the first 
time. This means greater pro- 
grams, outstanding name or- 
chestras and a coast-to-coast 
public service for KTAT over 
one of the country’s major net- 
works. 


Now. more than ever, KTAT is 


the buy for coverage of the 
Fort Worth Market. 


TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 


FORT WORTH, TEXAS 


RAYMOND E. BUCK, President 
SAM H. BENNETT, Gen. Mgr. 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit 


San Francisco Los Angeles 


Chicago 
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Political Savvy Absent 
in GOP Campaign: Casey 


Princeton, N. J., April 8.—Republi- | 
ean forces sent out at least 400,000 
000 pieces of campaign literature, 42,- 
000,000 sunflower buttons, 15,000,000 
auto stickers and 4,500,000 rotograv- 
ure sheets, in losing the 1936 election 
campaign, Ralph D. Casey states in 
the current issue of Public Opinion 
Quarterly, published by Princeton 
University’s School of Public Affairs. 

In this article, Mr. Casey, chair- 
man of the department of journalism 
at the University of Minnesota, ana- 
lyzed some of the public relations 
ispects of the Republican campaign. 

Despite the record-breaking quan- 
tity of material used, Republican ef- 
forts suffered from decentralization 
of propaganda agencies, use of too 
many advertising and publicity spe- 
cialists unfamiliar with political be- 
havior, as well as the serious omis- 
sion of not building up its candidates, 
according to Mr. Casey. 


Defied Propaganda Rules 


The party chairman, John D. M. 
Hamilton, defied the fundamental 
rule of good propaganda planning, 
that there must be one central au- 
thority, Mr. Casey contended, by set- 
ting up three bureaus which func- 
tioned on publicity, while a fourth 
later stepped into the picture. 

These were a public relations de- 
partment, headed by Hill Blackett, 
of Blackett-Sample-Hummert Inc., 
Chicago; publicity department, with 
Alfred H. Kirchhofer, managing edi- 
tor, Buffalo News, in charge; re- 
search and editorial division, under 
the direction of Dr. O. Glenn Saxon, 
of Yale; while toward the end of the 
campaign the industrial division with 
Sterling Morton, Chicago manufac- 
turer, as leader, produced a barrage 
of literature aimed at the social se- 
curity program, 

Mr. Casey observed that the “pub- 
lic relations department, unfamiliar 
with political behavior in a presi- 
dential campaign, placed too much 
reliance upon techniques and mer- 


THOUSANDS 
SAY IT GIVES THEM 
BIGGEST VALUE... 


It's a bargain whatever 
way you look at it. A bar- 
gain in its room rates, 801 
splendid, modern rooms 
with every comfort and 
convenience, radio and 
Private bath, from $3.50 
up. A bargain in its four 
fine restaurants serving 


chandising ideas. This department | 
did not approach salesmanship meth- 
ods in vogue in the industrial divi- 
sion, outside the jurisdiction of 
either public relations or publicity. 

Some metropolitan newspapers, ac- 
cording to Mr. Casey, expressed irri- 
tation at the volume of Republican 
publicity flooding their desks. They 
said Charles Michelson and his men 
on the Democratic side sent out 
fewer releases, and that more ad- 
vanced editorial discretion was dis- 
played; and since these were more 
carefully edited, the Democratic 


NEW FIGURE 


Peter, Peter Profitbenter 


Had a building ..couldn’t rent er 


Air Conditioned the whole place 


and now 
he has 


NO 


vacant space! 


Consolidated Edison Company of New 
York adds Peter Profitbenter to Reddy 


Kilowatt and other cartoon figures. 


Peter 


meade his debut in business paper copy 
on behalf of air ceneiiening 


points probably got 


over more ef- 


fectively. 


Underwood Promotes 
Thompson, Behrend 


Underwood and Underwood Illus- 
tration Studios, New York, have ap- 
pointed Leonard M. Thompson as 
Eastern sales manager. Mr. Thomp- 
son has served the company in a 
similar capacity in their Canadian 
branch, and Detroit and Boston. 

Morris D. Behrend, treasurer, has 
been named vice-president in charge 
of sales. 


Denton Wins Prize 


Edward Crane Denton, art director, 
Peel, Denton, Palmer, Inc., Boston 
advertising agency, was awarded 
first prize for his sketch and trade- 
mark idea for the Mervyn Leroy Pro- 
ductions, in a contest conducted by 
the Fawcett magazines. 


New Goodrich Product 


“Nukraft,” a rubberized elastic 
spring covering for upholstered seats, 
has been developed by the B. F. 
roodrich Co., Akron, O. Goodrich 
plans to project it in automotive, 
aviation and marine fields. 


Seagram Sections Merge 


Seagram Distillers Corporation, 
New York, has combined its mer- 
chandising and sales promotion de 
partments with E. H. Dutson, form- 
erly of merchandising, in charge. 


More Space for United 


United Advertising Corporation, 
New York, has leased 1,600 square 
feet of space in the Lincoln Building, 
New York, for its national sales of- 
fices. 


Women don't always (some say “pever") / a Ning grocery aim. and you'll sell more of it. 


sé 


know what they want. They are that way 


about groceries too. 


Sse, 


Every day millions of housewives walk into’ 


grocery stores with only a vague idea ol Pwhat 


they intend to buy — - and ‘they may. even 


change their minds about that. 


Women are shoppers. They not only shop tor 


values, they also shop for ideas — ideas for 


’ 


meals. They like to see what Is‘new, what is 


good, what is different, what fits their purses, 


before they decide what to buy. 


That is the reason women do so much meat 


planning right in the grocery siete? “And. bel > 
cause they do, display has ein. el of the 
most dominating factors in the lass 


delicious meals—none 
better in New York —at 
most modest prices, | 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


h STREET at LEXINGTON AVENUE, N. Y. 


Charles E. Rochester, Manager 
National Hotel Management 
Company, Inc. 

Ralph Hitz, President | 


products. 


a r 
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Get your product out on display in the lead- 


98,000,000 


Inly t 


‘ 


e prac can give you display in his 
| store. o ly ‘the grocer can put your product 


hat women see it, remember it, and 


buy And the grocer can do a great deal 


‘more to sell the goods he wants to sell. He can 


push your product in suggestive selling, in 


his own advertising, and in many other ways. 


That, ‘ws why we say, “Do a major selling 


job: en the leading grocers." Through The 


piagiective Grocer you can reach the 75,000 


' a 


most important rocers in the United States. 


These grocers influpnce pe food buying of 


we Oy 


they 


i trade in their 


me these grocers and 
a 


sell for you when selling will do the 


most good—in the store when customers are 


making up their minds and buying. 


THE PROGRESSIVE GROCER 


BUTTERICK BLDG., NEW YORK 


MALLERS BLDG., CHICAGO 


HOBART BLDG., SAN FRANCISCO 
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MILK FOR MOTHER, FATHER, SISTER— 
oom waa 


FOUR STAR 
*+ PICTURE -- 


How HOOD'S MILK is protected every 
step of the way from farm to home 


BUSINESS” PAT 
CLEAR, BARTON 
TELLS CLOTHIERS 


April 4. 


A & SELECTED 
A wens 


Chicago, Present events 


do not indicate danger to business, reo, Meoy 
Bruce Zarton, chairman of the Spree a 
board, Batten, Barton, Durstine & dian tele 


Osborn, said last night in an address 
before 200 Hart Schaffner & Marx , S| 
representatives at the Palmer House. - 


Other speakers at the opening ses- . Mothers... 
Com Waa 


WA & AnsoveTe 
CLEANLINESS 


sion of this two-day fiftieth birthday Seeumeawe cry 


‘ s > of the family has sufficient milk+ 
meeting which drew dealers from all try this simple “Time Table” plon 


parts of the country were B. J. Cahn, How about it, Dads? yas ine ee y * Seste 

president, B. Kuppenheimer & Co.,|  ".famuertemueueer Se payed x 

and Mark Cresap, vice president and Se ee. : Ce 

chairman of the board of Hart! , ® Sc - 

Schaffner & Marx, who presided. | $ OP sits os = — “y a eee 
Choosing as his subject, “The| StS cis | 4 Sis ems | 

Next Three Years,” Mr. antes SRes= = S| Saco: | ua ae Sage = 

made a plea for proper perspective Gy 5 > he dp 

in judging the news and asked his ap HOODS MILK ‘> i 4 

‘ ance reg ‘ur vu € > ons avee a: ou oad na | ! 

— read further than the ts cnow ir — ts always good/ i ec / 


' 


“It seems to me more important in| 
American business for us to have a| 
certain tolerance, a certain patience, | 


Launching a drive to raise the entire family's milk consumption, the H. P. Hood 
Milk Co., Boston, has launched this staggered copy in all Boston daily newspapers. 


: ———— 
Test Campaign 


for Kraftone 


Announcing 
a notable advance in 


od drinks for children 


KRAFTONE, detcsous see chepolae fever demh proweies 
CONCENTRATED MILK CALCIUM— evadabie @ me other 


| 


Chicago, April 6.—\Kraft-Phenix 
Cheese Corporation launched a test | = 
|campaign in local newspapers today 
lon “Kraftone,” a milk calcium con- 
centrate. 

W. F. Lochridge, account execu- | 
tive, J. Walter Thompson Co. agency 
in charge, said promotion will be re- 
stricted to Chicago newspapers for | 
an indefinite period, with the excep- 
tion of a three times a week “adven- 
| ture story” radio release, also local, 
; over WBBM. 

“Kraftone” is characterized as a 
|} new chocolate flavor drink, providing 
| concentrated milk calcium available 
| in no other food drink. Copy stresses 
ithe average dietetic lack of calcium 
and emphasizes the fact that chil- 
dren need almost twice as much as | 
|adults to protect against tooth de-| 
| cay, nervousness and lack of weight. 


| 


| Kraft-Phenix Cheese Corporation, Chi- 

| cago, last week launched a test cam- 

paign in Chicago newspapers for Kraf- 

tone, chocolate-flavor food drink with 

national advertising plans contingent on 
results of the test. 


Ww | fine linens, has appointed Wales Ad- 
ales Gets Mosse vertising Co., Inc., to handle its ad- 
| Mosse, Inc., New York and Sanj|advertising. Magazines, newspapers 
Francisco, importer and retailer of!and direct mail are being used. 


| 


a certain dispassionate attitude and lone ers 
long perspective if we are going to H d S k 
keep our equilibrium,” Mr. Barton OO ee ) to 
— Make Bostonians 
Need Young Minds 

Mr. Barton also said that the best | Hit Par on Milk 
way for business to know that it is 
not falling  be- 


hind is to asso Boston, April 7.--Spurred by a re- 
. aoe ‘d 

ciate itself with cent survey which showed Boston’s 
« . 

young minds, as average milk consumption consider- 

b ©, as, 


he asserted ably under par, the H. P. Hood Milk 


Hart Schaffner }) Company launched a campaign 
& Marx are throughout the metropolitan area 
doing. .| here today, designed to educate the | 
Prices have public for its own good health. 

not advanced | Copy in staggered layout is to ap- 
faster than pear in all Boston daily newspapers 
wages and are | and a number of suburban weeklies 
being accepted throughout the spring. 

by the consum- “Our job lies along educational 


lines,” said Fred H. Knight, adver- 
| tising manager, “and accordingly the 

As a representative of a Hart | Campaign will concentrate on the 
Schaffner & Marx competitor, Mr.|#dvantages of regular and frequent 
Cahn said, “In these days of the New| Use of milk, not only from the stand- 
Deal, no matter from what perspec-| Point of health, but also from the 
tive we regard it, a new competition | Standpoint of personal pleasure, sat- 
has appeared, more enlightened, | wesnction and high food value at low | 
more wholesome and more construc- | COSt- 
tive in our industry.” 

Discussing some of the problems, Braille Weekly 


which he s§ id this ne Ww compe i | Fetes Tenth Year 
tion” could aid in solving, Mr. Cahn 


er, was the be- 
lief of Mr. Cahn, 


Bruce Barton 


| 


The Weekly News, only paper in| 


? a Published by the National Braille 
cluded by disparities in wages and| Press of Boston, it has world-wide 
cost of living. 


called attention to price relation-}| eS : : ‘ 
ae : ue ge jthe United States for the blind, re- 
ships and how the industry could : ; 
; : : z ; cently celebrated its tenth anniver 
forestall a situation in which a sary | 
higher standard of living is pre- > 
| 
| 


circulation. 


HOW TO REACH 
MORE BUYERS 


Your sales message will reach more advertising 
people through The Advertising Market Place, 
classified section of Advertising Age, than you 
can hope for through any other paper. Interested 
buyers habitually turn to The Advertising Market 
Place to locate the goods and services they want 
to buy. 


Tell these buyers what you have to offer. 
Rates are reasonable. Results are excellent. 


Write now for descriptive folder showing spec- 
imen ads and special rates for term contracts. 


The Advertising Market Place 
ADVERTISING AGE 


100 E. Ohio St. 330 W. 42nd St. 
Chicago, Il. New York 


“Did you notice, Sir, where NORGE 
bought THIS WEEK and got BOTH ?” 
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= ‘i 4 , Bic tt 
Apri 12, 1937 37 
37 a a aman — ee _ — 
— | suffered a decline of 3.65 per cent and ~ STANDARD OIL TAKES "MOBIL" AEGIS 1937 1936 
| APR the latter 8.36 per cent. woreen Pisy Maga- ‘ a 
Standard magazines made an in- nig WOLD AL SAE yen ye 


crease of 2.25 per cent; general maga- 
zines, 8.19 per cent; women’s maga- 
zines, 9.4 per cent; women’s groups, 


9.60 per cent. 


True Confessions .. 14.801 11.5389 
me Macfadden’s Women's 
| Figures for individual magazines 
and totals for groups are presented 
s | j i Sams 


Group: 

Love & Romances... 16,926 17,103 

Movie Mirror ...... 18,871 18,908 
en Radio Mirror ...... 16,443 16,916 
<i . | True Experiences .. 16,748 17,017 
_ \ ~ | True Romances .... 17,081 17,634 

, Modern Magazines: 
4 in the following tabulation: \ 

a | } 
a —_—_—_ April Advertising Lineage } 
New York, April 8.—April maga- ‘ rt. 1937 1936 | ; 
: © NEO 204 P , |} American Mercury.... 4,092 3,492 | ; 
nes arria » 058.692 2g 2 rer. | ‘ A ¥ ’ « 
ain carried ot 08,6 2 lines of advet | Atlantic Monthly..... 12,740 10,169 | 
ess ‘ising for a gain of 8.99 per cent over |Current History ..... 2,646 2,465 


Modern Romances .. 19,773 15,992 
Modern Screen ..... 21,266 18,666 
} meeGle Btare «..isses 18,630 15,405 
| Screenland Unit: 
BOPOOMIGNG 6502888 ve 10,920 11,276 
| Silver Screen ....... 10,95 11,523 
E the 1,845,941 lines published in April, | Forum & Century... 2352 6.087 | a. ee te ANE a SRERE RRND 
" 936, according to Publishers’ Infor- yao sic ~— ” os 10,931 pts Socony-Vacuum Oil Co. last week lumped the bulk of its brands in national adver- Outdoor =2 
e cd nation Bureau = eVIOWS.« lle (1,590 tising under Mobilgas and coincidentally launched its seasonal "changeover" eee 2 oo ig te: 
‘ he : } nm naan * Mield & Stream ..... 22,12 21,005 
; March weeklies carried 805,235| Total group ....... 41,512 40,600 drive. This bold-lettered —, Poy Apres by Strobridge Co., Cincinnati, | Pur-Fish-Game ...... 7,439 6,721 
- : - Ora $ Sse Pale eae oe ‘ 2" = 
nes, compared with 799,696 in| Generat a 6 ener he Setener eemgenye. ssunter-Trader-Trapper 8,149 6,789 
‘ a ’ , | d | = — Hunting & Fishing... 13,154 13,211 
arch, 1936, for a gain ot 0.69 per | American ... . 29,090 26,541 National Sportsman 14.876 14.143 
4 nt. The 1937 figure, however, does | Smnevionn Bos ere 8,332 9,715 ite — hyd 1936 - _ . 1937 1936 Outdoor Life ak Ae 21144 18.581 
; 7 ‘ © oe i E eae American ome— “Sq PO" SP. EG. caves Alb Perr ee *hysical Culture . 9,254 9,228 | Sports Afield ........ 5.573 15.213 
1 a ! include the 85,151 lines published National . . 53,940 39.764 | *Extension Magazine. 7,486 8,258] *Picture Play .... . 5,247 4,433 aie _ = 7 
brink $ )y the fast-moving new Life, nor the | American Home- TOrtwnme. <sii0 es 77,815 88,954 | Popular Mechanics . 21,057 22,527 Total group ...... 104,296 115,127 
— ' smaller lineage of the New York Sp. Ed. ............ 5,963 6,000 | *Grade Teacher ...... 14,511 12,472 | Popular Science 
i ) , s for ither of which ar American Legion .... 4,425 9,427 | Graduate Group ... 7,595 5,014 oo ee er 17,506 18,176] © re 5694 5.510 
hi- % oman, for net ier or which are! arts & Decoration.... 9,534 11,676 | House & Garden ..... 55,365 10,997 | REGDOOK ... 6s cec ens 20,477 15,187 pn to oer pee *'731 
am- comparable 1936 figures available.} Asia ................. 2,087 3,312 | House Beautiful com- Scientific American . 6,662 5,262 Scan @iactes pehnlsieiep iar 2636 
‘af. The comparison also is affected by | Better Homes & Gar- bined with Home & Scribner's ......... 11,046 6,620 iin , Cire! ae 29491 2/938 
vith et Vent Whe Aenean Wesbh ig MCE ee - 41,647 32,506) Field .............. 49,344 37,643] Sports Illustrated & th at ated M whantes. 2.671 3° 832 
the fac la 3 meri un eekly | *pigy Seven Group 2.184 ‘786 )inetenctor ........:., 18.639 19,488 Amer. Golfer ... 3.838 5 865 * . ra e J Mex ‘ rp ptt 
published five issues in March, 1936,| Boys’ Life ........... 12,780 Se. Oe 2,381 5.226|Sportsman ........ 26,212 22,043 a thie hon he ls ate = 5O4 ryt 
.eainst only four this vear. Cree ee. occur ons ae ee 5,092 | *Mechanices and H: andi- co, ROR ER ECCT ETC Le 3,680 $2,557 Ko ; , em . Visit oo "gaa 1439 
sat ee eg: conga oe , _| Christian Herald. 7,882 RO.3601 Grett -soccicces cee €7S0 es ee ... 34,012 20.249) ~°CvVereian Visitor .... ' Tadals 
3 Moderate gains were recore ed bY| College Humor ..... 2,57: 2,659 | Modern Mechanix .... 13,040 13,289] “Street & Smith Com- Total gr “30.548 33.333 
Ad- most of the groups in the magazine| Cosmopolitan ........ 30,799 27,220) *Moose Magazine ..... 2,538 2,574 bination .. . 3,024 3,080 Se ee FRE We oe $5,556 
ad- eld, exceptions being outdoor and oe SAD tah rs cao a are 36,477 29,253 National Geographic . 12,510 11,238 | *Thrilling Fic tion v nit £,838 4,368 March Advertising Lineage 
a ‘ : : OER eer ee 5,679 5,543 | Nation’s Business .... 28,797 21.163] Town & Country ; 61,481 51,051 , 
ers ne ‘der agi ; ee ; dace Aden Sg Ashe ’ 61,100] | ah pagel 
ig mail order magazines. The former Esquire—National ... 67,448 47,747 | Open Road for Boys... 5,817 TSE hs Va) eee cane 28,634 13,062 Weekes . 
: | : : mn ‘ 
i a True Detective Mys- *The American Weekly 96,212 4110,816 
——— — ———— — teries int 1.532 4.571 Business Week ...... 56,366 37,955 
. See eR oo oe cet aud g Bile 110,368 105,646 
eakid mii 957.039 781,420] °GPIt «0-0... cee eeees 21,831 26,900 
INS Ch es 6, hala eal 30,720 22,169 
Women's OS ESS ere ro re et) rer 
Delineator , 5,442 10,424] Literary Digest ...... 16,408 28,207 
Farmer's Wife ... 16,478 13,717 | News Week .......... 25,279 30,516 
Good Housekeeping .. 62,351 61,966] New Yorker ......... 101,579 = 90,507 
Harper’s Bazaar ..... 87,339 87,354] New York Woman... 16,174 — ..... 
Moliang’s «...... .» 21,769 17,821 | Saturday Evening Post.174,628 180,039 
Home Arts Needle- ‘This Week ......... 29,210 +18,105 
OPREE bs vanes ... 5,684 5,982} Time .....--.-seeeee, 142,634 148,836 
Household Magazine 17,161 18,632 See hee . 
Junior League Maga- ZOtal STOUD. soe <.0 805,235 799,696 
MRM dis ae, oe 5 <. SRR «6 SOR 
Ladies’ Home Journal 58,996 61,646 *Figures provided by publisher. 
Mademoiselle ........ a eer *Five issues. 
NEE gg ee ke wwe 88 51,372 2,414 a 
Parent's Magazine ... 22,6938 21,427 
Photoplay ........... 11,884 13,144 Handles Macy Copy 
A heat gem Review ..... pet nye James M. Goodwillie, of R. H. 
ee eee , 7,219 5,83 ‘ Rigs aes -— 
ee ” 5 e oa , bate ee’ | Macy & Co., New York, advertising 
yO y EruUe Story .« > ood 28,652 23,485 
THIS WEEK” offers you a two-fold sales support. It’s wide- aad dma oes 28,859 23-489 | department, has been named to suc- 
Woman's Home Com- ceed Albert Kornfeld, Macy’s Men's 
8 read enou h to cov panion ...... ese esse 69,069 52,539 Store copywriter in charge of house 
P 8 over your best markets—yet concentrated Woman's World ...... 9,869 11,182] furnishings publicity, who has _ re- 
| ee ~~~ | signed to join Conde Nast publica- 
1 H . 9 Total @roup «...s.+. 643,063 604,514]|,. 
enough to do a merchandisable job in each. That’s because tions. 
Women's Groups -_——————- 
j ee 99 ee . Fawcett Women's Group: < ' 
THIS WEEK,” and “THIS WEEK” alone, gives you BOTH— Nollvweod Magasin 46,661 15,051| “Mahoney in New Post 
t Motion Picture com- N. J. Mahoney, Jr., has been ap- 
i bined with Movie — - pointed advertising manager of Cape 
ds sway ators she dual rete Cod Standard Times, Hyannis, Mass. 
eal agg 2a "17.990 11585 He was formerly classified advertis- 
' | ‘omantie Stories ... 14492 11.347|ing manager of the Standard Times, 
A FIRST-CLASS MAGAZINE frebachaindeteaanes a satanic 
a | : eal ats = 


with 
NEWSPAPER SALES PUNCH WE CAN'T SELL YOU THE 
INDIAN ROPE TRICK 


A magazine that’s welcomed in over 4,700,000 homes... ... But wehave some Stores); MAGIC MENU 
original ideas that are fully Runko-Malt); MAGIC SETS 
but thru 21 m 4 as effective. STUNTS INC. (United-Profit Sharing 
great metropolitan newspapers that concentrate paige ct preg tina Sus; Seneeneethaietiaasen 
* ° . I eqe minds of magic for the Everywhere); BAG 0’ TRICKS 
on your busiest markets, averaging 1 in every 3/2 families * purpose of supplying wide- (Ralston’s); E.J.MAGIC CLUB 
° Z - awake advertisers with a (Endicott- Johnson) ; MAGIC 
A magazine that presents your story in a rich color page for powerful and appealing BOXES (Champion Bread) ; 
. P sales weapon. Leading ad- CHANDU (Beechnut). 
less than '4¢ per family ... and, with newspaper flexibility, vertisers and their agencies ; 
heve discovered that Hundreds of _ of new, 
® ° © + ti i - 
lets you localize your message to fit each individual market TRICKS, PUZZLES, clever mystical magic pro 
ducts are available with 
mates. Geen” sae PRACTICAL, PROVEN 
* A magazine that attracts and holds all the family with top- LEGERDEMAIN have the PLANS OF PROMO. 
power to lift sales volume : ; 
° P ‘ ‘ Peg Peer TION. With a standing 
notch fiction and articles . . . and that wins the public’s Oo Ne ee staff of 750 Field Men for 
when applied along sound, : 
roven merchandising lines selling, contact and survey, 
shopping interest, and the dealer’s support, as only the local . ‘ STUNTS INC. offers 
The creators of STUNTS completely rounded service 
newspaper can. INC. have amply demon- to agencies and advertisers. 
strated results with such Investigate the sales-build- 
ee 9 ° . campaigns as “FUN AT COCK- ing power of MAGIC now! 
THIS WEEK” is teaching the magazine dollar to work TAIL TIME” (Scagram’s); Write for the free STUNTS 
—" ° ’ EDDIE CANTOR’S MAGIC CLUB Book telling the complete 
Overtime... Try it on yours. (Pebeco) ; THURSTON’S MAGIC story of dozens of success- 
AIR PROGRAM (Swift & ful Campaigns of our 
Co.); AL! BABA (Seeman clients. No STUNTS-man 
Bros.) ; MAGIKLUB (54 Retail will call unless requested. 


STUNTS we: 


Western Headquarters: 504 Donovan Building + Detroit, Mich. 


“THIS WEEK” MAGAZINE. 
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ADVERTISING AGE 


April 12, 1937 


‘Skid Control’ 
Features U. S. 
Dealers Drive 


(Picture on Page 30) 

New York, April 7.—U. S. Tires 
national advertising will appear in 
approximately 600 newspapers, na- 
tional magazines, farm papers and 
business publications, it Was an- 
nounced today by U. S. Tire Dealers 
Mutual Corporation. 

New copy themes will be featured, 
with “skid control” for U. S. Royal 
Master, and “safe mileage” for U.S. 
Royal. 

Other supporting activity includes 
outdoor posters, direct mail, and 
spot radio announcements. Camp- 
bell-Ewald Co., New York, is the 
agency. 


Rathbone Changes 
A. D. Rathbone, IV, formerly ad- 
vertising manager, J'ransport Topics, 
has joined the staff of Associated 
Sales Co., Detroit. 


Seaman Joins F&S&R 


Alfred J. Seaman, Jr., formerly ad- 
vertising and promotion manager of 
Franklin Shops, Inc., New York, 
has joined Fuller & Smith & Ross, 
Inc., New York. 


FULLER 


AYER AWARD WON 
BY TIMES; PRIZE 
TO MIAMI HERALD 


Philadelphia, Pa., April 6 -——-The 
Los Angeles Times was today 
awarded the Francis Wayland Ayer 
Cup offered by N. W. Ayer & Son, 
Inc., in the 7th annual exhibition 


of newspaper typography to _ the reas oy estan 2% 
daily newspaper outstanding in typo- ” —— _ anece ORNENO 8 
r * Ck SH OY Came (bs 

graphical excellence. 4 iad vane 

The Times aiso received first prize el» Hage Aang rien 
i ‘ 7 ; pr oe A as ¥ 6588 eT Omh 
in the group of 130 newspapers with 3 Pai ie iy a: 
circulations over 50,000. Second tec Ey 
award went to the New York Herald at Ay dace ee ‘zs 

ee i 


Tribune and third to the Des Moines 
Tribune. 

First prize in the group of 365 
newspapers with circulations _ be- 


Herald, Miami, Fla., second, News- 
Press, Glendale, Cal., and third, the 


new YORK 

‘» LATE CTY 

= Herald cases Tribune “ss 
' ck a . - a a 
TT . i ie! Te 
ewer: i Tie in tha of terror te Pomme Totnin erin Gemeral Electric Agrees 
Sete em wate totem te To Bargain With Lowi: 
= Leta enes = C10.WimeUhryeler Poll 
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third. 


BIG CLASSIFICATION WINNERS IN AYER TYPOGRAPHY CONTEST 


Des Moines Tribune 


7 - _ 


Cheri And (coca & wannortn 


Nazis Protest LaGuardia’s Remark 
RIVERS IN IOWA RISE TO FLOOD LEVELS==S— 


- Lene 


er 
reanglh Case ng Rave beeping.» 
yes Magers 5 


Runyon Identified 
As Zrostlik Killer 


Sane aoe eae 


fe - - " 3 
=A Lower Frane? 
ae ne Breewt Ones 


i 


A Lincoln Battles hi 


These three newspapers were adjudged outstanding among daily newspapers of 50,000 circulation and over in the 7th annual 
Exhibition of Newspaper Typography staged by N. W. Ayer & Son, Inc., at Philadelphia last week. The Los Angeles Times 
tween 10,000 and 50,000 went to the) took the Francis Wayland Ayer Cup in this class, with the New York Herald Tribune, second, and the Des Moines Tribune, 


“t ‘Yourant, Hartford, Conn. f 
Hertjeré Courant, Sartso “ |Hornell, N. Y. second, the Daily 


| Mining Journal, Marquette, Mich.; 
In the less than 10,000 circulation|and third, the Cape Cod Colonial, 

group which had 1,006 entries, first} Hyannis, Mass. 

place was given the Evening Tribune,| The Los Angeles Times featured 


“Evening Tribune” Victor 


& SMITH & ROSS 


We have great pleasure in 
presenting 
Aluminum Ore Company 


American Lumber & 
Treating Co. 


e 
The Wooster Rubber Co. 
e 
Capper-Harman-Slocum, Ine. 


as new clients of 


this agency 


444 Madison Avenue 


NEW YORK 


CLIENTS 


P. & F. Corbin 


Country Life—American 
Home Corp. 


Aluminum Company 


The Pennzoil Company 
of America 


Dos ’ » 
The Aluminum Cooking Printers’ Ink 
Utensil Co. 


The American Home The Standard Register Co 


Aluminum Ore Company — 
cal nica nt ' Detroit Steel Products Co. The Strong-Carlisle & 
Aluminum Seal Co. ? ’ ; ; 
; Emery Industries, Inc. Hammond Co. 
American Can Company Rastoria Glas Co The Templin-Bradley Co. 
American Lumber 


& Treating Co. 


Art Metal 
Construction Co. 


The Fox Furnace Co Trundle Engineering Co. 


The B. F. Goodrich Co 
Associated Tire Lines 
Goodrich and Miller 

Drug Sundries 


University School 


- Aa Virginia Hot Springs Co 
The Austin Company The Homestead Hotel 
The Bassick Company Westinghouse Electric 


& Manufacturing Co. 


Harpers Magazine 
The Bry Zlectric Co. . i 

e Bryant Electric Co Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


The Bryant Heater Co. Westinghouse Electric 


Capper-Harman-Slocum, Supply Co. 
Inc. 
Michigan Farmer 
The Ohio Farmer 
‘Pennsylvania Farme) 


Westinghouse Lamp Div. 
Lake Erie College 


West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Leisy Brewing Co 

Central National Bank Soo 

of Cleveland Lewis & Conger 

The Wood Shovel 
and Tool Co. 


Chase Brass & Copper Co Lincoln Bag Company 


Mark Cross Company 


News-Week 


Cleveland Fruit Juice Co. 
: ; The Wooster Brush Co. 
Commonwealth Shoe 


& Leather Co. New York University Nhe Wooster Rubber Co. 


CLEVELAND | 
1501 Euclid Avenue | 


modern dress, using Sans Serif head- 
ings set flush with the left of the 
column, while the Glendale News- 
Press dispensed with column rules 
and used headings set flush in Sans 
Serif type. 

Last year’s winner was the Herald 
Tribune, New York. 

Judges of the contest were B. C. 
Forbes, publisher of Forbes’ Maga- 
zine, Arthur Robb, editor Editor and 
Publisher, and William A. Kittredge, 
typographer, Lakeside Press of R. R. 
Donnelley & Sons Co., Chieago. 


Coming 
Conventions 


April 20-23—American Newspaper 
Publishers Association annual con- 
vention, Waldorf-Astoria, New York. 

April 26-28—Association of Na- 
tional Advertisers convention, The 
Homestead, Hot Springs, Va. 

April 29-May 1—American Asso- 
ciation of Advertising Agencies semi- 
annual -meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

April 30-May 1—Interstate Adver- 
tising Managers Association spring 
convention, Scranton, Pa. 

May 11-15-——Lithographers National 
Association annual convention, White 
Sulphur Springs, W. Va. 

May 14-15—Advertising Affiliation 
annual convention, Erie, Pa. 

May 17-19—-Southern Newspaper 
Publishers Association annual con- 
vention, Hotel Arlington, Hot 
Springs, Ark. 

May 18-19—-Inland Daily Press 
Association spring convention, Sher- 
man Hotel, Chicago. 

May 20-22—-Associated Business 
Papers, Inc., annual convention, The 
Homestead, Hot Springs, Va. 

June 138-17— Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City, Utah. 

June 20-23--Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 

June 20-23—-Newspaper Advertis- 
ing Executives Association annual 
convention, Hotel Pennsylvania, New 
York. 

June 21-25—-National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 

Sept. 13-16—Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 23-25—-National Industrial 
Advertisers Association annual con- 
vention, Edgewater Beach Hotel, 
Chicago. 

Oct. 10-13—Mail Advertising Serv- 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 11-15—Direct Mail Advertis- 
ing Association annual convention, 


Hotel Statler, Cleveland. 


Mathes for Silverware _ 


Rogers, Lunt & Bowlen Co., Green- | 
field, Mass., sterling silver flat and 
hollow-ware, has appointed J. M_| 
Mathes, Inec., New York, as its adver- | 
tising agency. National magazines | 


will be used. 


Shell Plans First 


Industrial Campaign 


Based on dramatized case his 
tories, a new campaign is being 
launched by the Shell Union Oil Cor- 
poration in a list of 16 publications 
as its first major advertising effort 
in the industrial field. 

The campaign, citing actual in- 
stances of solving unusual industrial 
lubrication problems, will stress 
Shell’s ingenuity and resourcefulness. 
J. Walter Thompson Co., New York, 
is in charge. 


Broughton For Self 
Averell Broughton formerly New 
York manager for Jerome Gray & 
Co., Philadelphia agency, has _ pur- 
chased all interest in the New York 
accounts he established for them, 
and opened his own agency. 


Wales Adds Frohman 


Louis H. Frohman, for the past 
three years with Frank Presbrey Co., 
joined the Wales Advertising Co., 
New York, as executive vice-presi- 
dent, April 1. 


enone ontiiinesienneanimedaniinaeammmneale 


AIH EXPRESS 


THE FASTEST WAY TO SHIP 


Rush your shipments by AIR 
EX PRESS — 2500 miles overnight, 
with prompt delivery next morning. 
Complete, nation-wide service be- 
tween 216 cities, in the United States 
and Canada. Also direct to Honolulu, 
Guam, Manila and 32 Latin-American 
countries. Low, economical cost. Pick- 
up and delivery without extra charge. 
For service or information, phone 


any office of RAILWAY EXPRESS. 
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ADVERTISING AGE 


MAYTAG, NOTED 
FIGHTING MAN, 
LEFT MILLIONS 


Newton, Ia., April 6.—The late 
frederick L. Maytag, chairman and 
rounder of the Maytag Company, 
washing machine manufacturers, 
left an estate of between 10 and 25 
million dollars, according to the will 
filed today in the Jasper County 
court. Mr. Maytag, who was 79 
years old, died last week in Los 
Angeles, where he was spending the 
winter. 

Born the son of a poor farmer, Mr. 
Maytag possessed an unconquerable 
determination, which, allied with a 
firm belief in the power of advertis- 
ing when tied up with a worthy 
product, was largely responsible for 
his ultimate success in spite of nu- 
merous early failures. In his young 
manhood he entered the buggy 
manufacturing business, turning to 
automobiles later. 

Maytag advertising, invested with 
some of the iron will of the founder 
of the company, is generally credited 
with popularizing washing machines 
and hastening acceptance, the date 
of which is fixed at about 1920. In 
insisting that the home washing ma- 
chine was more appropriate for the 
majority of homes than the laundry, 
the Maytag advertising at times 
caused offense to commercial laun- 
dries and on one occasion, at least, 
led to a rift within the ranks of the 
American Washing Machine Manu- 
facturers’ Association. 


Quit the Association 


The association agreed to confine 
advertising of members to a discus- 
sion of the merits of washing ma- 


chines. Mr. Maytag insisted on di- 


—_——— 


ille’s 210 Drug 
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Sales by these store 
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.. Still A 
$30,000,000 
Drug Market 


Louisville is only one of 
the important cities in- 
cluded in the WHAS 
Primary Listening Area 

- . @ $912,992,366 retail 


market... 


WHAS 


Edward Petry & Company 
National Representatives 


ey 
Owned and operated by The 
Louisville Times Company, 


PUBLISHERS OF 
THE COURIER-JOURNAL 
THE LOUISVILLE TIMES 


TRIPLE DUTY 


HUFF & HASKINS, Inc. 


INSURED CERTIFICATES 


LEGAL FOR TRUST FUNDS 


in the State of New Yort 


Yield 4.28% 


HUFF & HASKINS, Inc. 

se Oihese Whips Oia S| Ndefhenes WA. oo 
Huff & Haskins, Inc., Buffalo investment 
house, augments its new outdoor cam- 
paign and radio program over Station 
WKBW—pioneer institutional advertising 
in the investment field—with a strong 
local newspaper campaign tying in the 

complementary efforts. 


1% | 


recting his own advertising and 
when he continued to hurl an occa- 
sional brickbat in the direction of 
laundries, the association remon- 
strated so vigorously that the May- 
tag Company withdrew. Later, the 
company rejoined the organization, 
the founder evidently feeling that 
the advertising had served its pur- 
pose at the time at least. 

Mr. Maytag’s character also mani- 
fested itself in the determination 
with which he pushed patent in- 
fringement suits. Generally credited 
with introduction of the agitator 
method of washing clothes, he was 
quick to take alleged violators of 
his patents into courts. Some of 
these early suits are still pending. 

The bulk of the Maytag fortune 
goes to L. B. Maytag, of Colorado 
Springs, a son. Another son, E. H. 
Maytag, is president of the Maytag 
Company. 


CHARLES HALL, AGENCY 


PRESIDENT, SUCCUMBS 
Milwaukee, Wis., April 6.—Charles 
H. Hall, 59 years old, for the past 
three years president of the Burns- 
Hall Advertising Agency, died last 
week at his home here of pneumonia. 
Mr. Hall was born in Battle Creek, 
Mich., and served as assistant adver- 
tising manager for Carson Pirie Scott 
& Co., Chicago, for three years be- 
fore coming to Milwaukee in 1902. 
Organizing the Hall-Taylor’ Co., 
which later became the Hall Adver- 
tising Co., Mr. Hall in 1919 joined 
the Burns-Hall agency as vice-presi- 
dent. Survivors include his widow, 
a son, Neal Taylor Hall, South Bend, 
Ind., and a grandchild. 


|| ALBERT deMONTLUZIN, 


OUTDOOR LEADER, DIES 

Cincinnati, April 6.—Albert de 
Montluzin, 62, former local head of 
Outdoor Advertising, Inc., died last 
week at his home here. 

A native of New Orleans and a 
graduate of Loyola University, Mr. 
de Montluzin had lived in Cincinnati 
since 1898, when he was named sales 
manager of the U. S. Printing & 
Lithographing Co. He retired as 
vice-president of Outdoor Advertis- 
ing Co. two years ago. He was a 
member of the Rotary and The Ad- 
member of the Rotary and the Ad- 
past president of the latter organiza- 
tion. 


MILLER SUFFERS 
FATAL HEART ATTACK 


Stratford, Conn., April 6.—William 
H. Miller, 67, manager of the agency 
sales division, Pratt & Whitney Di- 
vision of Niles-Bement-Pond Co., suc- 
cumbed last week to a heart attack. 
Mr. Miller had been connected with 
this firm for 47 years. 


H. P. HUBBARD DIES 
Springfield, Mass., April 6.—Harold 
P. Hubbard, formerly advertising 
manager, Springfield Daily News and 
later with the James McKinnon Co., 
died recently at his home here. He 
was 44 years old. 


Press’ Pantry 


Survey Put on 
Sound Slides 


Chicago, April 6.—The Cleveland 
Press followed up pictorially release 
ot its fourth annual “pantry inven- 
tory” with a luncheon at the Medi- 
nah Club Friday at which the local 
Scripps-Howard office was host to 63 
Middle West food advertisers and 
agency executives. 

This was the first of the showings 
to be given in offices of manufactur- 
ers and agencies in various parts of 
the country. Harry Camp, national 
advertising department of the Press, 
presented the series of slides detail- 
ing the preparation and taking of the 
inventory. 

A transcription, run off with the 
slides, highlighted salient points in 
the tabulations for various groups 
and compared Cleveland figures with 


McCormick to Macfadden 


John F. McCormick has joined the 
eastern staff of Macfadden Detective 


Group. He was previously with 
Delineator and Federal Advertising 
Agency. 


Cincinnati and Minneapolis surveys. _ 


Byron H. Goodwillie (left) Chicago Scripps-Howard manager, welcomes Harry 
Camp, of the advertising staff of the Cleveland Press, and John Irvine, advertising 
director, on their arrival last week to make the first visual presentation of the 


annual "Pantry Survey" staged by the newspaper. 


Manson Joins BSF&D 


Douglas C. Manson, formerly as- 
sistant general manager of Sunday 
Courier, Poughkeepsie, N. Y., has 
joined the copy department of 
Brooke, Smith, French & Dorrance, 
Inc., New York. 


2 “Legion” Changes 
Thomas O. Woolf, of the New York 
office of the American Legion 
Monthly, and Arthur C. Doyle of the 
Chicago office April 1 took over the 
—" area for the veterans’ maga- 
zine. 


put money. 


Look Sal Phis| 


The sensible, foresighted investor makes sure, in advance, of the soundness and 
the productive capacity of the property or the enterprise in which he is asked to 


Advertising is an investment—an investment of money in the making of busi- 
ness for persons who sell goods, properties or services. 


The soundness and the productive capacity of an investment in advertising in 
the best of all media—the daily newspaper—hinge upon the field, the extent and 
the quality of the newspaper’s circulation. 


That newspaper’s coverage must embrace multiplied thousands of homes whose 
families have both the means and the will to buy—if an investment in its adver- 
tising space is to be sound and productive of worth-while returns. 


The long-headed advertiser—whether retail merchant, or producer or distribu- 
tor of products on a national or regional scale—will strive to impress his sales 
message upon such homes, such families, throughout a region and its main mar- 
ketplace whcse resources and interests are many, varied and rich. 


Such a region is South and West Texas. 
Such a marketplace is that region’s metropolis, San Antonio. 


Such newspaper media—that go into its many thousand homes, and are read 
and trusted and followed there, as the reward of long, sturdy service to those 
families—are The Express and The Evening News. 


Let advertisers look into these statements, and into the sound economic con- 
ditions, the great business potentialities, to which they relate. 


Like the purchaser of any commodity, the buyer of advertising lineage desires, 
and is entitled to, the largest possible return upon his advertising dollar. 


For the broad, rich, excellent market that centers in San Antonio, he will find 
quickly and surely that the largest possible return upon his advertising appro- 
priation is to be had only if the bearers of his sales-messages are the home-go- 
ing, family-read San Antonio Express a nd San Antonio Evening News. 


3,326,064 


Lines of Paid Advertising for First 3 Months of 1937 


238,684 


Lines More Than for the Like Period of 1936 


Almost a guarter-million lines gained. This carries on the big gain 
made in 1936—2,071,269 lines over the lineage for 1935. 


San Antonio Expre 
SAN ANTONIO EVENING NEWS 


Texas’ Foremost Newspapers 


$3 
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ADVERTISING AGE 


April 12, 1937 


THESE ARE WFBR 
CONFIDENCE MEN 


Maryland listeners 
have confidence in 
what they say 


All too often unknown and un- 
named are the station announcers 
-the men whose voices carry your 
advertising message to the listen- 
ing public. Not so at WFBR. 
Carefully chosen, painstakingly 


trained, WFBR’s announcers merit 
the title “Confidence Men. 


SOCIAL SECURITY NUMBER 


577-05-8572 


RALPH POWERS, after 3 years of N.Y. 
U., became a cub reporter. Tried car- 
tooning, film-booking in Hollywood, and 
“barking” on Broadway. Decided to try 
“barking” into a mike and made good 
as announcer. Now in Baltimore at 


WEFBR. 


SOCIAL SECURITY NUMBER 


212-09-2763 


NELSON BAKER graduated from a 
Baltimore high school where he took 
part in dramatic and athletic activities. 
Worked in the editorial department of 
a Baltimore newspaper. Sang profes 
sionally in Baltimore. Joined the WFBR 
announcing staff in 1935. 


SOCIAL SECURITY NUMBER 


212-09-2758 


HENRY BLANC jumped from college 
to microphone in San Francisco 10 
years ago. After 3!/2 years in Frisco 
and 5 in Portland, Oregon, he heard 
the ‘call of the East'’ and settled in 
Baltimore, joining the staff of WFBR. 


Protecting Public Confidence 

WFBR_ protects” public confi- 
dence by a quiet, unobtrusive cen- 
sorship of what announcers may 
announce. No liquor advertising. 
No station-break announcements 
for laxatives during evening hours. 
No “phoney” offers. No controver- 
sial subjects. No “knocking” of 
competitors. No comparative 
prices. 


Next Week: More 
Confidence Men 


In Ballsonore, ia 


aise es 


sS rt va ; 


7 Getting Personal 


Dr. William E. Weiss, chairman of the board of Sterling Products, 
Inc., New York, has sailed for Europe where he will linger until after 
the Coronation. . . 

The Order of Merit of the Republic of Chile has been awarded to 
Frank C. Page, v. p. in charge of advertising of International 
Telephone & Telegraph Co.; Ed- 
gar D. Thornburgh, assistant v. ~ et eee = 
p.; and Alexander M. McLennan, LAW GETS WEISS 
assistant a. m. Alfonso Grez, 
Chilean consul general, did the 
honors. The awards are a mark 
of recognition for the services 
rendered by the trio in behalf of 
the Chilean Products Exposition 
last November. . 

Bill Hedges, of WLW, and Mrs. 
Franklin H. “Spats” Johnson 
were coupled in an item in this 
column last week by the not-so- 
inspired make-up man. The para- 
graphs were to have run sepa- Chief James E. Davis, Los Angeles, 
rately, of course, and their un- “tags Lewis Allen Weiss, general man- 
intended juxtaposition brought ager, Don Lee Broadcasting System 
blushes to the cheek of ye edi- (right), with a gold badge as honorary 
ion. ? police lieutenant of the Coast City. 

David Smart, publisher of : 
Esquire and Coronet, left last Monday for a two weeks’ trip to Europe. 
He is going, he said, just for the ride, and to take a needed rest. . . 

Senator Arthur Capper, the publisher, has been involved in so many 
important “operations” he went through one on his appendix, April 2, 
almost casually. First he delivered a broadcast, then he went to the 
hospital in Washington, D. C. A few hours after the appendectomy 
visitors were amazed to find him calmly reading a newspaper. . . 

A. L. Salisbury, v. p. of Reincke-Ellis-Younggreen & Finn, is now 


EWALDS WHERE THE PALM BREEZE ——ome : 
7 


Detroit agency executive, Henry T. Ewald squints over the scenery of Palm Springs 
during a recent visit to the California resort. Around him are his son-in-law, 
Brewster Loud, (left), Mrs. Ewald, and Mrs. Loud. 


managing very well without his appendix, having had it removed at the 
Evanston Hospital. Walter F. Zimmer, president and treasurer of 
Zimmer-Keller, Detroit, took the Washington limelight last week when 
he was called to testify in the Atlas Tack Corporation stock investiga- 
tion before the Securities Commission. He indicated that his dabbling 
in the Atlas issue was profitable—he told the Commission he bought 
the stock at 9 and sold it three months later for 23... 

Mrs. Valeria Bertha Fitch, of Turco Paint and Varnish Co., and 
member of the Philadelphia Club of Advertising Women, is chairman 
of the Eastern Advertising Women’s Conference to be held April 17-18 
in that Eastern city. Members of all women’s advertising clubs on the 
Atlantic Seaboard have been invited for the many business and social 
activities planned. . . 

Reversing the usual procedure, publishers and executives of news- 
papers represented by Guy S. Osborn, Scolaro & Meeker, turned out 
at the Skyline Club, Chicago, last week-end to honor two of Mr. Osborn’s 
partners who have completed their 20th year of association with him 
Grey Sullivan, vice-president at Chicago headquarters and Joseph R. 
Scolaro, vice-president in charge of the Detroit office... 

The Marvin Harms (Young & Rubicam) of Wilmette, are building 
a new home in Indian Hill. 
Paul White, special features 
head of CBS, and Sue Hammond, 
NBC dramatist, were married at 
Clarendon, Va., and are now on 
their way to Europe... 

Frederic William Goudy, w. k. 
type designer, was given the an- 
nual medal award of the Ulster- 
Irish Society of New York for 
being the “outstanding person of 
Ulster-Irish descent” during the 
past year. Secretary of Labor 
Frances Perkins made the pres- 
entation. . . 

Walter Burke, office manager 
Glad to get back on U. S. soil, Charles of McCann-Erickson, San Fran- 
J. O'Malley, president, O'Malley Adver- 
tising & Selling Co., Boston, is caught 
by the candid cameraman docking with 
his daughter, Lucille (left) and his sis- 

ter-in-law, Mrs. Genevieve Moore. 


VIEWS RUSSIA 


cisco, has taken a tip from the 
streamlining vogue and has de- 
signed a modern streamlined 
traveling postoffice for agency 
use. The device is mounted on 
rubber-tired rollers and_ travels 
swiftly through doorways, maneuvering easily around the most tangled 
office traffic. Its classification facilities preserve all magazine covers 
and keep freshly drawn art-work intact. . . 

Captain William B. Mashbir, of the national advertising staff of the 
Philadelphia Daily News, has long been regarded as a contirmed bache- 
lor by his friends. But ’taint so. Billy was married to Janet Ross last 
week, and has been honeymooning in Maryland. 

Jim Meigs, Western manager for The American Weekly, escaped 
with his life from a ruptured appendix and after five weeks in the hos- 
pital has left for Arizona to recuperate. . 


COUPON BACKS CASH ADVERTISING ALLOWANCE 


SEES Ws af SSH, AS ee et 


36° 


eAdmiracion -Advertising (ertificate 


36° 


NON -ASSIGN ABLE OR OTHERWISE TRANSFERABLE 


E HEREBY mate available to all customers “on proportionally equal terms” an adver 
tising allowance of thirty-six cents ($36) on cach standard shipper of six only combination 


packages of Admiracion (Olive Oil or Foamy Oi 
To avail himself of this phenomenal cooperative 
TEN PERCENT of the RETAIL PRICE of 
to do ts— 

(1) Read the back of this certificate; let us know 
what size mats to send you and use them in 
your local newspaper advertising any time 
betweea April t, 1937, and June 30, 1937 


N.J., not later than July 31,1937. < 


36° —.. (S A M 


1) Shampoo and Admiracion Hair Tonic. 
advertising offer, which is equivalent to over 
the combination package:, all the retailer has 


(2) Send us the complete newspaper page, show 
ing the name and date of issue, together with 
your Admiracion advertising certificates 
which will be honored at face valuc, up & 
but not in excess of the actual com of news 
paper space used - 


Since this Admuracion advertising certficate 1s mon-assignable or otherwise transferable, Admire 
cion Laboratories, Inc., reserve the right to demand proof of the purchase entitling the retail 
advertiser to the advertising allowance and proof of his actual advertising expenditure 


ImporTANT: Claims for cooperative advertising allowance must be presented, in accordance 
with the foregoing conditions, to Admiracion Laboratories, Inc., at their home office in Harrison, 


P LE) 


(Signature of corporation officer or propricter) 3 6 


HEE HEEESERETE sees HE ee eS } 


Bearing the Robinson-Patman act conforming phrase, “on proportionally equal 


terms,"’ Admiration Laboratories, Inc., Harrison, N. 


J., is issuing this dealer 


coupon, giving each dealer 36 cents allowance for co-operative advertising on 


each combination shampoo and h 


air tonic package he purchases. 


Certificates 
to Stimulate 
Dealer Copy 


Harrison, N. J., April 8.—To en- 
courage dealer newspaper tie-ins with 
its magazine, newspaper and radio 
advertising, Admiracion Labora- 
tories, Inc., has developed a non- 
assignable advertising certificate 
worth 386 cents which is enclosed 
with each shipment of six combina- 
tion packages of its shampoo and 
hair tonic. 

On submission of checking copies, 
the certificates are honored at their 
face value, though not in excess of 
cost of the space used. The company 
also provides the dealers with mats. 

The advertising certificate plan 
was launched as part of a new pro- 
motion based on a combination pack- 
age of Foamy Oil shampoo and hair 
tonic valued at $1.10 which will retail 
at 59 cents. The certificates will re- 
main in foree until July 31, 1937 
The plan, believed by the company 
to meet restrictions of the Robinson- 
Patman Act, will insure adequate ad- 
vertising where stocks are heaviest. 


Newspaper copy provided dealers 
emphasizes the same theme used in 
Admiracion advertising in Cosmo- 
politan, Good Housekeeping, McCall's, 
Modern Romances, Modern Screen, 
Pictorial Review, Radio Stars, Satur- 
day Evening Post, Screenland, Sil- 
ver Screen and in 22 newspapers. 

The same sales points will also be 
exploited in a new radio program 
making its premier on the Mutual 
Broadcasting System April 18. 


Parsons Names Kay 


The Parsons Co., Newton, Ia, 
manufacturer of ditchers, trench ex- 
cavators and road machinery, has 
named J. Roland Kay, Inc., Chicago, 
to handle its foreign advertising ac- 
count in England, South Africa and 
South America. 


Hart Promoted 


Wilbur B. Hart, formerly in charge 
of the Chicago office of The Elks 
Magazine, New York, has been ap- 
pointed advertising manager. He 
will be located in New York. 


Upp Goes to Seattle 


EK. E. Upp, formerly of Akron, O., 
has been named advertising man- 
ager of MacDougall & Southwick Co., 
Seattle, Wash., department store. 


New Market for 


HINDS 


HONEY AND AL 


(Not the old 


MOND CREAM 


duplication) 


Say you start out with a national mag- 
azine list like Hinds’—total circulation 


28,321,901. 


And then the big idea is to add what 


will be most profitable. 


won't be!— it’s not s 


Therefore William 


Duplication 
trictly adding. 


Esty & Co., the 


Hinds agency, put on The Household 
Magazine. Its circulation of 1,875,000 
is in Small Town America specifically. 
. . . Least chance of overlap with the 


rest of the list. . . . 


Strongest certainty 


of getting out beyond the vanishing 
point of metropolitan-appeal circulation. 


... Thus getting in 
Market Via Housen 


THE 


to mostly ALL-NEw 
OLD. 

Is YOUR list 

as good as your 


Distribution? 


HOUSEHOLD 


MAGAZINE Arthur Capper, Publisher, Topeka, Kansas 


New York Chicago Detroit 


San Francisco 


Cleveland 
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fl April 12, 1937 
| SPONSORS FIND 
SHIFTING FAST 
) 
| a 
(Continued from Page 1) 
as broadcasts of major league games, 
have already been described in 
= ADVERTISING AGE. Kellogg has added 
a Tris Speaker to its baseball staff. 
a John Harrington, who will divide 
4 announcing duties with Speaker and 
Mordecai Brown, is making the 
Southwestern trek with the Cubs 
; and Sox. The season’s shows will 
cost Kellogg an estimated $125,000. 
— Kellogg also is setting the stage 
ers for an invasion of the baseball world 
in on a more extensive scale in the 
no- future. It sponsored the spring 
l’s, ' exhibition series of the St. Louis 
en Cardinals over WMFJ, Daytona 
ur Beach, Fla., this year and is re- 
Sil- ported to have signed up for 1938. 
. It will also sponsor games of the 
be San Antonio club of the Texas 
am League over KABC, San Antonio, 
ual paying $5,000 for non-exclusive privi- 
leges. 
General Mills, Inc., and Socony- 
Vacuum Oil Company, which have 
arranged for joint sponsorship of 
la., games in a large number of markets, 
ex- \ including all in the American Asso- 
has ciation, for which they paid $50,000, 
£0, will be represented in Chicago by 
ac Station WBBM. 
ind Among other games’ sponsored 
alternately by General Mills and 
Socony-Vacuum will be the Detroit 
Tigers’ home games over the Michi- 
rge gan Network; Cleveland Indians 
ks cver WHK-WJAY; St. Louis Car- 
ap- dinals over a number of stations, 
He including KWkK, St. Louis, and 
KBTM, Jonesboro, Ark.; Cincinnati 
Reds over WHIO, Dayton, as well 
as WCPO, Cincinnati; Oakland Oaks 
Oo over KROW, Oakland; Kansas City 
an- 
Co., 


MARKET! 


Don’t take our word for the 80- 
million-dollar buying power of the 
23 Major Colleges. Their progres- 
sive newspapers offer an effec- 
tive medium for test campaigns. 
Backed by the publications’ intel- 
ligent merchandising help, your 
testing will prove an eye-opener. 
Learn thé potentialities of this 
CONCENTRATED college mar- 
ket. Our comprehensive survey,“7 
Keys to an 80-Million-Dollar Mar- 
ket,” will give you the data to 
plan an effective test campaign. 
Write for it. 


) 


sas 


cisco 


R. J. Schaefer, president, F. & M. Schae- 
fer Brewing Co., New York, rec sives the 
gold award for the most effective tin 
container design in the recent All-Ameri- 
can Packaging Competition. The award 
is being presented by Lou Newquist, 
assistant to Charles Breskin, executive of 
the company sponsoring the award. 


PRETTY KITTY 
IS RENEWED FOR 
WONDER BREAD 


New York, April 7.—Continental 
Baking Co., Inc., has renewed, effec- 
tive April 12, its contract covering 
“Pretty Kitty Kelly,” five-weekly for 
Wonder Bread, over 39 CBS sta- 
tions. Starting April 26, the pro- 
gram will be shifted Monday 
through Friday from 6:45-7 p. m. to 
1:15-1:30 p. m. CNYT will rebroad- 
cast from 4:15 to 4:30 p. m. Ben- 
ton & Bowles, Inc., ts the agency. 

Burns & Allen with Ray Noble’s 
orchestra start Monday on a coast- 
to-coast NBC Red network program 
of General Foods Corporation, fea- 


Blues over KXBY, Kansas City; New 
York Yankees over WNEW, New- 
ark; Seattle over KIRO; Milwaukee 
over WISN; Nashville over WLAC; 
Birmingham over WBRC _ and 
WSGN; Columbia, S. C., over WIS; 
Indianapolis over WIRE; Colum- 
bus Red Birds over WBNS; Mont- 
gomery, Ala., Southern League 
games over WSFA; New Orleans 
(road games only) over WDSU; 
Syracuse games over WSYR; Louis- 
ville Colonels over WHAS; Atlanta 
over WGST; Philadelphia over 
WCAU; Boston over the Colonial 
Network. 


Old Gold Steps In 


P. Lorillard Company will sponsor 
Chicago games over WGN, replacing 
the Walgreen Company, drug chain, 
which will content itself with spon- 
sorship of “Dugout Interviews’ be- 
fore each game. The Chicago Na- 
tional League Baseball Club itself 
will sponsor a similar series over 
WBBM. 

General Mills, Inc., will sponsor 
Chicago games over WIND, while 
Texas Company will be on the air 
over WCFL, with the veteran Hal 
Totten, formerly with WMAQ, as the 
announcer. WMAQ, first to broad- 
cast Chicago baseball, will be silent 
on this subject this year. 

Peerless Brewing Company, of 
Washington, Mo., will sponsor broad- 
casts of the Springfield Western 
League club this year as an opening 
wedge for introduction of Cardinal 
beer. Station KGBX will carry the 
night games, and KWTO the day. 
In spite of its NBC tie-up, KGBX 
expects to be able to clear time for 
100 games of the 150-game schedule. 

Mack Baking Company, Bangor, 
Me., will sponsor games of the Ban- 
gor club of the Eastern League, 
most of which are played on Sun- 
days and holidays. R. M. Wallace, 
program director of WABI, the sta- 
tion selected, made the significant 
comment that “we are giving consid- 
erable thought to broadcasting of 
local soft ball games as the players 
are composed of business men.” 


Restrictions on Broadcasts 


Station KALB, Alexandria, La., 
will broadcast most of the home 
games and some of the road games 
of the Alexandria Aces, 1936 cham- 
pions of the Evangeline League. 
W. L. Waltman, of KALB, explained 
that it is necessary to get special 
permission for each broadcast, which 
slows up sponsorship considerably. 
Like most other stations, KALB 
also capitalizes on results of major 
league and cther games by securing 
sponsors for broadcasts in the late 
afternoon. 

The road games of the Pittsburgh 
Pirates will probably be carried, as 
in the past by Stations WJAS, KQV 
and WWSW, sponsorship still being 
indefinite. 

Station KGEZ, Kalispell, Mont., is 
planning to carry games of the City 
League, which opens May 10. Don 
Treloar, station manager, com- 
mented that the local club does not 
charge for broadcasting privileges, 


but encourages it. 

“Two years ago we broadcast 15 
games and then quit,” said Mr. Tre- 
loar. “In following games, attend- 
(Continued on Page 43) 


turing Grape Nuts, 8 to 8:30 p. m., 
EST. Young & Rubicam, Inc., New 
York, is the agency. 

Also effective Monday is the re- 
newal of “Fibber McGee and Molly” 
for S. C. Johnson & Son, Inc., fea- 
turing Johnson’s wax and allied 
products. The period is Monday, 9 
to 9:30 p. m., EST, on the NBC-Red 


George Burns and Gracie Allen, comedy 
team, open a new half-hour weekly series 
for General Foods’ Grape Nuts April 12 
over an NBC Red network of 69 stations. 


network. Needham, Louis and Bror- 
by, Inc., Chicago, is the agency. 
“Famous Jury Trials,” The Men- 
nen Co., Newark, has been renewed 
effective Monday on Mutuals WOR, 
WLW, WGN and WAAB, Monday, 
10 to 10:45 p. m, EST. H. M. 
Kiesewetter Advertising Agency, 
Inc., New York, is in charge. 
Pontiac Motor Co. has renewed 
its contract with CBS, effective 
April 12, carrying Kathryn Craven’s 
“News Through a Woman’s Eyes” 
into the summer. The news is 
broadcast Monday, Wednesday and 
Friday from 2 to 2:15 p. m., EST, 
and is rebroadcast at 3:30 to 3:45 


Pp. m. MacManus, John & Adams, 
Inc., Detroit, handles the account. 

The Bayer Company, aspirin, 
starts a new Wednesday program 
on the NBC-Blue network featuring 
Helen Menken, legitimate actress, 
replacing Ethel Barrymore. Black- 
ett-Sample-Hummert, Inc., handles 
the program. 

Liggett & Myers Tobacco Co, 
April 14 brings Lily Pons to the 
Chesterfield series on a nationwide 
Columbia network. Andre Kostela- 
netz’ chorus and orchestra continue 
on the same program, broadcast 
Wednesday, 9 to 9:30 p. m., EST. 
The Newell-Emmett Company, Inc., 
New York, is in charge. 

The swing of “Universal Rhythm,” 
starring Richard Bonelli, Alex Tem- 
pleton, the Landt Trio, Curly Mahr 
and Rex Chandler’s orchestra to 
Columbia April 17 puts all Ford 
broadcasts on Columbia wires. NBC 
was unable to clear enough stations 
Saturday to accommodate. Ford 
Dealers of America hereafter is 
scheduled for Saturday, 7:30 to 8 
p. m., EST, on CBS. N. W. Ayer & 
Son, Inc., is the agency. 

On April 18, Admiracion Labora- 
tories, Inc., shampoo and hair tonic, 
starts a new program, “Tim and 
Irene” with Bunny Berigan and his 


orchestra, on the MBS network. 
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Food for thought is the fact that 
WGAR earries twice as mueh 
food and grocery product adver- 
tising as its nearest local compet- 


itor. Time for more? Yes! Yours! 


W:-G-A-R 


CLEVELAND’S FRIENDLY STATION 


John F, Patt, Vice-President and General Manager 
Edword Petry & Company National Representatives 
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ADVERTISING AGE 


April 12, 1937 


PPOSE PRICE 
INCREASES BY 
WIDENED SALES 


(Continued from Page 1) 


to or higher than wage rates paid 
in the community for comparable 
work requiring the same skill and 


efficiency. 

In October a plan was adopted for 
adjustment of employe earnings to 
living and, in line with the 
trend, 2 per cent has been added to 
wages on this account aside from 
a 6 per cent dividend issued under 
the General Profit Sharing Plan. 

More volume and more advertis- 
ing without a definite boost in 
price is planned by the Pepsodent 
Co., Chicago, said Stuart Sherman, 
vice-president and director of adver- 
tising. 


costs 


Competition will be met in spite 
of increased raw material costs. 
Mr. Sherman also pointed out that 


the price on one of the firm’s prod- 
ucts, an antiseptic, had recently 
been lowered rather than raised. 
Indicative of the attitude of the 
automobile industry and allied fields 


is a statement by Alvin Macauley, 
president, Packard Motor Car Co., 
Detroit, and the Automotive Manu- 


, 


facturers’ Association, that although 
his company has not yet defined any 
new policy, a raise in the future is 
believed inevitable. 

As indicative of the trend in the 
parts industry it was pointed out 
that in Cleveland, the price on Wil- 
lard Batteries last week was again 
boosted for the second time in 5 
months and such increases are gen- 


eral throughout the battery indus- 
try. 
Princess Pat Expands 
Princess Pat, Ltd., Chicago, is 


steadily adding magazine and news- 
paper space, Mrs. Patricia Gordon, 
president, said, as well as augment- 
ing its nation-wide network show. 
“Taxes, especially the 10 per cent 
excise tax, are difficult to absorb in 


this popular priced line,” she said, 
“but it is hoped that increased 
volume from added national adver- 


tising will offset 
No increase in 

at present. 
Executives of Tattoo, Inc., also of 


mounting costs.” 
price is planned 


Chicago, said that prices for this 
company’s products are fixed and 
would remain unchanged. 


Beyond a slight rise in the sugar 
market which would not seriously 
affect manufacturing cost, the Wil- 
liam Wrigley, Jr., Co., Chicago, sees 
no cause for alarm, a spokesman 
for the company said today. 


“mploye morale, with excellent 
wage and working conditions, re- 
mains good and this organization 


HELP—PACIFIC COAST 


Young man compelled to move _ to 
Pacific Coast available—Background: 
economic and sales research, adver- 
tising manager and outstanding adver- 
tising salesman. Interested in connec- 
tion as Branch sales manager, Agency 
New Business or Contact man. Pub- 
lishers Representative or Redio Station 
Sales Manager on Pacific Coast. An- 
pointments can be mede in New York. 
Chicaqo or Pacific cities. If you need 
intelligence. good sense and capacity 
for hard work let‘s talk it over. I am 
not interested in “schemes” but if you 
have an honest business that needs 
“push"’ write me. 


Box 1093, Advertising Age. 


LAYOUTS +-DUMMIES > MASKING 
PHOTO MOUNTING « every paper- 
joining need. 

TRY BEST-TEST FOR CLEAN, 


Ohevents- 
WRINKLING 
CURLING 
SHRINKING 


FOR FREE SAMPLE, WRITE 


UNION RUBBER & ASBESTOS CoO. 


MODEL MAKES SALES FOR GAR WOOD 


This diminutive Gar Wood hydraulic scraper has been launched on a nationwide 


dealer tour to demonstrate features of the track-type tractor. It is identical in 
all details with the “big brother being viewed by Jack B. Haile, general manager 
of the Gar Wood Industries, Inc., Detroit, road-machinery division. 


Advertising does not and 
will not refer to price. 

Increase in buying 
large portion of the 


has escaped the 
of labor troubles. 

The Kraft-Phenix Cheese Corpora- 
tion, Chicago, whose prices are al- 


current epidemic copy 
power for a 
nation’s work- 


most entirely dependent on those of|ers to compensate for present and 
raw materials, does not foresee any] anticipated higher prices can be 
substantial boost in the coming|seen in company reports, such as 
year, according to a statement by J.|/the General Electric Co, statement 
lL. Kraft, president. referred to and in news of wage 
Top Now For Cudahy | boosts. 

The Atlas Life Insurance Co., 

Prices of meat and allied products |myjca Okla.. has recently put into 
have reached a crest that will hold effect. a plan whereby all profit 
for some months to come was the above the usual $1 dividend on 
belief of F. E. Wilhelm, general shares is to be divided equally be- 


sales manager, Cudahy Packing Co., 


de : tween stockholders and employes. 
arengy- aot - sprees the past J. Burr Gibbons, vice-president, 
rise largely to highet labor costs termed this a move toward solution 
and added that prices in this field 


were at the top of consumer accept- 
ance. 
Increased 
and wages, 
distribution 


costs of raw materials 
plus inability to lower 
costs in this market 
were placed as reason for an in- 
evitable price rise in the products 
of the Morton Salt Co., Chicago, by 
Daniel Peterkin, president. 

Such a rise, Mr. Peterkin empha- 
sized, will be due to necessity and 
not to desire. 

Prices on units produced by Gen- 
eral Household Utilities Co., Chi- 
cago, have been and will again be 
raised, due in part to increased 
costs on steel, copper and_ labor, 
Tod Reed. advertising manager, 
said. 

It is believed such a boost would | 
have a stimulating effect upon the 
sales of long term purchases as re- 
frigerators, but would work against 
purchases of radios or similar items 
bought on “emotion.” 

No standard list price is main- 
tained by this company and adver- 
tising copy will not refer to any in- 
crease. This organization believes 
that they can meet competitors’ 
prices and are therefore equipped to 
follow the trend. 

Harvester Holds Firm 


was fore- 
on prices of the International 
Harvester Co., Chicago, a spokes- 
man for the firm said today. 

Unfilled orders, taken at the pres- 
ent price, will keep the company ee 
busy for months to come, 

However, wages have been raised 
and inasmuch as this item consti- 
tutes 80 per cent of manufacturing 
cost, a future rise is possible, al- 
though not desired by the company, * 
which considers the farmer the hard- 
est of all customers to sell in this ; 3 : 


No immediate increase 


cast 


respect. 


SPEEDY RESULTS 
AT ALL DEALERS 


TRENTON, N. J. 


@ Time was when cigarettes were sold 
only in tobacco shops. Their distin- 
guishing emblem was a wooden In- 
dian which held invitingly a bundle 
of wooden cigars and urged you to 
buy with upraised tomahawk. 

A strange sales psychology to be 
sure, but it did serve three useful pur- 
poses. It reminded smokers to buy 
tobacco. It told them where to buy it. 


of the capital-labor problem, as wet! YW bd 4 
orris redit 


as toward a higher standard of liv- 
ing and increased buying power for 
employes. 

A recent wage 
cents per hour for workers in the 
Hormel Packing Co., Austin, Minn., 
not only boosts the purchasing 
power of the packing house em- 
ploye but maintains a situation that 
will permit workers in other indus- 


tries to buy one hour of his labor | 


in exchange for one hour of their 
own, said Jay A. Hormel, president. 

Minimum wage for men in the 
Minnesota plant is approximately 
$105 per month, which places the 
buying power of this type of worker 
on a par with the average of those 
in other fields. 

Comparison of current average 
wages and prices showed lower dol- 
lar costs today than in 1914 on 20 
machine made items, according to a 
pamphlet, Technology and the Ameri- 
con issued by John 
O'Leary, president, Machinery and 
Allied Products Institute. 

Clothing, house furnishings, 
mobiles, drug and_ toilet articles 
were studied by the Institute in 
this survey on improvement of con- 
sumer buying power through tech- 
nology. 

Additional figures 
while the cost of living was 40 per 
cent higher in 1936 than in 1914, the 
average factory worker’s hourly 
wage was 2% times as high, and 
weekly wage almost twice as high. 

Technological benefits listed in 
conclusion were a greater variety of 
commodities, adequate supply for 
demand, higher wages, lower prices 
than would obtain without’ tech- 
nological efficiency, a rise in qual- 
ity, and in the purchasing power 
of income. 


Consumer, 


auto- 


increase of 9) 


Now Given on 
Macy Parchases 


7.—Credit at 6 
purchases 


New York, April 
per cent per annum on 
of durable goods will be available 
to customers of R. H. Macy Co., 
ithrough the Morris Plan Bank on a 
new arrangement effective today. 

Macy’s has for years maintained 
a strictly cash policy which insofar 


as they are concerned will not 
change with the new plan. The 
store does not guarantee any ac- 


count taken by the Morris Bank and 
in no way becomes a party to the 
credit transaction, save that a bank 
representative will be located in the 
store. 

Bank financing will be available 
in amounts over $200 for such pur- 
chases as furniture, floor coverings, 
radios and kitchen equipment. 
Credit application is made at the 
bank. When approved, the customer 
is given the money by the bank rep- 
resentative at the store who con- 


cludes the transaction. 
For the present, the plan is con- 


indicated that | fined to Macy’s, although bank offi- 


cials said that similar arrangements 
with other stores were possible in 
the future. 


WORL, WCOP Merge 


With the appointment of Gerald 
Slattery as general manager of both 
stations and purchase of a large in- 
terest in WORL by WCOP, an affili- 
ation has been effected between these 


two Boston, Mass., stations. Both 
will continue to maintain separate 
studios. 


“TOBAC ES 


Pa f 


It advertised right outside the place 
where the sale was made. 

Now cigarettes are sold...we nearly 
said, “Everywhere.” But that would 
not be true. They are sold in shops 
whose principal business is drugs, 
groceries, candies, stationery, restau- 
rants —the list is endless. 

These shops, for most part, huddle 
together in naborhood shopping cen- 
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SPONSORS FIND 
BASEBALL MAPS 


SHIFTING FAST 


Continued from Page 41) 


slipped badly, with the result 

we were asked to resume broad- 
Floyd J. Keesee, of Station WESG, 
N. Y., reported that Cobakco 
3read and Southern Oil Company 
iave signed for joint sponsorship of 
ames of the Elmira Pioneers of the 
New York State League, including 
road as well as home contests. The 
road games will be “recreated” over 
Western Union wire. WESG oper: 
es only during the day and develop- 
vent of night basebal! has reduced 
baseball activities considerably. 

8B. F. Goodrich Company dealers 
will sponsor games of the Albany, 
club, farm of the St. Louis Car- 


Kimura, 


Ga., 


dinals, over WGPC. Hammond B. 
Smith, station manager, explained 
that while the club does not make 


a cash charge for broadcasting privi- | 


leges, it does exact pay in the form 
of publicity. 

While professional 
Evansville, Ind., perished with the 
passing of the old Three-I League, 
WGBF, of that city expects to in- 
dulge in considerable broadcasting 
of softball games. 

“We believe that softball has been 
developed to a greater extent here 
than almost anywhere else,’ com- 
mented Clarence Leich, director of 


the station, “due to the co-operation 


baseball in| 


poration gives effective emphasis to the 
always popular weather subject with cen- 
tral illustration of a rubber-booted duck 
| holding a bottle of Calvert under his 
wing. 


April display of Calvert Distillers Cor- | 


| 


| 
| with the corresponding divisions of 


|the Chrysler, Briggs. Servel and Sun- 
| beam plants. Teams of exceptional 


|caliber have been developed and 
|public interest in the games runs 
high. Games are played three or 


|}four times a week at 7 p. m. at 
|Bosse Field under floodlights. We 
have no difficulty in selling these 
games to local sponsors.” 

While WBAL, Baltimore, is unable 
to carry night games because of its 
synchronization with WJZ after 9 
p. m., it will launch a sport program 
April 19, with Gunther Brewing Com- 
pany as the The sports 
review will be heard daily, including 
Sunday. 


sponsor. 


Standard Oil Company of New 
York will probably sponsor games 
of the Plattsburgh Club of the 
Northern League through WMFF, 


WOODEN INDIAN 


ON *ERY 


REACH FOR A’ 


ters. Criterion Service furnishes a 


modern substitute for the 


dian right in these shopping centers. o& 
Criterion Displays advertise cigarettes 
at the point where people can buy 
cigarettes. The gap is short between 
the advertising impulse and the sale. 

It makes sense to advertise where 


People buy. 


Send for “America Goes To Market.” 


wooden In- 


| ing basis. 


ot the city recreation department | 


Graybar Building 


Plattsburgh, one of the details re- 
tarding the signing being the de- 
mand of the local club for pay for 
the broadcasting rights. 

Paul H. LaStayo, 
WAAT, Jersey City, commented that 
night baseball may ultimately change 
the type of sponsor willing to pay 


|tor broadcasts. 


Piedmont Bans Radio 


Since the Piedmont League does | 
not permit broadcasts of its games, | 
Station WPTF, Raleigh, N. C., is 
putting on a few games of North 


Carolina State College on a sustain- 
B. C. Remedy Company is 
sponsoring a sports review nightly 
except Sunday. 

General Mills again comes into the 
picture in broadcasts of the Dallas 
club of the Texas League, this time 
accompanied by Coca-Cola Bottling 
Company, of Dallas. Charles B. Jor- 
dan, assistant managing director of 
Station WRR, municipally owned 
and operated, which will carry the 
broadcasts, believes that night base- 
ball has enhanced the value of base- 
ball sponsorship. 

With Jersey City again repre- 
sented in the International League, 
Washburn-Crosby division of Gen- 
eral Mills, Inc., has assumed spon- 
sorship of the games to be broadcast 
by WHN. Most of them are of the 
night variety. The New York Giants 
bought the Albany franchise and 
transferred it to Jersey City. 

Games of the Spokane club of the 


Washington International League 
will be broadcast by KGA, with a 
sponsor yet to be signed. The club 


charges for the games if they are 

placed on a commercial basis. 
Station KFIO, Spokane, will con- 

fine its baseball activities to high 


SELECTIVE POSTER) ADVERTISING 
IN NABORHOOD SHOPPING CENTERS 


CRITERION ADVERTISING CO., INC. 


New York 


‘Makes all other forms of advertising and 


selling more productive.” 


| 
president of} 


| by using 


Paul Rickenbacker (right) former assistant 
to D. W. Thornburgh, West Coast CBS 
vice-president, has become assistant to Dan 
Danker, J. Walter Thompson Co., Holly- | 


wood, vice-president. Harry C. Pardee, 
acting advertising manager for a year of 
the Scott Paper Co., Chester, Pa., has 


resignation of William W. Tomlinson. 


school games under sponsorship of 
iocal merchants. 


Though Billings, Mont., does not 
participate in organized baseball, 
Yale Oil Corporation will sponsor 


the junior games held there by the 
American Legion, with KGHL as the 


outlet. Yale Oil Corporation spon- 
sored the Minnesota-Washington 


football game at Seatttle last fall, 
the S8S87-mile pick-up settting a rec- 
ord for remote control broadcasts. 


Announcements Are Sold 


An announcement basis is used 
by Station KELD, El Dorado, Ark., 
to develop revenue from its broad- 
casts of games of the El Dorado 
Lions, 1986 champions of the Cottton 


States League. Another unusual fea- 
ture of the arrangement is. that 
while the station makes no direct 


payment for broadcasting privileges, 
it agrees to operate a public address 
system at the park. 

Explaining the announcement plan, 
KF. E. Bolls, station manager, said 
that “each account is given one sep- 
arate and distinct announcement 
between each half inning and mer- 
chants who sponsored this plan last 
year were well pleased with results.” 

Penn Tobacco Company will spon- 


sor a 15-minute nightly sports re- 
view over Yankee Network, with 
WNAC, Boston, as the station of 


origin, 
General Mills, Inec., waich is spon- 
soring games of the Oakland Club 


of the Pacific Coast League, among 
others, over Station KROW, Oak- 
land, has developed an _ interesting 


| method of selecting the announcer. 

Five well known experts 
will cover the first five games. Re- 
cordings will be made of each broad- 
cast and then station executives and 
representatives of the client and 
agency will listen to an audition to 
determine which of the five shall be 
awarded the contract for taking care 
of the remainder of the schedule. 
Since the session will run about ten 
hours, for the audition alone, a pleas- 
ant time is being anticipated by all 
concerned. 

The Southern League does not 
permit broadcasting of home games, 
but Coca-Cola Bottling Company of 
Memphis will sponsor road games of 
the Memphis Chicks over WNBR, 
operated by the Commercial Appeal. 
The club charged $2,000 for the out- 
of-town schedule of 77 games. Most 
of these contests will take place at 
night. 

While Woody Klose, of WTMV, 
East St. Louis, reported little inter- 


sports 


taken over the post formally with the | 


est among sponsors as far as the 
major league games across the river 
are concerned, he said that local and 
national advertisers are glad to pay 
$124.60 for the privilege of sponsor- 
ing night softball games three times 
each week from 9:15 to 10 o'clock. 

P. O. C. Beer will sponsor a base- 
ball resume over WHK-WJAY, Cleve- 
land. Jack Graney, former Cleveland 
outfielder, who announces the ball 
will also be at the mike on 
the reviews. 

Barbey Brothers Brewing Com- 
pany, Reading, Pa., is sponsoring a 
ten-minute sport period over KYW, 
Philadelphia. D. Canale Company, 
beer distributor of Memphis, is spon- 
soring a number of such broadcasts. 

Pall Mall cigarettes will sponsor a 
sports resume over WEAF, New 
York, from 6:35 to 6:45 daily except 
Sunday. Penn Tobacco Company 
and Webster-Eisenlohr will sponsor 


sames, 


a similar broadcast over WTAM, 
Cleveland. 

Pfeiffer Brewing Company has 
been sponsoring pre-season baseball 
doings over the Michigan Network, 
with Harry Heilman, Tiger star of 
yesteryear, bringing the fans news 
from the training camps via the 


transcription route. 

General Mills has been conducting 
negotiations with WMCA, New York, 
and probably will add that station to 
its baseball string in the immediate 
future. 

Penn 
sponsoring a 


Tobacco Company is also 
recreation of the De- 
troit Tigers’ games in a 15-minute 
program over WJR, with Jimmie 
Stevenson giving the plays. 

At Fort Worth, Texas, where Gen- 
eral Mills, Inc., is also sponsoring 
games of the local Texas League 
club, KFJZ paid $5,000 for exclusive 
rights to all games. Last year it 
broadcast road games without pay- 
ing for the privilege. 


Test Delayed Start 


KFJZ has provided an innovation 
by starting broadcasts 30 minutes 
after the game actually begins, as- 
serting that this method speeds up 
the story for the radio audience. 

The price at Rochester, N. Y., 
where both General Mills, Inc., and 
Kellogg Company are_ sponsoring 
Red Wing games over rival stations, 
was $4,000 per. station. General 
Mills is using WHAM, while Kel- 
logg is airing the games over 
WHEC. 

These figures indicate that minor 
leagues value their baseball almost 
as highly as the majors. The stand- 
ard big league price is $7,500. 

WIP, Philadelphia, has decided to 
broadeast both the National and 
American League games from the 
respective parks, though no sponsor 
has been actually signed. 

WTMJ, Milwaukee, did not broad- 
cast baseball in 1936 and has adopt- 
ed the same policy this year. Wal- 
ter J. Damm, manager, commented 
that “we feel that interest in base- 
ball centers largely in major league 
clubs. Because of widespread cov- 
erage by other’ stations, WTMJ 
reached the conclusion that it was 
destroying its large state-wide audi- 
ence during the summer, with the 
consequent penalty of having to 
build it up again during the winter.” 

Kendall Refining Company will 
sponsor a 15-minute sports review 
over WLEU, Erie, Pa., where pro- 
fessional baseball is conspicuous by 
its absence. 


TORONTO 
MONTREAL 


WINNIPEG 
LONDON, Eng 


SALES 


No bolts or screws required 
is parked or in motion. 


THE 
EASTMAN 
COMPANY 

213 So. Chureh St., 
Rockford, tll. 


MESSAGES 


On Your Company Cars 
At extremely low cost, advertisers can now put company cars on AD program 
HOOD-0-GRAPH 
Easily and quickly put on top of car hoods—the ‘‘focus-point’’ of every eye. 
Change messages at will. 
Costs only $l. 


Effective whether car 


Write TODAY for complete details. 
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E & P Promotion 
Cup for ‘36 Won 
by New York Sun 


New York, April 
tor & Publisher Cup for the best 
all around newspaper promotion of 
1$36 was awarded to the New York 
Sun by a jury of 10 leading adver- 
tising managers and agency execu- 
tives. 

The Des 


8—The Edi- 


Moines Register & Tri- 
bune, winner in 1935, took second 
honors in the competition. Award 
for the best all around promotion 
done by a group of newspapers under 
common ownership was won by 
Scripps-Howard for their campaign 
in newspapers and business journals. 

Other firsts in the several classes 


included: Des Moines Register € 
Tribune, best single advertisement 
for circulation purposes, best cam- 
paign of three or more advertise- 


ments for circulation purposes and 
best three advertisements promoting 
classified advertising. 
Scripps-Howard, best single adver- 
tisement published in a newspaper 
and directed to advertisers; New 
York Sun, best campaign of three 
advertisements likewise directed. 
Roy S. Durstine, Batten, Barton, 
Durstine & Osborn, Inc., New York, 
served as chairman of the jury of 
awards. Other members were: H. H. 
Kynett, Aitkin-Kynett Co., Philadel- 
phia; P. L. Thomson, Western Elec- 
tric Co., New York; Allan Brown, 
Bakelite Corporation, New York; 
Chester H. Lang, General Electric 
Co., Schenectady, N. Y.; John Dob- 
son, Borden Farm Products, New 
York, and Rene Clark, Calkins & 
Holden; Shelley Tracy, Tracy-Locke- 
Dawson; J. L. MeQuigg, Geyer, Cor- 
nell & Newell and S. K. Ellis, 
Fletcher & Ellis, all of New York. 


Now Kelsey, Pickering 

Kelsey, Pickering & Co., Inc., is the 
new name of Kelsey, Prins & Keifer, 
advertising agency now in new quar- 
ters at 630 5th ave., New York City. 


° “ye ” 
Culver Joins “Liberty 
F. M. Culver, for the past five 
years associated with the Scripps- 
Howard newspapers, has joined the 
promotion staff of) Liberty. 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 


Retail Lineage 
Off as Easter 


Season Closes 


Chicago, April 9.—With Easter 
past, retail lineage in the 77 major 
cities measured by the ADVERTISING 
AGE Index of Retail Activity slumped 
7.3 per cent below the corresponding 
week of 1936 during the seven-day 
period ended April 3. 

This was to be expected, since on 
the same date of last year Easter 
buying was in full swing. The post- 
Easter slump is the first interruption 
in a series of successive weekly in- 
creases which began Jan. 9. 

All newspapers in the 77 Index 
cities carried 20,957,678 lines of retail 
display advertising during the week 
ended April 3, compared with 22,605, 
808 lines in the corresponding week 
of 1936, a loss of 1,648,130 lines. 

However, for the entire year to 
date, 1937 is still 7 per cent ahead 
of the corresponding period of last 
year, with total lineage reported in 
the measured cities of 259,907,229, as 
against 242,809,280 lines last year. 
This is an increase of 17,097,949 
lines. 


Detailed Figures Given 


Detailed figures for each of the 
cities measured in the Index are 
given in the tabulation on this page. 

According to the following table 
which shows gains or losses for each 
week in 1937 over the comparable 
week of 1936, gains are shown for 12 
of the first 14 weeks in this year. 


Raa Serer eT eer ee re ee — 5.8 
Fanuary FB .cccvee + 8.5 
January 16 .. ee eee 
January BB 2c csi cewss’ _ 2 + 4.2 
A de ee weee # 5.8 
February 6 oa meek wooo 8.56 
February 13 . ‘ a% ~- + 6.9 
PORCUATY BO ccc cavcesteersasas +-16.6 
yg) le 2a 5 ee ae + 8.3 
i ee ee ae +11.5 
March 13 +12.0 
March 20 +12.9 
March 27 ee ee rr ee ee isipe We tee 
April 3 . eee eee eee — 7.3 


Leaverton Named 


J. M. Leaverton has been named 
Midwest representative of Radio 
Transcription Company of America, 
Chicago, succeeding Stuart Mac- 
Harrie, who was transferred to Hol- 
lywood headquarters as Western 
field manager to take the place of 
the late Ben Crose. 

O’Keiff in New Post 

Sam R. O’Keiff has been appointed 
advertising manager of the New 
Mexico Sentinel, Albuquerque. He 
was formerly Southwestern division 
advertising manager for the South- 
western affiliate of Paramount Pub- 
lix Theaters. 


N IMPOSING group of successful advertising execu- 

tives and advertising agencies find this a lucky 
number. It enables them to use a service consisting of 
ad-setting, engraving, and printing—all under one roof 
. . . Specially trained men are always on their toes to 
serve you so well that you will come back again. We can 
lighten your burdens—and at the same time produce 
better and more profitable printing for you—at a sav- 
ing of time, trouble and money. Phone Wabash 7820 


em a 


FAITHORN 
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Markets 


Index of Retail Activity in 77 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % 


Gain 


Ninety-five prizes will be awarded 
to radio listeners in a contest just 
started by the Pontiac Motor Com- 
pany in connection with its CBS pro- 
gram, “News Through a Woman's 
Kyes.” 

Essays of 100 words or less will 
discuss “Why I think the 1937 Pon- 
tiac is America’s finest low-priced 
ear.” Each entrant must show proof 
that he or she has ridden in a 1937 
Pontiac. Prizes are five Pontiacs, 10 
awards of $100 each; 20 of $50; 25 
of $20 and 35 of $10. MacManus, 
John & Adams, Inc., is the agency. 


. 
Starts Beer Drive 
Newspapers, radio, outdoor posters 
and direct mail will be used by Peter 
Doelger Brewing Corporation, Harri- 
son, N. J., in a new campaign for 


addition to the consumer 
special dealer promotion will also be 
initiated. Carl Doelger and Lee- 
Murion Rousseau will direct the ac- 
tivity. 


Hoggson to “Redbook” 


MacLean Hoggson has joined the 
Eastern sales staff of Redbook and 
will cover part of the New England 
and New York City territory. Mr. 
Hoggson formerly covered part of 
the upper New York state district 
for The Saturday Evening Post. 


Peter Doelger First Prize Beer. In| 
drive a} 


Brooklyn, has named the Samuel C. 
Croot Co., New York agency, to han- 
dle its advertising in newspapers and 
magazines. 


14-Week 14-Week 14 Week or Loss or Loss 

Period Period Period 1937 1937 Week Week % Gain 

Ended Ended Ponded over over Ended Ended or 
City Apr. 6, 1935 Apr. 4, 1936 Apr. 3, 1937 1935 1936 Apr. 4, 1936 Apr. 3,1937 Loss 
Re oh. os sedebe Paes 3,883,624 3,689,784 4,291,899 +10.5 +16.3 329,826 371,707 +12.7 
MItGORG, FR. sccicccvces 1,606,101 1,624,049 1,806,966 +12.5 +11.3 112,084 113,064 +0.9 
Atlanta, Ga. ..... 3,519,227 3,811,094 3,940,360 +11.9 +3.4 334,740 309,694 —7.5 
3altimore, Md. .. . 6,250,723 5,367,535 5,794,397 +10.4 +7.9 530,104 417,198 —21.3 
Birmingham, Ala. ..... 2,592,352 2,791,936 3,255,616 + 25.6 + 16.6 270,130 243,586 —9.8 
3oston, Mass. ...... 5,382,518 4,998,209 5,296,821 —1.6 +5.9 509,092 367,501 —27.8 
Bridgeport, Conn. ..... 2,088,668 2,021,684 2,127,92 +1.9 +5.3 196,952 179,704 —8.8 
OS a ee ..+ 8,968,552 3,807,728 4,361,956 +9.9 + 4.6 421,008 338,702 —19.6 
Camgen, MN. Pékcéiscvnes 963,770 994,382 1,032,589 +7.1 +3.8 97,262 71,308 —26.7 
Cedar Rapids, Ia...... 1,136,324 1,189,468 1,284,472 +13.0 +7.9 113,638 99,960 —12.0 
Chattanooga, Tenn 1,874,871 1,705,998 1,643,038 —12.4 —3.7 149,671 132,638 —11.4 
CORO, BE. sci vresess 7,126,149 7,438,879 8,554,452 + 20.0 +15.0 678,255 642,407 —5.3 
Cincinnati, O. 4,329,830 4,183,146 4,416,739 + 2.0 + 5.6 389,814 336,572 —13.7 
Cpe erme, “DD 2c ccavne 4,678,208 4,874,612 5,439,017 +16.3 +11.6 446,497 496,081 +1.1 
TE. Ch vciceres ions. saeeeeen.  .@phianwe.  ——.wraena Ne “* 279,538 271,464 —2.9 
Ne, re 4,883,952 5,364,026 5,527,180 +13.2 + 3.0 371,415 419,015 + 2.8 
Se: rn 3,849,360 3,407,166 3,874,102 + 0.6 +13.7 316,106 294,204 —6.9 
Denver, Colo. ~eseee 8,612,000 2,575,558 2,679,800 +6.7 + 4.0 218,330 250,555 +14.8 
Des Moines, Ia......... 1,678,773 1,612,411 1,693,139 +0.9 + 5.0 148,441 159,516 +7.5 
Detrott, Mich, ....6.60% 5,460,472 5,352,039 5,635,100 + 3.2 +5.3 523,587 457,305 —12.7 
eee, ie. exe none veeese 1,737,232 1,733,592 2,152,548 + 23.9 + 24.2 169,372 171,766 +1.4 
Evansville, Ind. ....... 2,991,730 3,282,020 2,954,042 —1.3 —10.0 263,088 229,642 —12.7 
Fall River, Mass... 843,294 844,426 914,734 + 8.5 +8.3 75,054 76,598 +2.1 
0 SR Se eae 2,181,606 2,259,110 2,186,674 +-0.2 —3.2 181,944 166,530 —8.5 
Fort Wayne, Ind....... 2,673,888 2,817,303 2,970,569 +11.1 +5.4 230,720 257,488 +11.6 
Maen: Se 66 bd08s 6 46s 1,265,912 1,387,708 1,807,271 + 42.8 + 30.2 110,745 118,182 +6.7 
Grand Rapids, Mich . 2,267,494 2,244,368 2,733,682 + 20.6 + 21.8 210,042 207,438 —1.2 
CoPeenviInG, B. Giewccs cus 1,521,968 1,411,065 1,710,713 +12.4 + 21.2 131,051 134,014 2.3 
Hiouston, Tex. «...-. 3,390,058 3,429,132 4,059,594 +19.7 +18.4 308,084 343,770 +11.6 
Indianapolis, Ind....... 4,248,216 4,237,380 4,613,567 + 8.6 +8.9 394,098 366,464 —7.0 
Jersey City, N. J...... 578,284 614,943 584,907 +1.1 —4.9 53,408 44,016 —17.6 
Kansas City, Kans 524,153 542,801 676,193 +- 29.0 + 24.6 48,328 50,694 + 4.9 
Knoxville, Tenn. ...... 2,108,439 2,360,540 2,516,528 +19.4 + 6.6 191,744 209,538 +9.3 
Little Rock, Ark....... 2,439,430 2,347,730 2,421,188 —0.8 +3.1 192,976 195,846 +1.5 
ae: OIGR, CBRE. acces biebae cr 6,327,750 6,630,348 ; +4.8 561,404 514,181 —8.4 
bith, SE cpa Keewnnss 2,617,454 2,506,672 2,469,964 —d.6 —1.5 220,388 191,884 —12.9 
Manchester, N. H...... 887,577 846,624 864,070 —2.7 +2.1 87,175 75,940 —12.9 
Memphis, Tenn. ....... 2,847,698 2,780,306 2,928,746 2.8 + 5.3 239,974 251,664 +4.9 
Milwaukee, Wis. ...... 3,184,972 3,402,861 4,625,821 + 45.2 + 35.9 366,424 385,584 + 5.2 
Minneapolis, Minn...... 3,701,846 3,906,945 3,987,584 + 7.7 +2.1 380,670 307,254 —19.3 
Moline-Rock Island.... 1,947,680 2,161,884 2,320,780 +19.2 + 7.3 184,706 180,894 —2.1 
Nashville, Tenn. ...... 1,937,824 1,856,566 1,923,154 —0.8 + 3.6 164,794 141,372 —14.2 
New Bedford, Mass.... 772,632 858,900 887,768 +14.9 + 3.4 81,872 69,776 —14.8 
New Haven, COMM:.<.... isasisdan 2,408,546 2,452,470 »biaké +1.8 216,048 197,932 —8.4 
New Orleans, La... 4,744,841 5,095,851 5,165,373 +8.9 +1.4 460,513 390,332 —15.2 
New York, N. Y.. 15,247,147 16,702,259 17,612,722 +-15.5 +5.5 1,551,840 1,260,784 —18.8 
srooklyn, N. Y.... 1,894,533 1,742,136 1,860,394 —1.8 + 6.8 155,833 144,453 —7.3 
Norfolk, Va. 2,320,346 2,362,360 2,398,424 + 3.4 +1.5 208,600 180,138 —13.7 
Oakiand, Calif. 1.4 6..% 1,870,195 1,955,599 1,928,870 +3.1 —1.4 177,154 172,658 —2.5 
Oklahoma City, Okla.. 2,709,833 2,854,476 2,998,254 + 10.6 + 5.0 254,184 237,076 —6.7 
3 Baers 2,787,025 2,764,164 2,970,688 + 6.6 +7.5 254,905 248,440 —2.5 
Philadelphia, Pa. ...... 7,359,654 7,531,002 8,039,638 +9.2 + 6.8 634,186 583,497 —8.0 
Phoenix, Ariz. 1,962,530 2,028,558 1,927,940 —1.8 —4.9 183,876 141,974 —22.§ 
Pittsburgh, Pa. 6,162,186 5,419,094 6,677,952 + 8.4 + 23.2 487,536 553,694 +13.6 
Portland, Oreg. ..... 2,677,304 2,939,846 3,166,664 + 18.3 + 7.7 238,532 270,410 +13.4 
Providence, R. 1..... . 8,540,787 3,593,710 3,439,072 2.9 ~=——4.3 302,350 278,165 —8.0 
MOGGING: PO. sisi cicees 2,555,168 2,318,812 2,697,912 + 5.6 +16.3 218,372 204,750 —6.2 
Richmond, Va. . 3,058,804 3,152,352 3,252,648 +6.3 + 3.2 273,126 241,962 —11.4 
Rochester, N. Y.. 4,409,082 4,465,067 4,781,996 + 8.5 +7.1 399,177 342,227 —14.3 
Sacramento, Calif 1,986,699 2,265,843 2,202,648 +-10.9 —2.8 193,536 163,814 —15.4 
San Antonio, Tex...... 1,417,829 1,666,833 1,785,644 + 25.9 +7.1 137,998 127,190 —7.8 
San Diego, Calif.. ? 3,158,472 3,659,026 3,875,210 + 22.7 +5.9 326,900 256,242 —21.6 
San Francisco, Calif... 3,743,442 4,004,035 4,200,212 +12.2 +4.9 356,051 335,313 —5.8 
Seattle, Wash, .... .. 28,552,322 2,590,990 2,738,198 + 7.3 +5.7 216,916 217,518 + 0.3 
South Bend, Ind....... 2,096,164 2,088,344 2,532,130 + 20.8 +21.3 194,019 205,901 + 6.1 
Spokane, Wash. ....... 1,665,202 1,882,904 1,95X,866 +17.6 + 4.0 137,085 132,524 —3.3 
St. Louis, Mo... : . 4,736,070 4,621,370 5,139,040 +-8.5 +11.2 417,365 475,935 +14.0 
St. Paul, Minn... sees Ooeha,ete 3,377,203 3,233,195 0.6 —4.3 327,392 271,175 —17.2 
Syracuse, N. Y..... Ke 2,723,872 2,836,126 2,954,450 + 8.5 + 4,2 283,934 233,138 —17.9 
Tacoma, Wash. ....... 1,358,286 1,520,054 1,720,006 + 26.6 + 13.2 122,570 129,388 5.6 
Tempe, Fis. . 2s. os eyveeuee 1,491,83 1,645,550 —5.8 + 10.3 123,326 118,216 —4,2 
EPCOS acer sae Sees. .4isathekase. oo -l#eibeas ee vias 300,587 281,841 —6.2 
Toronto, Ont., Can. 5,805,609 5,571,269 5,518,614 oosnih: G ome), 9 476,904 493,239 + 3.4 
TUBA, OM. .ccxes> 2,314,900 2,456,804 2,494,750 + 7.8 +1.5 201,446 205,870 + 2.2 
Washington, D. C...... 8,287,300 9,182,085 9,604,617 +15.9 + 4.6 929,298 753,880 —18.9 
Worcester, Mass. 2,903,796 2,921,871 2,931,453 +0.9 + 0.3 322,090 230,113 —28.6 
zToungstown, O. ......% 2,098,717 2,368,527 2,375,617 +13.2 +0.3 237,608 215,173 —9.5 
J eee 228,563,328 242,809,280 259,907,229 +-9.7 + 7.0 22,605,808 20,957,678 —7.3 

Pontiac Ties Contest Pencil Drive to Croot White, CBS Treasurer 
to Women’s Eyes The Eberhard Faber Pencil Co.,] | Frank White, former treasurer and 


business manager of News-Week, 
newly elected treasurer of the Colum- 
bia Broadcasting System, New York, 
assumed his new duties on April 1. 
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PERSONAL 
TO ART DIRECTORS 


— 


Don’t fail to see this 
new and better kind of photostat 


@ Its name is ATLASTAT—this n 


ew kind of photostat just recently 


created by ATLAS. There's nothing like it! 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like real 


photographs. Made on either M 


ATTE or GLOSSY paper and costs 


but a few pennies more than photostats. Call ATLAS today for com- 


parative samples that prove you, t 


oo, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations e@ 


All Phones: FRAnklin 3470 
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ADVERTISING AGE 


45 


nT 


The rates for this department are as follows: 


“Help Wanted,” 


cash with order. 


“Positions Wanted,” ; 
“Representatives Available,” 30 cents a line, minimum charge $1. 


“Representatives Wanted,” and 


Terms: 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., 


in., 
aad Write for descriptive folder of 


insertions. 


4.50; 7 
$4.00; 13 to 15 in., per in., $3.75. 


to 9 in., per in., $4.25; 10 to 12 in., 


specimen ads and discounts on term 


— 


HELP WANTED 


ADVERTISING NOVELTIES 


WANTED 


SALES PROMOTIONAL 
WRITER FOR SCHOOL 
BOOK PUBLISHER 


A prominent and highly 
progressive publisher of 
school text books has an 
interesting opening for a 
sales promotion and adver- 
tising writer. The primary 
requirement is ability to 
write simply and humanly 
on technical subjects. Ex- 
perience as a school teach- 
er, or a degree in educa- 
tion, would be highly de- 
sirable. 


Applications should give 
full detail as to business or 
editorial experience, educa- 
tion, and salary desired. 


Box 1090, ADVERTISING AGE, Chgo. 


WANTED 
A PRINTER—SALESMAN 
A large organization serving the 


printing industry is looking for aman 
who can help in the development of 


sales and promotion plans through 
sales in the field. This man should 
combine sales experience with a 
knowledge of typography and com- 


position methods and a familiarity 
with advertising will prove helpful. 
Box 1089, ADVERTISING AGE, N. Y. 


To find the job you want, tell the 
15,000 regular readers of this paper 
about your qualifications through a 
“Positions Wanted” ad. in these col- 
umns. The rate (only 30c per line) 
is exceptionally low for contacting a 
large group of advertising executive 
readers. Write to The Advertising 
Market Place, ADVERTISING AGE, 
100 E. Ohio St., Chicago. 


POSITIONS WANTED 


RESULTS FOR SALE 
A hard working N. Y. creative IDEA 
man, specializing in consumer prod- 


ucts, Wishes to make change. He has 
created, written and visualized over 
1,000 newspaper ads, more than 500 
direct mail campaigns, over 500 radio 
broadcasts. Trained and _ influenced 
by some of our best advertising ex- 


ecutives; ten years with agencies and 
publishers; excellent reference and 
samples, he is now geared up men- 
tally to do outstanding job for agency, 
publisher or manufacturer. Christian, 
college graduate, thirty years old, 
good health. Will compromise on sal- 
ary for real opportunity. 

Box 1087, ADVERTISING AGE, N. Y. 


Yg. man, 30 yrs., university grad., 
married, 6 yrs. experience writing ad- 
vertising and publicity, 1 yr. business 
manager monthly mag., 2 yrs. gen. 
mgr. foreign language newspaper syn- 
dicate. Has good contact with Buro- 
pean and So. American newspapers. 
Will work full or part time. 

Box 1092, ADVERTISING AGE, Chgo. 


Leok: Ady. agencies, ete. Versatile 
artist and practical idea creator, 
Wants steady position. Excel. refs. 

Box 1091, ADVERTISING AGE, Chgo. 
To find the right employe to fll that 
job, state your requirements in a 
Help Wanted” ad in these columns. 
The 30c per line rate is extremely low 
and the results excellent. Write to 
The Advertising Market Place, AD- 


VERTISING AGE, 100 E. Ohio St., 
Chicago, 


UNUSUAL ADVERTISING NOVELTY 


Patented Quadruplex Service Lamp 
and Caster, which combines remark- 
able advertising advantages with 
utility and beauty, available on roy- 
alty or outright sale basis. Particu- 
larly adapted to use in hotels, tav- 
erns, restaurants. Write for full de- 
tails. 


Andrew D. Nelson, 617 E. 
Savannah, Ga. 


32nd St., 


DIRECTORIES 


DIRECTORY OF TRADE DIRECTO- 

ries. Lists 400 trade directories, per- 

sonnel lists, professional lists, an- 

nuals, etc., etc.; describes the contents 

and identifies the publisher. $3.00 per 

copy. Send for circular. 

BURNS ORGANIZATION 

1003 Bedford Bldg., 203 S. Dearborn St. 

Chicago, Ill. 


MAILING LISTS 


ATTENTION!! 


MAIL ORDER DEALERS: 


se our GUARANTEED 
MAILING LISTS to sel! 
Send 25c for 100 trial 


Why not u 
CLASSIFIED 
your goods. 
names, 


ROSA LEE ADVERTISING SERVICE 
606 N. East Ave., Oak Park, Illinois 


MISCELLANEOUS 


EXTREMELY 
LOW COST 
PROCESS 

reproduces all sorts of PICTORIAL 
advertising literature, house organs, 
sales manuals, catalogs, ete., etc. 
Costly typesetting and cuts are not 
necessary. Any size can be furnished. 

500 copies (84%x11”) $3.00 

Additional hundred copies 25c 
Write for free samples 

In New York City, our representative 
will call on request. 


Laurel Process, 480 Canal St., N, Y. 


PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don't fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


OLD ENGRAVINGS BOUGHT! 
Highest cash prices paid for zincs, 
electros, copper plates, etc. 

Chicago Scrap Metal Company 

1609 S. Homan Ave., Chicago 

Crawford 0227 


The Advertising Market 
Place is the only classified 
advertising department of 
an advertising journal of 
large circulation which is 
built to develop complete 
service for the reader and 
maximum results for the 
advertiser. 

Write for folder of speci- 
men ads and special dis- 
counts for repeat insertions. 
The Advertising Market Place 

Advertising Age 
100 E. Ohio St. 330 W. 42nd St. 
‘ Chicago New York 


Street & Smith Stage 
I. Q. Reader Survey 


A nation-wide point of purchase 
survey recently conducted by Street 
& Smith, publishers, New York, dis- 
closed that more than half the read- 
ers of pulp magazines were numbered 
In the population groups generally 
considered to represent upper strata 
‘n both the social and economic 
8ense, 

Four per cent are professional peo- 
Dle, 8 per cent, owners of businesses; 
5.8 per cent, executives or managers 
of business: 9.4 per cent salesmen; 
10.4 per cent, students; and 15.4 per 
‘ent, skilled workmen. 


Baden with Stunts, Inc. 


Wilson Baden, formerly in charge 
national advertising promotion for 
he New York Times and prior to 
that with the promotion department 
of The Sun, has been appointed di- 
rector of customer promotion by 


of 


Stunts, Inc., New York, recently or- 
ganized as “idea headquarters” for 
national advertisers. He will be in 
charge of all campaigns planned for 
advertisers and agencies. 


Rotogravure Gets 
Holland’s Campaign 


Sunday rotogravure sections of 
metropolitan newspapers in 41 states 
will carry the spring and summer 
campaign of Holland Furnace Co.. 
Holland, Mich. Five or six quality 
magazines will also be used. 

A new unit, embodying an oil fur 
nace and heating and ventilating 
system will be featured. The agency 
is Ruthrauff & Ryan, Chicago. 


Whitely Named New 
Agency Relations Head 


Jesse H. Whitely has been named 
head of the newly created agency re 
lations department of the Chicago 


Elevated Advertising Co., Chicago. 


Networks Top 
18 Million for 
First Quarter 


New York, April 7.—Advertisers 
spent a total of $6,386,860.07 on the 
three nationwide networks in March, 
1937, and expenditures for the first 
quarter of 1937 totaled $18,257,- 
028.16, it was reported today. 

Gross income of the National 
Broadcasting Company for March of 
this year was up 19 per cent over 
the figure for March, 1936, and to- 
taled $3,614,283. Of this amount the 
Red network accounted for $2,531,- 
322, and the Blue network $1,082,- 
961. First quarter total for the Red 
network, $7,179,928, was up 37.3 per 
cent over the first quarter total for 
1936. Up 9.4 per cent over the fig- 
ure for the corresponding quarter of 
a year ago, the Blue _ network 
grossed $3,272,136. First quarter to- 
tal for Red and Blue _ networks 
reached $10,454,064 or 24 per cent 
above the figure for the first quarter 
of last year. 

Gross income of the Columbia 
Broadcasting System, Inc., for March, 
1937, was 17.8 per cent above the 
March, 1936, totaling $2,559,716. The 
first quarter total for CBS of $7,202,- 


Industrial Workers 
Gain in Buying Power 


Washington, D. C., April 8.— 
Figures released today by the 
American Retail Federation 
show February earnings of 
workers in most major indus- 
tries increased purchasing 
power from 1 to 30 per cent 
over the weekly wage of a year 
ago, measured in terms of 1929 
prices, 

Gains in “real” earnings 
during the year were non-me- 
tallic mining, 30.7 per cent; 
automobile, 23.7;  transporta- 
tion equipment, 20.1; metalif- 
erous mining, 18.6; iron and 
steel products (except machin- 
ery) 18.4; rubber products, 17; 
and building construction, 15.5. 


653 represents a 20.4 per cent in- 
crease over the total for the first 
quarter of last year. March, 1937, 
was the second biggest month from 
an income standpoint in CBS his- 
tory, second only to October, 1936, 
when world series and _ political 
money brought that network’s total 
intake to $2,754,808. 

March, 1937, income of the Mutual 
Broadcasting System, Inc., totaled 


$212,861.07, 11 per cent over the fig- 
ure for March, 1936, and brought the 
total first quarter income of the Mu- 
tual network to $602,311.16. 


Expect N. Y. Decision 
on State Milk Drive 


With five bills providing for the 
continuation of New York State's 
milk advertising before the legisla- 
ture, action is expected on at least 
one when the two houses reconvene 
next week. The proposal regarded 
as mostly likely to pass is the Hollo- 
well bill, which has Governor 
Lehman’s approval. 

The bill provides for a 1937 budget 
of $400,000. The last appropriation 
covering 1936-37 was $250,000, while 
the 1935-36 expenditure was $400,000. 
Major portion of the last two years’ 
budgets has gone to newspapers. 
J. M. Mathes, Ine., New York, 
handled the last two campaigns. 


Heads Anti-Freeze Sales 


R. J. Flood, formerly of Seagram 
Distillers Corporation, New York, 
has been appointed sales manager of 
the Anti-freeze division of Commer- 
cial Solvents Corporation, New York. 


Kasper-Gordon Adds 
Louise Hampton, WNAC fashion 
commentator, has joined the Kasper- 
Gordon Studios, Inc., radio program 
agency, Boston, as special adviser 
and sales consultant. 
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difficult problems. 


ADVERTISING AGE 


Advertising’s BI t News Weekly 


in Size 
in Circulation 
in Reader Interest 


in Results for Advertisers 


. ... . . and the Printers 
of such a Business Paper must naturally assume 
some of the stature attained by the paper. 


As its printers, the PRINTING PRODUCTS CORPORATION has 
shared in the rapid growth of ADVERTISING AGE. With 
us, it has grown from a stripling of 12 pages to a stalwart 
national authority in its field, with 48 or more pages and 
a vastly increased circulation. 


With news and ad material flowing in from all parts of the 
country, the production of this big weekly presents many 
It has been our privilege to cooperate 
with the publishers in the solution of these problems, to the 
end that your copy of ADVERTISING AGE may be delivered 
on time each week. 


We render equally effective printing service to the pub- 
lishers of 70 other first-class publications, in addition to a 
large volume of general printing, including books, market 
reports, catalogs and advertising literature of all kinds. 


Send in your specifications for ANY printing 
requirement and get our facts and figures 


PRINTING PRODUCTS CORPORATION 


NATIONAL PRINTING SERVICE 
CHICAGO, ILLINOIS 


WABASH 
3380 
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AVAILABLE FOR SPONSORSHIP 


(SUBJECT TO PRIOR SALE) 


PLAY-BY-PLAY DESCRIPTIONS OF THE 
COMPLETE SCHEDULE OF HOME GAMES 
OF THE ATHLETICS AND PHILLIES 
DIRECTLY FROM BALL PARKS— ) 

SEASON OPENS APRIL 20 


ne 


For Complete Particulars Communicate 
with: — 


ALBERT A. CORMIER 


WIP— 35 S. Ninth Street 
Philadelphia 


Phone:— Walnut 6800 
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ADVERTISING AGE 


PHOTOGRAPHIC 
REVIEW OF 
THE WEEK 


UNFOLDS TOWN TAVERN SPOTLIGHT STORY 


TOUR SALES 
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This effective new sales promotion portfolio plays an important part in the new 
"spotlight" campaign for National Distillers’ Town Tavern and Windsor brands. 


"PRICE-FIXING' MACY COPY CONFORMS 


“THE CONSUMER WILL NOW DECIDE” 


Take your choice of these two good 


ASPIRIN. TABLETS 


“THE CONSUMER WILL NOW DECIDE” 
Take your choice of these good 


ASPIRIN ‘TABLETS 


» ASPIRIN 
TABLETS 
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TABLETS 


17S FIRED METAN PRICE 
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17S FIRED META PRICE 
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17S RETAN PRICE In MACYS 


17S RETA PRICE In MACYS 
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STREET FLooR 


At the left is the comparative price copy as submitted to New York newspapers 

by R. H. Macy & Co., with the nationally-advertised product's price and fairly 

close outline of its trade mark on the label included. This copy was rejected and 

the copy (right) with the trade mark deleted and a question mark substituted 
for the price figures was accepted and carried. 


GIANT SPECTACULAR TELLS JAPS OF G-M 


Said to be the largest single outdoor advertisement in Japan, this General Motors 
ompany of Japan spectacular has been constructed at the entrance of one of 
Tokyo's "Broadways.” 


INSIDE STORY 


How much does the 
Telephone Company make? 
C= 

res 


a. | 


Changing pace from its ‘news’ copy, 

the New England Telephone & Telegraph 

Co., Boston, also is bringing to the con- 

sumer pertinent facts about company 

operations, including such frank matters 

as how much the utility earns and how. 
(Story on Page 15) 


SAFEWAY TIES IN SEAL 
Ss 
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: ca 32% 
Good Housekeeping’s seal of approval 
is effectively tied in by Safeway Stores 


in this special newspaper copy. (Story 
and Pictures on Page 2) 


BRAND CONTRASTS 


Me 
SAME PRICES in ALL be 


New copy of Safeway stores on the Pa- 

cific Coast gives pictorial emphasis to 

their successful combination of nation- 

ally advertised brands and presentation 
of the price angle. 


STUDENTS GET ADVICE 


ADVERTISING ACTS IN LEGISLATIVE FIGHT 


These Pennsylvania citizens ask to be heard 


We re getting sleng somehow 
bet it's pretty ny te tee” 
WHO WANTS tough gotng’ | : 

THESTORETAX? | ="=-=—| *: 
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YES, THIS ADVERTISING 
COSTS A LOT OF MONEY 


Pennsylvania chain stores told the “why” of their current advertising campaign 

against the pending store tax bill in this double page newspaper spread in 

Philadelphia last week. The copy makes, among others, the frank point that the 

cost of the campaign will be less than 5 per cent of the tax and the advertising 
money is well spent to “tell the facts as we see them.” 


PRICE POLICY OUTLINED IN COPY 


[PLUMS =" 3 = 25] 


In keeping with the fine lines drawn by Safeway Stores in advertising lowest prices 

and yet rigidly supporting the recently-upheld California Fair trade act, this copy 

carried an underline declaring, "if any price is below the Unfair Practice Act, 
it is due to error and the correct price will be charged.” 


DEL MONTE 


EGG PLUMS 


"BLINDFOLD" TEST MARKS PACKAGE SURVEY 


ae 


4 Natural Pood 
1 Whale Wheat - 
= 


This display, with the names of the brands blotted out, produced some startlin 
results in Dr. H. K. Nixon's new “package recognition” test. (Story on Page 4 


FROM EXECUTIVES IN VOCATIONAL ROUND TABLE 


Grinnell College seniors received first hand tips during a visit to Chicago from practiting executives on what business demands 
of the neophyte. The “advisers” in a vocational round table over NBC are Frank L. Berring (left), Hotel Sherman manager; 
Theodore Freeman, assistant secretary, Selected Investments Co.; Stanley R. Clague, secretary, Modern Hospital Publishing 
Co.; Leland D. Case, editor, The Rotarian; John Canning, Jr., assistant to the public relations director, Standard Oil Compan 
of Indiana; Otto E. Gepper, secretary-treasurer, Denoyer-Geppert Map Publishing Co., and Milton P. Nelson, North P. 


College public relations director. 
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